

















“Until | saw the figures, | couldn't believe a new Blue Streak Linotype 
could raise my operating profit $1,000 @ month” 


...H.B. Perrine, Editor-Manager, “The Selma Enterprise” of Selma, California 





Set in Linotype Caledonia, Erbar and Gothic Condensed No. 2 


“Td read in Linotype ads how this or that publisher increased his 
profits by a pretty fantastic amount—just by installing a new 
Linotype—but I took it all with a grain of salt. 

“Then, last March, I replaced my oldest composing machine 
with a new Blue Streak Linotype. 

“Well, I'm certainly not skeptical anymore—frankly, I’m 
amazed. My operating profit has jumped $1000 a month since I 
installed that new Linotype! And here’s why: practically all hand 
composition has been eliminated. Production of advertising, 
news heads and body matter has been speeded up. And, of 
course, maintenance costs are practically nil. All in all, it’s a 
profit story I'd never believe—if it hadn’t happened to me!” 

A new Blue Streak Linotype might well do the same for you. 
Your Linotype Production Engineer will be glad to help you find 
out. Mergenthaler Linotype Company, Brooklyn 5, New York. 
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LEADERSHIP THROUGH RESEARCH 











Ludlow-set Superior Figures 





price-figure combinations easily and rapidly. 


S, I 5 The use of Ludlow superior-figure matrices enables 
the Ludlow-equipped composing room to handle 


72 Point Karnak Black Italic 


These supplementary matrices are arranged in the 
Ludlow matrix cases to correspond to the regular 
S$ 20 figure matrices. They are easily accessible to place 
directly in the lines being assembled, and laborious 
“piecing” of single-type characters, or the time-con- 





60 Point Tempo Heavy 


suming cutting and fitting of slugs and type are 
therefore entirely eliminated. 


$7 ) 98 Ludlow superior-figure matrices are made to align 


at the top with the particular typeface and pointsize 
with which they are used. As figures and superior 


os Y hae figures are cast on a single slug, they cannot get 


) 48 Point Tempo Bold (as illustrated in stick) 


out of line nor become transposed in handling. 


42 Point Radiant Heavy 


The efficiency and economy of superior figures set 


on the Ludlow is typical of many other Ludlow 
§, D> 39 composing room advantages. Ask for information 


as to how the Ludlow can better serve you. 


4 36 Point Bodoni Black Italic 


$3 4% 


30 Point Tempo Heavy Condensed ee ee RSE ree oreo BRS 


$29” ‘9 $9975 


24 Point Franklin Gothic Extra Condensed 








A FEW LUDLOW SUPERIOR Superior-figure matrices aligned at the top are assembled directly in the line of 
FIGURE COMBINATIONS Ludlow matrices, from which is cast a single one-piece slug 


Superior-figure matrices, with or without 
underscore, are available for any Ludlow 


typeface in sets of 26 matrices, consist- LUDLOW TYPOG rn COMPANY 


ing of two each for figures, dollar sign, 
period and lower-case “c,” or as sorts. 2032 Clybourn Avenue + + Chicago 14, Illinois 
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Makeup on a Galley? 


ip Gauge —You Don’t Guess 


tified for size under correct 
Bsurc—instead of depend- 
eecand finger pressure. 


br. lift under lockup 
fompositors cannot 
akeup on a galley. 


Ritied for squareness under 
Rup pressure—instead of 


bed for line-up — under 
5 pressure—instead of 
Bpon inaccurate rule-of- 


psurements. 


zt 


Btified for register—not ap- 


Ee Looking down on the 
 Vandercook 68 Makeup 
e: Gauge, this view shows the 
ecision makeup chase, the 

0 micrometer scales, two 
pressure bar levers, impres- 
sion cylinder and space cases. 
Minimum page capacity is 
23x27 picas, and maximum 
page capacity 60x80 picas. 


tion regarding the Vandercook 

iH help to make your job easier 

Bei out better work. We will also 
catalog, together with technical 
Mok Base and Vandercook Backing. 


ERCOOK 
\ ANTE PRES 





ap- 
der 


avul 





November 19571 


Volume 128 Number 2 


THE INLAND PRINTER 














THIS ISSUE 


An interesting discourse on esti- 
mating and cost accounting by Miss 
Olive A. Ottaway, executive secre- 
tary of the Toronto Graphic Arts 
Association, is the lead feature this 
month. Miss Ottaway travels Can- 
ada far and wide in the interests of 
printers and their problems. How 
one printing salesman makes a suc- 
cess of his work is told in “Sell ’em 
An Idea.” Two plant stories, one on 
the Sherwin-Williams paint manu- 
facturing company and the other on 
the exotic new home of Sunset mag- 
azine, are in the spotlight, too. De- 
veloping initiative in employees is a 
problem most management execu- 
tives encounter sooner or later. Be 
sure to read Charley Broaded’s sug- 
gestions. Bookkeeping, accounting, 
collections, and bad debts are dis- 
cussed in “Keeping the RED Out 
of Credit.” 


NEXT MONTH 


The December issue of THE IN- 
LAND PRINTER is the annual direc- 
tory issue. In addition to that spe- 
cial feature you'll find it chock full 
of plant stories, how-to-do articles, 
new ideas for printing salesmen (not 
to mention copy ideas for promot- 
ing and advertising your own busi- 
ness), suggestions for good business 
practices, and a host of other articles 
on handling practical printing plant 
problems. Then, too, you’ll find our 
usual array of fine departments, 
such as Proofroom by H. D. Bump, 
Pressroom by Eugene St. John, Off- 
set by Charles F. King, Salesmen’s 
Corner by Forrest Rundell, and oth- 
ers prepared by THE INLAND 
PRINTER staff. 


MANUSCRIPTS 


ALL MANUSCRIPTS should be accom- 
panied by adequate postage for their return. 
THE INLAND PRINTER will accord them 
courteous attention and ordinary care but 
eannot be responsible for unsolicited contri- 
butions beyond reasonable limits. 


SUBSCRIPTION RATES 


For the United States: one year, $5; two 
years, $8; three years, $10; single copy, 45 
cents. For Canada: one year, $5.50; two 
years, $9; three years, $11; single copy, 50 
cents. (Canadian funds should be sent to 
The Inland Printer, Terminal A.P.O. Box 
100, Toronto.) Pan-American: one year, $6; 
two years, $10; three years, $15. Foreign: 
one year, $10; three years, $20. Make checks 
or money orders (for foreign) payable to 
Maclean-Hunter Publishing Corporation. 
Foreign postage stamps not acceptable. 





WAYNE V. HARSHA, Editor 

J. L. Frazier, Consulting Editor 

Leslie H. Allen, Eastern Editor; G. Edward Maxwell, Assistant Editor 

Contributing Editors: Eugene St. John, Charles F. King, Forrest Rundell, H. D. Bump 


Leading rerticles 


Page 
FOR SALE: A Printing Plant.......................... By Olive A. Ottaway 35 
Printing Plant for a Paint Company...................-.----+-- S isletaa eae 38 
a geeidenra lc ndvnncadicselietansiarsieispnnadansadlannenilands 4] 

A Simple Production Control System.......... By R. W. Pearson and 
Harry J. Tarut........ 42 

Developing Initiative in Printing 

Plant Employees .....................--.-:--++- By Charley H. Broaded 44 
Sunset Magazine in New Home.....................------------e++-e0eeeeeeeeeee- 46 
Keeping the RED Out of Credit........................ By A. C. Kiechelin 48 
Book Reviews ..............-.------- nT TET 60 
Do You Know That...............- 5 NS csi snisiarensckacesssuons 58 
Graphic Arts in Washington.. 73 Salesmen’s Corner ................ 64 
I inci cscxccseca sen aseets 108 Scanning the Scene .............. 49 
New Literature ...................... 80 Specimen Review .................. 51 
ETE ee Ee 62 Typographic Clinic ................ 66 


Offset Questions—Answers.... 63 | What's New in Equipment... 68 


This Month’s Cover designed by LeRoy A. Barfuss 


Joseph J. O'Neill, Manager, 309 West Jackson, Chicago 6, HArrison 7-7890 
Cecil Hancock, Production Manager M. A. Whalen, Circulation Manager 


William H. Thorn, Eastern Advertising Representative 
522 Fifth Avenue, New York City 18, MUrray Hill 2-7888 


Don Harway & Company, Pacific Advertising Representative 
1709 W. 8th, Los Angeles 17, DUnkirk 2-8576 


THE INLAND PRINTER, NOVEMBER, 1951, Volume 128, Number 2. Published monthly by the 
Maclean-Hunter Publishing Corporation, 309 W. Jackson Blvd., Chicago 6, Ill. Horace T. Hunter, 
President ; Ernest R. Gauley, Vice-President ; Ralph K. Davis, Secretary. (Eastern Office: 522 Fifth 
Ave., New York City.) 

ENTERED AS SECOND-CLASS MATTER, June 25, 1885, at the Post Office at Chicago, Illinois, 


under Act of March 3, 1879. Additional second-class entry at Lafayette, Indiana, under date of 
April 30, 1948. COPYRIGHTED, 1951, by the Maclean-Hunter Publishing Corporation. 


pr Pare eee Papers 480) Member Audit Bureau of Circulations 




















‘cae 












TO HELP DEVELOP 
THE KIND OF BUSINESS 
PRINTERS WANT 


... that is the persistent purpose of 
S. D. WARREN COMPANY’S advertising 
appearing regularly in 
THE SATURDAY EVENING POST 
TIME 
BUSINESS WEEK 











Latest Business Bulletin 









The state of busig 
your business i g Good Printer 
plenty a liy a the preparation 
y is to call in 


Hie very first step in the preparation 
effective printed pieces is to call in 
your printer. Describe your needs to 
im. Let him work with you right from 
the start. Then you will receive the 
maximum benefit from his knowledge of 











Printers prefer to have customers 
consult them ear/y in the planning of 
printed pieces. 

That’s what S. D. WARREN 
COMPANY urges. 

For example, read the current 


WARREN message in The Saturday 
Evening Post for November 17th and 












Drinter will probably spg¢ 
andard Printing FE 


in Time for November 12th. This is is the ideal mediu 
‘ ; you to describe, docum 
being read by thousands of impor- each major and minor featu 
and thereby 





tant buyers of printing. 


BETTER PAPER—BETTER PRINTING 














Some of the forms of literature, printed on 


Printing P ~“ 
WANE. apers WARREN'S STANDARD PRINTING PAPERS, that are aiding Industry 


for Letterpress Printing, Lithography, Book 
Publishing, Magazine Publishing, Converting 
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_& LITHOGRAPHING Co. 
_® MULTI-COLORTYPE CO. 


* CONSOLIDATED 
LITHOGRAPHING CO 
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LAWSON 52” ELECTRONIC SPACER CUTTER 
Cals sheeks wo to 76 in lengih 


IND ACCEPTED. 





E. P. LAWSON CO. 


MAIN OFFICE » 426 WEST 33rd ST., NEW YORK 
BOSTON + CHICAGO + PHILADELPHIA 


170 Summer St. 628 So. Dearborn St. Bourse Building 
EXCLUSIVE DISTRIBUTORS © SALES and SERVICE 
HARRY W. BRINTNALL CO.............. los Angeles, San Francisco, Seattle, Portland 
A. E. HEINSOHN PRINTING MACHINERY...................0.200- Denver, Colo. 
SOUTHEASTERN PRINTERS SUPPLY CO................. cee seeeeceee Atlanta, Go. 
SOUTHWESTERN PRINTERS SUPPLY, INC................0. cee eeeee Dallas, Texas 
Be eee re ..-.. Toronto, Montreal, Winnipeg, Vancouver 


Please Mention THE INLAND PRINTER When Writing To Advertisers 5 






































ps a oe 











To Every Management Seeking Better Methods of Distribution 


. AMERLG WARE 





Let AIRFREIGHT carry through on RUSH JOBS 


Speed up shipping time as well as 
press time with AIR SHIPMENTS 


MEASURE shipping time by hours instead of days by 
relying on the speed and service of Airfreight. This way, 
you can save for production, precious time formerly 
lost to slow-moving surface transports. Dated material 
can be distributed overnight without costly delays and 
warehousing. And, most important of all, with Air- 
freight, you can compete successfully for out-of-town 
contracts with local houses. 


Together with other Airfreight dividends such as 
lower insurance rates and lighter packaging require- 
ments, these are benefits that easily offset the transpor- 
tation charges. In many cases, they can appreciably 
lower the overall cost of doing business as well. 

Because it favorably affects all phases of your oper- 
ation, the initial choice of Airfreight is usually made by 
top level management. Let an American Airlines rep- 
resentative show you why the airway is the best way 
to do business. Write, today, to American Airlines, Inc., 
Cargo Division, 100 Park Avenue, New York 17, N.Y. 


AS A AMERICA’S LEADING AIRLINE— AMERICAN AIRLINE. INC. 
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Partial Description 
of Contents 


Mr. Smith shows how 
the five fundamental 
type faces (Bodoni, 
Caslon, Cheltenham, 
’ Futura, Stymie) can be 
by = Seaith .used to create an end- 
less variety of superbly designed letterheads. 
Five sample letterheads under each type 
classification demonstrate variety of treat- 
ments; explain use of type ornaments and 
type materials to create dramatic illustrative 
effects; reveal how: type, design, and color 
can work harmoniously together to achieve 
any desired mood. No other letterhead book 
so exhaustively details the use of the print- 
er’s own tools and materials in creation of 
distinguished letterheads. 


Mr. Sheard attacks the 

commonest problems in 

business form design 

and demonstrates his 

by Alec Sheard technique through sam- 

ple handling of (Purchase Orders, Production 

Orders, Shipping Orders, Receiving Reports, 

Invoices, Credit Memos). The forms shown 

can be used as models for your own design 

problems, with the accompanying text ex- 

plaining how variations can be most success- 

fully handled to fit individual needs. This is 

not a book of business form theory. It is 

definitely a ‘‘HOW TO” book of constant aid 

to businessmen or printers charged with busi- 
ness form design problems. 








Ro ere aaa ee 


No expense has been spared in 
making these books unique in their 
fields. Authorities who have seen 
them say that the Letter-crafter and 
Form-ulator approach the problems 
of letterhead design—and business 
form design—with a freshness, orig- 
inality, and simplicity unmatched 
in other books on similar subjects. 
These TWO BOOKS, conveniently 
packaged in an attractive file-fold- 
er packet, can be yours without 
cost or obligation. Ask your paper 


Howar 


COMPANION LINES: Howard Ledger * Howard Mimeograph 





BOTH these NEW FACT-FILLED BOOKS filled with 


USABLE, PROVEN IDEAS FOR ADVERTISERS, PRINTERS, BUSINESS EXECUTIVES! 


merchant who handles Howard 
Bond to give you copies of the Let- 
ter-crafter and Form-ulator, or mail 
the coupon below today. Chances 
are you will find the contents imme- 
diately adaptable to a current prob- 
lem, and will save both books for 
frequent future reference. 


Nete: The value of these books makes it 
necessary to request that your inquiry or 
coupon be accompanied by your business 
letterhead. 


Business Paper 
Howard Writing * Howard Posting Ledger 


ONE COUPON BRINGS TWO BOOKS... Mail Today 


Advertising Department, HOWARD PAPER COMPANY DIVISION, 2 


Howard Paper Mills, Inc., Urbana, Ohio 


Gentlemen: Without obligation of any kind please send at once copies of the Howard 
Bond Letter-crafter and the Howard Bond Form-ulator. 





NAME 


FIRM. 





STREET 


CITY. 


STATE. 
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“Why do our records look | 
so much better lately?” 





ASSISTANT: We're using 
Hammermill Ledger now, 
Mr. Dean. On that paper 
we're always sure of 
clear records—and they'll 


stay that way for years! 








HAMMERMILL LEDGER HAS BEEN MAKING ACCOUNTANTS’ 
WORK “EASIER” FOR MORE THAN 36 YEARS! 


Selective buyers among your customers know that ing you can recommend the special finish identified 
a good ledger paper must be easy to writeon... by the watermark ‘Posting Finish.”’) 
that it must take sharp printing impressions—and But perhaps the best recommendation is simply 
rule accurately ...have a non-glare surface to the fact that thousands of firms have standardized 
save eyestrain. on Hammermill Ledger for so 

Hammermill Ledger provides every one of these many years. Send the coupon 
advantages. And it has a splendid texture for either below for a free up-to-date 
typewriting or machine posting. (For machine post- sample book. 

1 Company 


‘ = ‘ \ Hammermill Pape , nen 
: Mi Ik; IR NN If 1601 East Lake Road, Erie 6, Pennsy!v: 
Vij Please send me—FREE—the sample book of 


>> Vg HAMMERMILL LEDGER. 
S LEDGER < 


Name. 
MADE BY THE MAKERS OF HAMMERMILL BOND 





her = attach to, or write on your buginess letterhead) 1P-NOV. 





When Writing These Advertisers, Please Mention THE INLAND PRINTER 








At Brown & Bigelow 


Tape is tops for 
better binding! 





BROWN & BIGELOW, famous for calendars and 
other printed specialties, does faster, better pad-bind- 
ing with “SCOTCH” Acetate Fibre Tape No. 750. 
This pressure-sensitive tape is more flexible, more dur- 
able. Sticks-at-a-touch, sticks-to-the-job, adheres im- 
mediately without activating. 


Use this “SCOTCH” Brand Tape on your own bind- 
ing jobs (perfect for edging and splicing, too). You'll 
like the way it lays flat, stays flat without breaking or 
cracking—without pulling out of position. You'll 
profit from faster production, fewer rejects. And you’ll 
appreciate the bright, neat appearance it gives to 
finished work. 


WANT PROOF? Write today to Dept. IP111, Min- 
nesota Mining & Manufacturing Company. Ask for a 
FREE, GENEROUS SAMPLE of “SCOTCH” Brand 
Acetate Fibre Tape No. 750. Test it on a job that 
demands both beauty and strength. You'll be pleasant- 
ly surprised by perfect, flawless tape performance. 





Pes FF SF SS SF SSS SSS SSA ST SSS STS SSSA SBS eS 


_ NOTE... 


Here's another time-and-money saver! One that REG. U.S. PAT. OFF. 


Scorcn 


BRAND 


saves you more in handling mailing pieces. The new 
“SCOTCH” Automatic Mailing Piece Sealer feeds 
and seals folded material with a neat one-inch 
strip of pressure-sensifive tape at the rate of 7,200 
an hour! Light-weight, portable, this sealer can pay 
for itself in a matter of weeks. Write for a free 


Pressure-Sensitive 
Tapes 


demonstration. 


The term “Scotch” and the plaid design are registered trade-marks for the more than 100 pressure-sensitive adhesive tapes made in U.S.A. by MINNESOTA MINING & MFG. CO., St. 

Paul 6, Minn.—also makers of “Spherekote" Brand Tympan Covers and Frisket Papers, “3M" Brand Sensitized-Aluminum Photo-Offset Plates, “Scotch” Sound Recording Tape, “Underseal” 

Rubberized Coating, “Scotchlite” Reflective Sheeting, “Safety-Walk" Non-Slip Surfacing, "3M" Abrasives, “3M" Adhesives. General Export: Minn. Mining & Mfg. Co., International Division, 
270 Park Avenue, New York 17, .N. Y. In Canada: Minnesota Mining & Mfg. of Canada, Ltd., London, Canada. 
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You get more running time... more production 


every day... with the Little Giant 6 


You get more saleable impressions when you give 
work to the ATF Little Giant 6. This is the 12 x 18 
automatic job cylinder press made by the manufac- 
turer of the famous Kelly. 


QUICKER GET-AWAY results from such fea- 
tures as (a) positive lock-up of form on bed of press 
with one twist of quoin key (exclusive); (b) cen- 
tralized controls on one side of press; (c) graduated 
scales for instant setting of side guide, feeder and 
delivery, without moving bed of press (exclusive) ; 
(d) universal gripper setting; (e) 3-step setting of 
form rollers; (f{) changes made on bed of press. 

FASTER PRESS SPEEDS. The Little Giant 6 
has a speed range from 2500-5000. Stepless variable 
speed control, too,so you hit exactly the correct speed 
for any job. 


Type faces shown are: Spartan Extra Black, Spartan 
Black, Bodoni Book, Bodoni Bold, Alternate Gothic 








A limited supply 
is available 
for immediate 


delivery. 





Ask the ATF representative about the profit op- 
portunities in the ATF Little Giant 6. AMERICAN 
T YPE FOUNDERS, 200 Elmora Avenue, Elizabeth 
B, New Jersey. Branches in principal cities. 





The “6” in Little Giant 6 


means Faster get-away 


é More impressions per hour 


Better quality 


8 4 ct Easier operation 


Wid 
Features} “"""” 


Bigger printing profits 




















“Smudgy”—offset waste—shrinks your 
profits. Get rid of him and watch your 
profits grow and grow and grow. 

You can do it, too, when you have an 
ATF Flo-Mix® Non-Offset Unit. For ATF 
dry powder units are individually engi- 
neered for your press, enabling youto de- 
liver high quality jobs at full speed. They 
banish “Smudgy” from your pressroom. 

Since an ATF unit is completely syn- 
chronized with your press, powder volume 
and distribution are carefully controlled 


Why let “Smudgy” put 
your profits 
in the wastebasket? 














ATF Flo-Mix Non-Offset Unit 
for Chief 29 Offset Press 


for full sheet coverage. Powder is condi- 
tioned for climatic changes by an internal 
heating element. Elimination from the air 
line of moisture, oil and oil vapors, is as- 
sured by ATF’s exclusive new design air 
filter. All in all, an ATF unit is actually 
part of your press—positive offset preven- 
tion for every printed job. 

Ask your ATF representative which 
ATF Flo-Mix Non-Offset Unit you need. 

AMERICAN TYPE FOUNDERS, 200 El- 
mora Avenue, Elizabeth B, New Jersey. 
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BETTER, MORE PROFITABLE PRINTING FROM THE WIDEST LINE OF PROCESSES... 
GRAVURE...LETTERPRESS...OFFSET 


Type faces shown are Lydian Bold Condensed, Bodoni Book, Bodoni Bold and Spartan Heavy. 








Mate Light-t py Nigia 
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Mecttows of NC, Brees faiths 





His advertisers love it...so do his readers! 


Here’s how one publisher cut production time by 
more than two-thirds, increased paid advertising 
space, cut composing room time and costs, improved 
quality for an exclusive readership. 

Lloyd Hollister, Inc., publisher of four weekly 
newspapers with unusual magazine format and a 
special audience on Chicago’s North Shore, accom- 
plished all this by installing an ATF-Webendorfer 
web-fed offset press designed for the job. 

His advertisers are happy with the better, more life- 
like reproduction of their ads, with the greater lati- 
tude in layout, and with increased sales. Conse- 
quently, they’re buying more space. Circulation fig- 
ures prove his readers are happy. The publisher is, 


7 
me 


Type faces shown are: Lydian, Bodoni Book, Spartan. 


too, because of quality, quick pay-out on equipment. 

This ATF-Webendorfer was specially engineered 
to handle a 2314” cutoff and a 38” web width at a 
speed of 15,000 sections per hour of 16-pages in one 
color, or 8-pages in two. However, ATF has web-fed 
presses to cover every type of work—publication, 
form, web color and specialty web presses. An ATF- 
Webendorfer also can be made to fold, number, per- 
forate, sheet, collate, with simple attachments. 

Information on Lloyd Hollister’s Webendorfer 
press application available from ATF. Ask how you, 
too, can cut costs, and increase your profits. 
AMERICAN TYPE FOUNDERS, Webendorfer Division, 
2 South Street, Mount Vernon, New York. 


Que 
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Better, More Profitable Printing From The Widest Line Of Processes 


GRAVURE...LETTERPRESS... OFFSET 

















Finest printing costs less for 
Wilson Sporting Goods Co. 


.- thanks to the revolutionary economy 


of (ciceldated Enamel Papers 





Teamwork wins football games. Wilson uses 
it to win sales too. 

This leading manufacturer of sporting 
goods backs up its nationwide team of dealers 
and distributors with many effective printed 
materials. Among them are hundreds of 
thousands of athletic equipment catalogs re- 
quiring tons of fine enamel printing paper. 

Fortunately for the budget, Wilson’s print- 
ers know enamel papers of equal quality are 
not all the same price. By specifying Consoli- 


cnccledalee 


dated Enamel Papers, the excellence of printed 
results is assured. But the cost—due to the 
revolutionary process by which Consolidated 
Enamels are made—is 15 to 25% below old 
style, premium-priced enamel papers. 

If you are not yet taking advantage of 
Consolidated’s economy to lower your print- 
ing estimates, we suggest you test Consoli- 
dated against any enamel paper at any price. 
Your Consolidated paper merchant will gladly 
furnish trial sheets without obligation. 


PRODUCTION GLOSS e@ MODERN GLOSS e FLASH GLOSS 


©CONSOLIDATED WATER POWER & PAPER COMPANY © Makers of Consoweld—decorative and Industrial laminates 


Main Offices: Wisconsin Rapids, Wisconsin ® Sales Offices: 135 So. La Salle St., Chicago 3, Illinois 
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ENAMEL 
PAPERS 


7 Finest enamel paper 
quality at lower cost 

is the direct result of 

the enameling method 
which Consolidated 
pioneered. Operating as a 
part of the papermaking — 
machine, it eliminates 
many costly steps still 
required by other _ 
papermakers and 
produces highest quality 
paper, simultaneously 
enameled on both 

sides, in a single 
high-speed operation. 








It’s more than just new... 


NE W 


ee ee ee ee 


Redesigned suction feeder 
with built-in pump and 
motor. 

Improved cylinder drive. 
Quieter operation. 


*Improved variable speed 
drive for instant change 
from 2000 to 6000 im- 
pressions per hour. 


*Improved auxiliary ink 
vibrator roll. 


Clutch drive automatically 
releases for easy turning 
by hand. 


Metal table under 
conveyor. 


Oscillating distributor roll 
for dampening unit. 


FEA 








TOR, $ 


Easy-to-read graduations 
on both conveyor board 
and feeder. 


New streamlined design 
finished in Davidson 
grey. 

Calibrations on plate seg- 
ment for easy plate 
positioning. 


New streamlined one- 
piece pile guide. 
*Wipers on water fountain. 


* Attractive two-bulb 
adjustable fluorescent 
light. 


Optional diagonal or 
straight conveyor on 
feeder. 


*These items available at extra cost. 


FOR A 
DEMONSTRATION 














... Good news... important news... an even better Davidson Dual... 
with new features and advantages that put it miles ahead as a profit 
builder for you. 

Yes, it’s new ... with a host of improvements that greatly increase 
its efficiency ... make it quieter ... simpler and easier to run ,. . and 
insure even higher quality printing and duplicating. Yet it embodies all 
the tried and proven features that have, for years, made the Davidson 
Dual the leader in its field. 


BOTH OFFSET AND LETTERPRESS 


Of course, the new Model 251 prints from paper or metal offset plates 
as well as from type, electrotypes, Linotype slugs and rubber plates. 
It handles any stock from light manifold to cardboard and envelopes 
2+ 3”x 5” to 10” x 14”... up to 6000 per hour. 

Here’s the ideal press for long or short runs of letterheads, envelopes, 
advertising literature, labels, office forms, price lists, shipping tags, 
blotters, and dozens of other items. And you can depend on it for top 
quality work . . . fine halftone reproduction . . . excellent multi-color 
work ... at high speed and low cost. 

If you’re interested in profits, see the new Model 251 at your nearest 
Davidson Sales and Service Agency or write us. 


DAVIDSON CORPORATION 
A SUBSIDIARY OF MERGENTHALER LINOTYPE COMPANY 
1044-60 WEST ADAMS ST., CHICAGO 7, ILLINOIS 
REPRESENTATIVES IN PRINCIPAL CITIES 
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615 CHESTNUT STREET, PHILADELPHIA 6, PA. 


- for finest press 
performance 


CHAMPION 


CAST COATED PAPER 








ite 
@ Knowledge of woods... knowl- 
edge of chemicals . . . knowledge of 
manufacturing processes ... all are 


combined by Champion to produce 


Kromekote cast coated papers that yield 


finest press SQ ee e 


performance. 


The 


Champion 


PAPER AND FIBRE COMPANY 


HAMILTON, OHIO 
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The Champion Paper and Fibre Company 
HAMILTON, OHIO 





To get an even cutting edge and assure neater book 
trimming, use a pair of guides on the backgage. 
You can buy a book guide to fit any backgage 
finger up to 1,” thick. Easily attached, dependable, 


and adjustable for small or large lifts. 


¥ 


BUTIT’SNO TRICK TO DO AN ACCURATE 
JOB WITH A DEPENDABLE 


Challenge Cutter 


Challenge 370 Automatic aa 
Just as a magician measures suc-__ ters has been perfected by Chal- 


(Hydraulic Clamp) Cutter 








Diamond (Hand Clamp) Power Cutter i 


cess by applause. . . a paper cut- 
ter’s performance is rated by the 
number of printers who recom- 
mend it. And on this basis... the 
Challenge line is the most popu- 
lar in the field! 


In all, there are eleven styles and 
seven sizes of Challenge cutters. 
These range from lever cutters 
in bench and floor models . . . to 
power cutters with hand or hy- 
draulic clamp. Each of these cut- 





> 


Challenge 265-305 
(Hydraulic Clamp) 
Power Cutter 


Challenge Pony 
Lever Cutter 


Challenge 265-305 Lever Cutter 


lenge engineers to give your op- 
erator maximum protection... 
more working freedom... and 
precise control of cutting op- 
eration. And to you— whatever 
your shop size—a Challenge cut- 
ter is a long term investment that 
pays off in less maintenance... 
more profitable cutting. 


See your Challenge Dealer for a 
free demonstration or write for 
specific information. 701 


THE 
CHALLENGE MACHINERY 
COMPANY 


‘Office, Factories and Show Room: 
GRAND HAVEN, MICHIGAN 


Over SO Years in Service 
of the Graphic Arts 


DEALERS IN ALL PRINCIPAL CITIES 


Gralare 


TRADE-MARK @) 
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—auuml™@§ SOT HERE’S A TYPE FACE FOR EVERYBODY 


Caslon : the Traditional type 


This type is traditionally well-blessed with beauty and practica- 


No, 8 OF A SERIES... Types shown are 
ee en ee bility, gets along with others, and is courted universally for its 
many fine qualities. Caslon graced the Declaration of Independ- 
ence, and for over two centuries has remained among the world’s 
most interesting, agreeable and legible type faces. Print from 
ATF foundry Caslon and retain all the beauty of the designer’s 
inspiration, through that sharp, clean reproduction and perfect 
alignment peculiar to foundry type. Eight styles are readily avail- 
able from your ATF Branch. There’s a type face for everybody, 
and Caslon is for you. Print foundry type! 


Bans in Principal Gia (QAR) A MCT ICA M Type Founders 


200 Elmora Avenue, Elizabeth B, New Jersey 
















IMPETUS 

for your 
Message 
EMPHASIS 
for your 


a) ignature 


Correct Bond 


AG COMTENT ) 


ALSO AVAILABLE IN NINE COLORS AND ENVELOPES TO MATCH— 


HOWARD PAPER MILLS, INC. © AETNA PAPER COMPANY DIVISION ¢+DAYTON, OHIO 








Write for your 

NEW AMCO CATALOG 
Full information 

on the complete 

AMCO carbon line 


AMERICAN CARBON PAPER MFG. CO. 


Factories at Ennis, Texas - Chatham, Va. 


Branches in: Houston, Dallas, Birmingham, New Orleans, 
Albuquerque, Denver, Los Angeles 





You'll find 9 out of 10 of 
your regular one-time carbon 
forms will cut without waste 
from these patterns—save 
time, increase production, 
lower costs. Easier handling, 
with high-grade Kraft tissue. 
Amco’s one-time carbons are 


always top-quality. 





PROFIT-MAKERS eee 


AMCO PENCIL CARBONS— 
boxed or reams 


AMCO CARBONIZED PRINT 
PAPERS—news or book 


Please Mention THE INLAND PRINTER When Writing To Advertisers 





ks of Intercherrical Corporation. 





IPI, Everyday, G 











IPI e DIVISION OF INTERCHEMICAL CORPORATION e 67 WEST 44th ST.,. NEW YORK 18 e ADDRESS INQUIRIES DEPT. A 











FREE FOLDERS PROVE GEMTONE COLORS BEST 





FOR A WIDE VARIETY OF PROCESS PRINTING 


IPI HOLDFAST BLACKS GIVE 
BLACKER BLACKS WITHOUT 
BRONZING OR GLOSS 


The new series IPI Holdfast 
halftone blacks are made by 
improved methodS and with 
new materials which produce 
the most wanted printing prop- 
erties. Their finer pigment dis- 
persion gives them a blacker 
black without undesirable 
bronzing, more finish without 
unwanted gloss. 

These new blacks also set up 
faster in the pile for safer load 
handling right after printing. 
Their rub and scratch resist- 
ance develops more quickly and 
color transfer is greatly reduced. 


a se Pe: se we 

Get free press sheets run with new 
IPI Holdfast blacks. See how they 
make tough jobs easier to print. 
Ask your IPI salesman or write us. 











ONAL & PRINTING INK 











COLOR REPRODUCTION THEORY & NEW 
METHODS ARE TEXT OF FREE BOOKLET 


For a brief, non-technical ex- 
planation of the theory of color 
reproduction, get your free copy 
of “The Reproduction of Color.” 
This unusual booklet is easy to 
read and liberally sprinkled 
with color plates. It was pub- 
lished by the Research Labora- 
tories of Interchemical Cor- 
poration, parent company of 
IPI. Authors are Arthur C. 
Hardy and F. L. Wurzburg, Jr. 








FERD’NAND 





I Don’t Get the Pint 











est] 
Ben I, 
pak, soe 


If Cope. 1980 by United Feature Syndicate, 
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Commercial Work Shows How 
Colors Sparkle, Dots Stay 
Sharp & Highlights Bright 


Want positive proof that your 
process printing will have more 
-life, snap and sparkle with 
Gemtone inks? Then see the 
new IPI Gemtone Folder—free 
to printers. It’s full of top-notch 
process work printed with 
Gemtone by ten typical shops 
across the country. 

Colors sparkle, dots are sharp 
and highlights brighter in these 
representative commercial 
runs. That’s because Gemtone 
inks dry fast on top of the sheet 
to end dryback. And they dry 
fast without heat on sheet-fed 
presses to save hours between 
press runs. 


Inks Trap Beautifully; 
End Crystallization 


Printers report that Gemtone 
inks just won’t crystallize— 
stay open for months. One 
printer ran two colors six 
months after the first two, and 
inks trapped beautifully. 
Colors run last were originally 
first down, yet Gemtone still 
gave that “premium finish.” 


Gemtone Inks Versatile; 
Used in Many Fields 


Gemtone inks were originally 
developed for process work, 
but they also give excellent 
results in other fields. Printers 
now use them for folding boxes, 
labels, match folders and even 
corrugated stock. Gemtone 
gives them better quality 
printing plus extra mileage 
since little ink is lost in pene- 
tration. 

Ask your IPI salesman for 
your Gemtone folder today or 
write to IPI, 67 West 44th 
Street, New York 18, N.Y. 
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CARBON 
BACKED 
STOCK 








CONVENTIONAL 


TYMPAN WAXY CARBON BACKING 
“PICKS OFF” — CAUSING 
IMPRESSION BUILD-UP ON ORDINARY TYMPANS 








CARBON 








“SPHEREKOTE” 
15D TYMPAN 


IMPRESSION 


CARBON BACKED STOCK 

PASSES THROUGH CLEANLY — 
NO “PICK-OFF”, NO “BUILD-UP” 
ON “SPHEREKOTE” 15D TYMPAN 








—— 





CARBON IS “PICKED OFF” paper as ordinary tympan 
grips waxy carbon stock—builds up on press packing. 


YOU'LL SAVE PRESS TIME in carbon backed paper 
printing by eliminating troublesome ‘“‘carbon pick-off” 
with “SPHEREKOTE” Tympans. 

These glass-beaded tympans have a hard, smooth 
surface that can’t grip the waxy carbon backing the way 
conventional tympans do! The paper passes through 
smoothly, effortlessly, with almost no carbon build-up 
on the packing. Less valuable press time is lost washing 
or changing tympans; every job goes faster, easier, with 
better printing. 

Perforating carbon stock is easy with “SPHERE- 
KOTE” Tympans, too. You don’t need metal shims— 
perforating rules can be set type high, right next to type. 

Let us put these “‘Engineered Top Sheets’? on your 
presses now! You'll be pleased with the improved ap- 
pearance of your printing—and the time and money 
savings. Send coupon below for complete information. 


SMOOTH GLASS SURFACE OF “‘SPHEREKOTE”’ TYMPAN can’t 
grip carbon—paper passes through with no build-up. 





USE THIS CHART FOR SELECTING “SPHEREKOTE” TYMPANS 
TYPE 





PAPER PRESS PROBLEMS SOLVED 





17C 
17C 
15D 


Flaking, Embossing, Register 
Static, Long Runs, Accuracy 
Hardness, Ink Drying, Perforating 


COATED 
LABEL 
BOND 


Static, Perforating, “Jogging” in 
delivery 


Carbon “Pick-Off”, Perforating, 
Static 


ONIONSKIN 15D 


CARBON 15D 

















———— “ENGINEERED TOP SHEETS” ———— 





- 
WRITE TODAY FOR SWATCHES AND PRICES 


Minnesota Mining & Mfg. Co. Dept. AP 51 
St. Paul 6, Minn. 


[_] Send swatches and price list 
[_] Send name of my nearest supplier 


PING vv dco cr eneaseccdccscessccevetssenuses 
OUI 5 ooo ks wing eke dN ie bees pans ceee leaves 
EE SE «See ee F 








TYMPAN COVERS 











Made in U. S. A. by MINNESOTA MINING & MFG. CO., St. Paul 6, Minn., also makers of “‘Spherekote” Brand Frisket Paper, “3M” Brand Sensitized 
Aluminum Photo-Offset Plates, “Scotch” Brand Pressure-sensitive Tapes, ‘“‘Scotch’’ Sound Recording Tape, ‘“‘Underseal” Rubberized Coating, ‘‘Scotchlite” 
Reflective Sheet, “Safety-Walk” Non-slip Surfacing, “3M” Abrasives, “3M” Adhesives. General Export: Minn. Mining & Mfg. Co., International 
Division, 270 Park Avenue, New York 17, N. Y. In Canada: Canadian Minnesota Mining & Mfg. Co., Ltd., London, Canada. 


. 
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Christmas 195) 





gain it's Christmas: As toe pav hom- 
age to the nativity of our Saviour, let 
US in our devotions rejoice and give 
thanks for the privilege of being free 
men—Americans—fiee to worship and 
to conduct our dailu lives without fear of perse- 
cution. Let us preserve that heritage. ss ase eos 
Let us profit bu the teachings of Christ to be char- 
itable to our fellow men—let us pray for those 
Wwho are burdened with the voke of tyranny, for the 
sick and those in grief—for unity among nations 
and for divine guidance to our chosen leaders to 
Work in harmony. sem sere cee Let us not forget to 
pray for those gallant men and women in our armed 
forces that their patriotism and sacrifices shall not 
bein bain. Loer onward, Christian soldiers sve sore 

















INTERNATIONAL PAPER COMPANY 


Copr. 1951, International Paper Company 
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And This Tells You 
It’s a Fine “ily 


SMOKING COMPARTMENT, MERCHANTS LIMITED, THE NEW HAVEN RAILROAD 


The superior qualities of 
McLaurin-Jones printing, 
packaging and specialty papers 
are deep-rooted in generations 
of proud skill. Precision- 
engineered and endowed 
with thoroughbred 
performance, these famous 
papers enjoy the highest 
confidence of the printing 
and packaging industries. 


Among the wide range of McLaurin- 
Jones papers, famed for their ex- 
cellence, are: Waretone, mirror- 
finish coated paper for printing, 
label, box covering, cover and 
postcard work. Guaranteed Flat 
Gummed Papers for labels, seals 
and stickers. Old Tavern Gold and 
Silver Metallics for labels, box 
work and printed pieces. Relyon 
Reproduction Paper for the print- 
ing trade. A full line of Sealing 
Tapes, Stays, and Gummed Cam- 
brics for boxes, cartons, and 
containers. 


LET US HELP YOU WITH YOUR PROBLEMS ON SPECIAL COATINGS AND GUMMINGS — 
TECHNICAL, INDUSTRIAL, SPECIFICATION AND CHART PAPERS 








McLaurin-Jones Papies are advertised 7 larly in NEWSWEEK and .d BUSINESS WEEK 
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Get SIMOND hyitnet 


qn 


ap 


-.oin cutting Paper 


You get straight, clean cuts with 
Simonds “Red Streak” Paper Knives 
because thickness of knife and 
straightness of cutting edge are 
exactly uniform from end to end... 
because accurate grinding insures 
correct taper and face clearance... 
and because Simonds special “mirror- 
finish” on the all-important face-side 
eliminates drag against stock. What's 
more, Simonds Special S-301 Steel 
means longer life for the cutting edge 
and fewer trips to the grinder. Call 
your Simonds distributor or printing 
supply house. 





You Can Tell It’s a 


“RED STREAK” KNIFE 
by the Red Back Edge 


e«. and in cutting Metal and Wood 


Each of these 5 standard styles of SIMONDS “Red Streak” Graphic 
Arts Saws is designed for a specific use by printers, newspapers, stereo- 
typers, engravers and electrotypers. Each is accurately made of Simonds 
edge-holding steel to the exact specifications of each machine manu- 
facturer. So if you want the fastest, smoothest cutting on any job, 
get “Red Streak” Saws from your Simonds distributor or printing 
supply house. 








me “RED STREAK” GRAPHIC ARTS SAWS 


STYLE L for cutting Linotype, Intertype, Ludlow slugs and 
shell stereo plates; STYLE S for cutting or trimming type- 
high stereos and machine-cast furniture; STYLE W for cut- 
ting wood only — blocks, furniture, reglet, etc.; STYLE B 
for cutting copper, zinc and brass plates and rule; STYLE C 
for cutting copper and general all-around printer's use. 


SIMONDS — 
| SAW AND STERL GG 


Branch Offices in Boston, Chicago, San Francisco, 
and Portland, Ore. Canadian Factory in Montreal, Que. 





J 
. 
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ABOUT WHAT SIZE 
AND COLOR TO USE FOR A CARD ANNOUNCEMENT? 


Take colored sheets of Brightwater Eatonian Text or Vellum — size 8% x 11. 


Take the Brightwater Card Transparencies Place the transparencies over the color which you like best and 
— four standard sizes — make your decision regarding the size which suits you best. 


For this simple fast method of size and color selection just ask any Brightwater Merchant 
for the Brightwater Card Announcement Kit — or write direct to 


BRIGHTWATER PAPER COMPANY 


Il West Forty-Second Street, New York I8, N. Y. 
Mill at Adams, Massachusetts 


RAG CONTENT AND SULPHITE BONDS + LEDGER + MIMEOQGRAPH + VELLUM + TEXT PAPERS AND COVER WEIGHTS 
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Letterpress * Offset * Gravure 


Spotl 


al through 


every phase of every job 


choose 


RELIANCE 


operating from A-c. Circuits 


OPERATOR'S 
CONTROL 
STATION 








ADJUSTABLE-SPEED 
DRIVE MOTOR 


Starting, stopping and speed changing 
are quick and yet smooth on any kind of 
press equipped with an all-electric 
Reliance V*S Drive. And the infinite 
speed selection always at your command 
through automatic control makes it easy 
to provide the exact speed required for 
maximum production and quality con- 
trol in every step of every job. This is 
why Reliance VxS, the packaged All- 
electric, Adjustable-speed Drive for A-c. 
Circuits, is appearing on more and 
more presses in more and more 
plants. Write today for Bulletin 

311 on packaged VxS Drives 

through 200 horsepower. 


NEW, smaller, low-cost Reliance 
VS Drives are available from 3/4 
to 2 hp.— ask for Bulletin D-2101. 


ELECTRIC AND » 


ve 


For Items Not Advertised, Write THE INLAND PRINTER'S “Readers’ Service” 











REPRODUCTION OF FULL-COLOR PAINTINGS 
in black-and-white in this art-museum 
catalog shows that the 120-line Scan-a- 
graver can meet the highest quality re- 
quirements. There are 52 Scan-a-gravings, 
ranging from 3 x 5 to 6 x 7, in the book. 
These reproductions are considered out- 
standing Es or this type of work. The Scan-a- 
graver means increased profits and lower 
prices for commercial printers. 


120-line SCAN-A-GRAVINGS help you 
get more profitable letterpress jobs! 


HERE’S THE SCAN-A-GRAVER, Fairchild’s mechanical engraving 
machine, now available for making 120-line halftones on plastic. 
This desk-size plant is practically automatic in operation and 
turns out high-quality engravings up to 8 x 10 in. in a matter of 
minutes . . . at low cost. You'll find it especially useful for main- 
taining quality under tight production schedules. 


30,000 COPIES IN TWO WEEKS was the record of Lakeview Press, 
Framingham, Mass., in printing this book of entries in the “Fire 
Foto of the Year” Contest for the National Fire Protection Asso- 
ciation. Each of 64 pages is imprinted with a 120-line Scan-a- 
graving. Simple adjustment of the Scan-a-graver’s “tone control” 
before making each engraving gave uniform contrast. 


cuts FOR HOUSE ORGANS, YEARBOOKS, BROCHURES — any publi- 
cation that requires quality reproduction—can be made in a few 
minutes with the 120-line Scan-a-graver. This easy-to-operate 
machine enables you to speed up service, and take on a wider 
variety of jobs. For more information about the Scan-a-graver, 
write to Fairchild Camera and Instrument Corp., 88-06 Van Wyck 
Boulevard, Jamaica 1, N. Y., Dept. 100-27F. 





IRGHILD 
SCAN- A-GRAVER 
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Printing, Publication and 
Converting Paper Division 


ST. REGIS 


SALES CORPORATION 


Sales Subsidiary of St. Regis Paper Company 
230 Park Avenue, New York 17, N. Y. 


230 N. Michigan Averiue, Chicago |, Ill. 
218 Martin Brown Bldg., Louisville 2, Ky. 


Jt 


x for fine frrinting’” 


Snowy Egret, by Allan D. Cruickshank 


On rush jobs the printer has to work miracles. No margin for error, no time 


for second-guessing. Everything has to be right and ready .. . including the paper. 


The complete line of St. Regis papers offers a grade for every purpose. 

With our own woodlands and mills at several locations, we are able to select or 
blend pulps to assure you the highest values of appearance and printability 

in each grade. Whether the job is rush . . . or time is no problem . . . you'll find 


in the St. Regis line the right paper for fine printing and pleased customers. 








Speed... 


Accuracy... 
Flexibility... 
Quick Changeover... 


You get them all in this 













The Brackett 
Straight Line Trimmer 


STRAIGHT LINE PRODUCTION TRIMMER 





Work flows in a straight line — away from the operator. 

He doesn’t have to handle either finished work or trimmings. Each moves away from him to rear of machine. 
Waste motion is eliminated. 

Speed of conveyor belt is readily adjusted to fit the job in work. 


Mechanical setting of spacer shaft gives unqualified accuracy. Your run — a hundred or a million — will be 
precise, right through to the last lift. 


Quick changeover saves setting time. For jobs that repeat, preset gauges may be retained, so that resetting is 
unnecessary. 


Flexible too — the Brackett handles labels, booklets, (singly or in gangs), inserts, covers, circulars — just 
about every kind of flat work—at double or triple the speed of the conventional guillotine cutter. 


Ask us to show you how the Brackett Trimmer can trim your production costs. 


Dexter « Christensen « McCain 


Modern Machines for Printers and Binders 


Dexter Folder Company, General Sales Offices, 330 West 42nd Street, New York 18, N. Y. 
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Branch Offices, Domestic and Foreign Agents 


Please Mention THE INLAND PRINTER When Writing To Advertisers 
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You'll be back on the team ° 


Gunite? Bate 


As promptly and as effectively as do his 
city colleagues, the country doctor brings 
his patients the benefits of new drugs, 
new techniques. For the same fine medical 
journals, informative brochures and leaf- 
lets from scores of manufacturers keep 
him abreast of new ways to speed recov- 
ery from accident and illness. 

Fine printing performs no more im- 
portant service than helping safeguard 


the health of millions of Americans. Ox- | 


ford Papers are proud to share in this 
contribution to better living through their 
service to publishers and manufacturers 
alike. | 

See for yourself how Oxford Papers 
for letterpress, lithography and rotogra- 
vure can improve the printed presentation 
of your products and services. 
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XFORD PAPERS 
Help Build Sales 


OXFORD MIAMI PAPER COMPANY 
35 East Wacker Drive, Chicago 1, Ill. 


OXFORD PAPER COMPANY 
230 Park Avenue, New York 17, N. Y. 


Mills at Rumford, Maine, and West Carrollton, Ohio 
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In the sense in which architecture is an art 
typography is an art. That is, they both come under 
the head of “making or doing intentionally with skill.” 
But they are not one-man arts like painting or oratory. 
The thing made, the finished work, is in every case 
the work of a team... Every work of Architecture, 
every work of Typography, depends for its success 
upon the clear Conveyance of intentions, in words 
and otherwise, from one human mind to others: 

from the man who is supposed to know how 

the finished thing should look and function, to a 
concert of specialists who are responsible 


not only to the master-designer but also to the public. 


Faulty masonary, or a misprint, is not simply 


a betrayal of the whole intention, it is also 
a matter of public concern. The coping-stone might 
kill a man, the misplaced comma might 


start a riot or a suit for libel. 


BEATRICE L. WARDE 





THE LEADING BUSINESS AND TECHNICAL JOURNAL OF 
THE WORLD IN THE PRINTING AND ALLIED INDUSTRIES 
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FOR SALE: A Printing Job 


¥% Just for a moment, dig back if you 
will, into the archives of 50 years ago 
or more, of any printing establishment 
(or you may check by newspapers of 
that era), and you will see how almost 
without exception printing of any size- 
able quantity was sold at that time by 
“BID.” A customer made known to 
the: printing fraternity that he would 
be in the market for a certain type of 
printing. The printer wishing to secure 
the job placed his bid with the cus- 
tomer who then determined what price 
he would pay for that job from the 
collection of prices before him. Thus 
the customer “sold” his printing to the 
best bidder,” which not infrequently 
was the lowest bidder. 

Thus a price was established by means 
of a collection of prices from various 
and sundry printers whom it was as- 
sumed knew and understood correct 
estimating and costing. In other words 
the printers themselves, through the 
medium of their ability to cost a job, 
set the price for the printing fraternity. 


Who Dictates the Price Today? 
Selling prices of various types of 
printing today are also dictated by 
competition. Profit margins of our ear- 
lier printing years have been steadily 
narrowed, so that today the more pros- 
perous printing companies seem to be 
those who have veered away from the 
more personalized product and are pro- 
ducing on a manufacturing basis. Yet 
in all cases this is not possible, for the 
larger percentage of all printing will 
continue to be “custom made.” 
Individualism of plant and pricing 
is also a factor which must of necessity 
be reckoned with. Some, however, ap- 
pear to trade on it and seem to assume 
the attitude that it is not possible to 


By Olive 74, Ottaway 
compare what they do with what 
others do in the industry. They over- 
look entirely the fact that the end use 
of their product, together with their 
price, will be studied by the purchaser 
who does not necessarily have to take 
into consideration ‘“‘individual-itis,” 
for the customer is generally able to 
find more than one “individualist” who 
is able to quote on his printed require- 
ments, and while this condition con- 
tinues to exist, printers should strive 
towards some semblance of greater uni- 
formity in their methods. 


A Universal Language—on Costs 

It has been said that the solution to 
the world’s problem of maintaining 
peace would be greatly accelerated if 
peoples everywhere had a universal lan- 
guage. Then an expressed opinion would 
have identical meaning, and misunder- 
standings would be minimized. In re- 
moving language barriers, however, we 
would still have to contend with indi- 
vidual interpretation. 

For years, thanks to the founders of 
the United Typothetae of America 
(now Printing Industry of America), 
there has been, and still is, in existence 
a “Universal Cost Language” for the 
graphic arts world—the Standard Cost 
Finding System—but here too careful 
interpretation is necessary. Deviations 
of symbols and terms used, makes one 
most anxious to strive towards univer- 
sal interpretation, hoping thereby to 
eliminate discrepancies which may exist 
between actual and applied terms. One 
almost cringes at the idea that a “sys- 
tem” should continue to masquerade 
under the misnomer of “standard” 
when in actual operation, basic devia- 


tions remove any possible relationship. 
How much misunderstanding could 
be avoided in the graphic arts industry 
if when speaking of different costs, all 
printers used the “Universal Language,” 
remembering the difference between 
wage cost, factory cost, selling cost, 
administrative cost, and an all-inclu- 
sive cost, when totalled make that all 
important factor—A Selling Price. 


Reduced to Component Parts 

What is printing when reduced to 
component parts? Actually and gen- 
erally speaking, does it not consist of 
two basic items—material plus labor? 
If we are, therefore, to think in terms 
of competition, let us forget for the 
moment our own differentials and re- 
member that our competitor also sells 
these same items—material plus labor. 
In actual materials there can be little 
variance in the cost factor. The fact 
that a customer can and does take an 
account from one printer and place it 
with another would seem to raise the 
question that there are other factors 
than the differential in material costs 
that could account for this. 

While it is desirable to have graphic 
arts executives “craft minded,” it is 
most important that they be “‘finan- 
cially minded,” particularly cost-wise. 
Long before they become top execu- 
tives there should be keen interest in 
ascertaining first-hand those funda- 
mentals which “make the business 
tick”’!! Financial knowledge of one de- 
partment is not sufficient, but the 
co-ordination of all of them, and 
knowledge of manufacturing costs, 
sales and administrative expense tend 
towards a healthy financing of the 
business, particularly when based on 
facts, rather than on supposition. 
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Let us consider then the possibility of 
cutting a price on the completed esti- 
mate. The printer is faced with two 
factors: reduction in material costs, 
or in labor costs. To what extent can he 
reduce material costs? Well, he might 
price these at cost, thus giving away to 
his customer the discount he enjoys 
from the trade house, or he might elimi- 
nate the handling charge. Actually in 
doing so he is not forfeiting an amount 
which is his to enjoy, but rather render- 
ing a service without charge. Such 
procedure is not reasonable if one wishes 
to stay in business. There are one or two 
practical things which suggest them- 
selves, such as selling the customer a 
more appropriate size of printed piece 
and thus avoiding charge for “cut- 
offs,” or selling the customer a less ex- 
pensive stock, although this may not 
carry the prestige that a finer stock 
exhibits in the finished article. But there 
is on the whole very little that can be 
done to reduce the cost of materials as 
priced in the finished product. 


Can Labor Costs Be Reduced? 

To what extent can he reduce labor 
costs? Labor costs, in this instance, can 
only be reduced (if at all) by a careful 
analysis of all factors which make up 
the finished estimate. For instance, 
“How long should it take” should be 
carefully asked and measured against 
every operation, and the yard stick used 
should be hour rates which take into 
consideration all known factors of ex- 
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Executive secretary of the Toronto 
Graphic Arts Association. 

Miss Ottaway was born and educated 
in England and became associated with 
the Toronto Graphic Arts Association, 
then the Toronto Typothetae, 20 years 
ago. Actually, this was not her first 
contact with the graphic arts industry. 
She had been with one of the large 
printing companies in Canada and was 
responsible for installing their cost ac- 
counting system not only in their Tor- 
onto plant but in other branches across 
Canada. It was in this capacity that she 
became fully familiar with accountancy 
and estimating pertaining to the graphic 
arts industry. The association sought her 
services to head up the cost accounting 
department, from which she was ap- 
pointed executive-secretary of the asso- 
ciation, a flourishing organization which 
has gone ahead in leaps and bounds to 
serve the industry. 

Miss Ottaway travels rather exten- 
sively in connection with her work and 
finds many diversified interests in her 
position with the association which cov- 
ers a wide field of membership from East 
to West in Canada (including New- 
foundland), and Bermuda, and in this 
connection speaks on matters pertaining 
to the graphic arts industry, advertising, 





About the reuthor- Miss Olive A. Ottaway 








education and other subjects. She has 
broadcast over radio stations in Bermuda, 
Canada, and the United States, and has 
served in an advisory capacity on several 
government committees for the Domin- 
ion of Canada, and has been the only 
individual in Canada to be awarded a 
“Certificate of Recognition” from Print- 
ing Industries of America. 

Miss Ottaway is a member of the 
Graphic Arts Trade Association Execu- 
tives and past secretary-treasurer; an 
active member and past president of 
Women’s Advertising Club of Toronto, 
and also an honorary director; a past 
president of the Zonta Club of Toronto 
and chairman of membership classifica- 
tion of Zonta International; a member 
of the Granite Club. 

Miss Ottaway also teaches specialized 
accountancy for the graphic arts indus- 
try and has written several vocational 
guidance books dealing with the graphic 
arts industry for the Dominion of Can- 
ada, chiefly for use for rehabilitation 
purposes by the Armed Forces. She also 
writes a monthly page for the Canadian 
Printer and Publisher, one of the trade 
publications of Canada and has had 
manuscripts accepted by the American 
Printer of New York, and Printing 
Review of Montreal, Canada. 








pense over a period sufficiently stable 
and long enough to present a normal 
hour rate, and normal production. 
Then it would seem that if we can- 
not cut on material, we must cut on 
the manufacturing costs (less the mate- 
rial) and which I prefer to call “reduc- 
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ing costs.” Will a two-color job be 
adequate for your customer’s needs, 
instead of the original four-color? Will 
a less expensive binding finish, or less 
elaborate art work, reduce the cost? 
Perhaps these and other factors could 
be considered, but surely not until you 








have made certain that the hour costs 
you are using are based on maximum 
efficiency. Fer instance, equipment may 
not be turning out work at a rate which 
permits of a profit at present competi- 
tive market rates; production tech- 
niques may need improvement; over- This is our 
head expense may be excessive. Ade- IVY Mevomatimes as pts 
quate cost systems furnish true factors : eee 
on these points, and therefore a remedy 
is easily obtainable. Sometimes where 
records show that certain work can 
only be produced at a cost too high for 
normal competition, there is a tendency 
to say, “Oh! well, there is something 
wrong somewhere,” and cut the price 
to meet the supposed price quoted by 
your competitor. Such procedure is 
sheer folly. 

There is a three-way formula easy READ THE FINE 
to remember, which is not new by any Mpa 
means: reed heres pork at “NY 
1. If you want to be unethical “cut Sas bain 
prices.” rs 

2. If you want to be illusory “cut 
estimates.” 


that the loss of profit on one job should 

not be debited to another job and thus 

reduce the normal profit on that order. 

If you are to meet the competitive 
(Turn to page 67) 


3. If you want to quote intelligent- 
ly “know your costs.” 

The only sound price policy is one 
based on charging cost, plus a fair mar- 
gin of profit on every job. Remember 








WE AIN'T PERFECT... 


AMERICAN PRINTING & LITHOGRAPHING CO. 
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SOME PEOPLE CAN'T 
MAKE UP THEIR MINDS! 


change our 
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~. LEYS "1 will sove us @ lot of headaches and AMERICAN PRINTING & LITHOGRAPHING CO. 
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Combinati tation, estimate, acknowledgment form use by American Printing & Lithograph- 


ing Company of Seattle, Washington. On 814- by 5'%-inch sheet, front above (reduced), back below 





All Orders are accepted subject to the following printing trade customs 





Quotations: All quotations are based upon regular straight 
time hourly rates of wages and conditions prevailing at date 
of quotation and are subject to amendments or withdrawal 
at any time prior to the receipt and acknowledgment by 
the printer of any acceptance thereof. 


Prices: All prices are based on the written specifications, 
the work to be begun at once and carried on continuously 
until completion. Prices on non-estimated work and reprints 
of both estimated and non-estimated work are subject to 
change without notice. 


Orders: Orders received and accepted by the printer cannot 
be cancelled except upon terms that will compensate against 
loss. The customer guarantees the legal propriety of all 
matter submitted to the printer for printing and/or publi- 
cation; and will indemnify the printer against all claims 
and responsibility arising from the printing and/or publica- 
tion of such matter, including the legal expenses and dis- 
a which are incurred by the printer in contesting 
the same. 


Experimental Work: Experimental work performed on 
orders, such as sketches, drawings, composition, plates, 
presswork, and materials, whether or not similar to those 
herein specifically enumerated, will be charged for at cur- 
rent rates. 


Sketches and Dummies: Sketches and dummies furnished 
by the printer shall remain the property of the printer 
and no use of same shall be made, nor any idea obtained 
therefrom be used, except upon compensation to be de- 
termined by the printer. 


Drawings, Engravings and Electrotypes: Drawings made 
and manipulated by the printer, and plates made from the 
printer’s original design and the necessary electrotypes used 
in the printing of the order, and all lithographic plates and 
negatives, remain the exclusive property of the printer, 
unless otherwise agreed upon in writing. 


Proofs: Proofs, not in excess of two sets, will be submitted 
upon request with original copy. Corrections, if any, must 
be plainly written in the margin of the proof and returned 
with the original copy to the printer marked “O.K.” or 
“O.K. as corrected” and signed by the one duly authorized 
to pass on same, If revised proof is desired, request must be 
made for the same when the first proof is returned. No 
responsibility for errors is assumed if work is printed as 
per customer’s “O.K.” 


Alterations: Time consumed by reason of author’s altera- 
tions of copy, changes made in work or materials, detention 
of presses, and other delays caused by customer will be 
charged for at current rates. When customer’s instructions 
and layout are not specific and clear any changes made 
from printer’s interpretation of copy will be considered a 
customer alteration. 

Pressproofs: An extra charge will be made for pressproofs 
when requested unless this form of work is called for when 
estimate is given. Customer should be present when the 
form is made ready on the press so that no press time will 
be lost. Presses standing idle awaiting “O.K.” from cus- 
tomer will be charged for at regular production hour rates. 
Quantity Delivered: As it is practically impossible to pro- 
duce exact quantities, it is agreed that a margin of five per 
cent be allowed for over or short count, same to be charged 
for or deducted at the per thousand production price, which 
is the total price of the order, less the preparation expense, 
pro rated per thousand. 

Postal Cards and Stamped Envelopes: Since the purchase 
of postal cards and stamped envelopes involves a cash 
expenditure, customers must furnish these with their order. 
If they are not so furnished, an extra charge of 10% of 
their cost will be made to cover additional services in 
securing them. 

Handling Paper Stock: A charge of %c per pound will be 
made for receiving, opening and handling all paper stock 
supplied by the customer. 

Customer’s Property: All plates, cuts, paper and other 
property are held at customer’s risk, and printer assumes 
no responsibility for loss or damage by fire, water, or from 
any other cause, whether or not similar to those herein 
specifically enumerated, 

Delivery: Unless otherwise specified, price quoted is F.0.B. 
customer’s sidewalk. All estimates are based on continuous 
and uninterrupted delivery of complete order, unless speci- 
fications distinctly state otherwise. 

Terms: Net cash, unless otherwise provided in writing. In- 
terest charged on past due accounts. All claims must be 
made within five days of receipt of goods. 

Agreements: All agreements are made and all orders 
accepted contingent upon strikes, fires, accidents, war, un- 
usual market conditions, or other conditions beyond printer’s 
control, whether or not similar to those herein specifically 
enumerated. 
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New plant of the Printing Division of Sherwin-Williams Company, paint manufactu 











rers, at North Olmsted, Ohio, Cleveland suburb, is worth $600,000 


Printing Plant for a Paint Company 


New Sherwin-Williams Tnstallation Near Cleveland 7s Todi 


% The initial full-scale operation of a new printing plant 
at the Cleveland suburb of North Olmsted, Ohio, recently, 
culminated the efforts of the Sherwin-Williams Co., paint 
manufacturers, to provide one of the most efficient and mod- 
ern plants of its kind in the United States. The new, attrac- 
tive one-story plant, home of the company’s Printing Divi- 
sion, covers 70,000 square feet of floor space and, with: the 
installation of much new equipment, is valued at more than 
$600,000. 

Features of the plant include gas heat with heating equip- 
ment designed for conversion to oil in the event of a gas 
shortage. The unit heaters are strategically located through- 
out the plant, especially near the entrances where possible 
air pockets or cold spots may occur in the winter months. 


Exhaust fans located in the rear of the building provide the — 


plant with 12 complete changes of air every hour. Air which 
enters at the front of the structure is drawn into the plant 
and out through the exhaust units. 

The entire plant is lighted by fluorescent fixtures equipped 
with four-foot fluorescent tubes. Six rows of these lights are 
spaced 20 feet apart across the width of the building. Acous- 
tical ceilings have been installed in all the offices. 

In preparing the floor plan, ample aisle space was con- 
sidered a necessity for uninterrupted movement of materials 
within the plant. The layout of the plant permits six-foot 
wide main aisles which carry the greatest bulk of the work 
from one department to another and are the main routes 
for the plant’s workflow. Secondary aisles range in width 
from four feet to five feet, but are still wide enough to 
permit movement of material by the electric trucks used in 
the Printing Division. The equipment in each department 
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has been spaced to provide ample working areas for the 
employees. Twenty per cent of the present floor area within 
the plant has been allocated for future growth and expan- 
sion when increased production calls for more equipment. 
Particular attention was focused on equipping the plant 
with adequate up-to-date printing facilities necessary for 
efficient production. Under the direction of Superintendent 


R. E. Weber is superintendent of Sherwin-Williams’ Printing Division 
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Robert E. Weber, the Printing Division is engaged in print- 
ing more than 3,000 different stationery items for Sherwin- 
Williams’ 550 retail branches, factory points, warehouses 
and divisional sales offices throughout the country. 

The plant also prints and imprints labels, color cards, 
booklets, catalogs and miscellaneous advertising features for 
Sherwin-Williams and its affiliated companies. All machine 
composition is obtained from typesetting companies. Elec- 
trotypes are made of most forms. For exceptionally long 
runs nickeltypes are used. 

Hand composition and makeup are handled by the Print- 
ing Division’s composing room, which is equipped with nine 
type cabinets containing Monotype and foundry type. These 


Composing room was de- 
signed for high efficiency, 
has nine cabinets of Mon- 
otype and foundry fonts 
for short runs. No com- 
position done by machine 


are kept on hand for label imprinting and miscellaneous 
short run work. The composing room is supplied with a 
number of galley racks and cut filing cabinets for storing 
plates and miscellaneous forms. Forms for the presses are 
locked-up on one of six imposing tables. Chases are stored 
with the forms locked up. 

Additional major equipment of the composing room in- 
cludes two proof presses, miterer, saw, beveler, furniture 
racks, lineup table, and proofreaders’ table. Three drums are 
provided for scrap metal. 

The pressroom is equipped with six new Miller cylinder 
letterpresses. Two of these are 27- by 41-inch, two-color; 
three are 27- by 41-inch single-color; and one is a 21- by 
28-inch two-color press. The layout of the pressroom was 
designed so that the delivery end of all six cylinder presses 
face northwest windows in order to obtain an accurate check 
on color jobs. Four Miehle V-50 Vertical presses have also 
been installed. Two imposing stones and a form rack are 
located near the Miehle Verticals. 

All presses are equipped with ATF, Devilbiss or Frazier 
no-offset guns. To eliminate floating powder particles from 
the no-offset guns, each Miller press is equipped with a hood 
over the delivery end. These six hoods are connected to a 
large main duct which carries the excess spray outside. 


Safety precautions were not ignored in the press installa- 
tions. Each press was mounted on a specially designed oil pan 
with rolled-over edges on all four sides. The pan extends 
three or four inches beyond the limits of the press. 

Two Gordon hand-fed platens and two Davidson offset 
presses comprise additional pressroom equipment, and are 
used for small, short-run work. 

The pressmen use the Sherwin-Williams designed roller 
washup rack for washing up the 27- by 41-inch Millers. The 
rollers are laid horizontally in inserts on each end of the 
rack. A rolled-edge drip pan is fastened to the base of the 
rack. The rack is mounted on casters enabling the pressmen 
to maneuver the rack easily from one press to another. 





The pressroom is also equipped with a tracing booth for 


preparing stabbed sheets for press overlays. The wood frame 
is covered with heavy, dark green cloth and the booth is 
equipped with a table, the surface of which is set on an 
angle, a fluorescent fixture mounted at the top. With this 
arrangement the light is cast across the surface of the 
stabbed sheet, thus showing the pressman the high and low 
areas in the type form. 

The painting machine area, where paint sample cards and 
folders are prepared, is fitted with equipment measuring 
45'/,-feet long for festooning paper upon which 24-inch 
wide lengths of roller-coated paper are dried. The coating 
is applied to the paper by an automatic machine, equipped 
with power-driven rollers, which moves along two-inch rails 
at the front of the drying racks. Each loop on the rack is 
spaced five inches apart during the drying process, which 
takes 24 hours. 

Three 5- by 8-foot spray booths are also used to spray-coat 
sheets. The sprayed sheets are passed into the adjacent drying 
room where unheated air is constantly being circulated. The 
department is equipped with Anemostats which spread the 
air through the room at the rate of 1,000 cubic feet of air 
a minute for drying the painted sheets. Separated by a wall 
from the rest of the painting department, the drying room 
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View of the Sherwin-Williams’ pressroom, showing the six new Miller 
presses; hoods at delivery end exhaust no-offset guns excess spray 


in the spray coated area gets 38 changes of air every hour 
to speed the drying process. 

The remainder of the department is occupied by long 
storage bins, shading benches, paint storage bins, and gath- 
ering tables and cupboards. 

Folding equipment of the bindery includes four Baum 
and one Anderson folding machines. The bindery also con- 
tains a 40-inch Seybold paper cutter, three stitchers, round- 
cornering machines, paper drill, paper punch, padding racks, 
Addressograph, Mimeograph and Multigraph machines. The 
department is also equipped with a number of gathering 
tables and steel shelving for storage. 

Die-cutting and application of the paint samples to color 
cards are performed in the sampling department. Two paper 
cutters are used to cut the 24- by 38-inch painted sheets 
into 34-inch strips. A Lawson punch press is used for die- 
cutting these strips into chips of any shape or length. A 
six-inch divider is used in the die-cutting operation to deter- 
mine a certain number of the cut strips for feeding into the 
press. The department is also equipped with New Jersey 
Label-Rite machines for use in applying chips to color cards. 

Work which entails only cutting, trimming or no other 
operations by-pass the binding and sampling departments 
completely and move directly to the press finishing depart- 
ment. This department is equipped with two 50-inch Sey- 
bold paper cutters. Adjacent to this is the shipping and 
receiving department. 

The plant provides for ample storage space in the station- 
ery, label and service departments. Most of the floor area in 
these departments is used for storage of all types of printed 
matter. Other areas between the departments is used for bulk 
storage of paper stock for the pressroom. Assembled shelv- 
ing in the Printing Division comprises approximately 100 
tons of steel. 

The variety of operations in the Printing Division is per- 
formed by 170 employees. These operations are divided into 
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a number of departments, all under the supervision of indi- 
vidual foremen. In addition to Mr. Weber, the production 
staff includes R. C. Mack, assistant superintendent; R. F. 
Schlenkerman, production manager; foremen and their de- 
partments include James Skala, composing room; C. P. 
Oberauer, pressroom; Paul Zauner, bindery; C. M. Prieve, 
shipping; Bertha Hotovy, sampling; O. L. Sebreng, paint- 
ing; A. M. Swinglish, finishing; Carl Miluk, label; H. L. 
Schill, stationery; and John Melcher, advertising service. 

A number of employee conveniences have been provided 
by the Printing Division. A cafeteria, completely equipped 
with kitchen, tables, chairs and culinary equipment, is avail- 
able. Ample space for employee parking has also been pro- 
vided alongside the new building. Locker and wash rooms 
are additional facilities. 

The company sponsors insurance, disability and pension 
plans. Workers are entitled to a total of three weeks’ vaca- 
tion with pay after serving 20 years. A program of sports, 
which includes baseball, bowling and basketball, is also 
promoted by the Printing Division as are several employee 
clubs. 


Franklin Foundations Featured 


The International Graphic Arts Education Association 
has selected three Franklin foundations related to education 
to be featured on the association’s current series of blotters 
in promotion of the 24th annual Printing Education Week, 
January 13-19. The three organizations selected include the 
Franklin Technical Institute of Boston, the Franklin Insti- 
tute of Philadelphia, and the International Benjamin Frank- 
lin Society of New York City. Each blotter will carry a 
brief description of the founding and present activity of 
the foundation. 

Printing House Craftsmen are making preparation for the 
observance of International Printing Week, also the week of 
January 13-19. The 246th anniversary of Franklin’s birth 
will be commemorated on January 17. 


View of the opposite end of the pressroom shows a new 27- by 41-inch 
two-color Miller press; specially-designed roller washup racks are used 
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% “Imagination is the most potent 
factor in selling—especially in selling 
bigger quantities, new jobs, opening 
new prospects’ doors,” said Emile San- 
chez, star salesman for the New Or- 
leans Envelope Co. and the McElhiney 
Lithographing Co., both of 71714 
Camp St., New Orleans, La. 

Mr. Sanchez recalled an instance 
where a single flash of imagination re- 
sulted in a steady 15 years’ flow of reg- 
ular orders from a big steamship line. 
“This was one of the fruit companies 
that ply between New Orleans and 
their Caribbean, Central American and 
South American ports. 

‘As such, it is in the banana business 
as much as it is in the shipping field. 
We had been selling only one kind of 
specialized envelope to them for a long 
time. My selling contact there was a 
man in the shipping section who or- 
dered these envelopes. One day in con- 
versation, we got together on the idea 
that I ought to talk to the purchasing 
agent. 

“When I secured an appointment 
with the purchasing agent of this out- 
fit and walked into his office, it was 
with nothing more in mind—at the 
moment—than expanding our envelope 
orders. In addition to handling regular 
and special job envelope work, how- 
ever, the New Orleans Envelope Co. 
turns out printing work of all kinds— 
good jobs. In addition, our division of 
the McElhiney Lithographing Co. 
works in nicely with the envelope end 
by handling fine litho work on letter- 
heads. We do general offset work, too, 
of course. 

“That was the situation when I 
walked into the office of this steamship 
company’s purchasing agent one morn- 
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Emile Sanchez likes to sell from speculative sketches to boost printing sales 


ing back in the depression year of 1936. 
He waved me to a chair as I came in. 
I had to wait a few minutes while he 
finished a telephone conversation that 
had been in progress when I came. 

“As I was waiting in the chair before 
his desk, I glanced around the office. 
There on a far wall was a company cal- 
endar with pictures of bananas all over 
it. On another wall were other pictures 
of bananas. Printed material on his desk 
showed pictures of bananas. 

“Right there, I threw out of the 
window the ideas with which I came. 
When he finished the phone conversa- 
tion, I asked him about the banana end 
of the company’s operations. He was 
glad to talk, and I was genuinely inter- 
ested. He told me a lot, and as the con- 
versation went on he warmed to his 
subject. Then I threw in a suggestion 
that had come to my mind as I sat there 
on the chair waiting for him to con- 
clude the telephone talk. 

“The suggestion was this: Here was 
the company, deep in the banana busi- 
ness. But how many of the people who 
received routine correspondence knew 
about it—especially those whose letters 
came from the shipping department? 
Didn’t he think it might be a good idea 
to put illustrations of those same ba- 
nanas that graced so much other mate- 
rial on the line’s letterheads and, espe- 
cially, on all company envelopes where 
everyone who saw the outside of the 
envelope would be made aware of the 
banana end of its operations? 

““We have been lithographing letter- 
heads—in color—and printing enve- 





lopes of all sorts, with the banana illus- 
trations ever since—15 steady years 
of orders off a single idea.” 

Mr. Sanchez explained that, al- 
though company policy provided that 
all orders be on competitive bids, “the 
purchasing agent respected my idea to 
the extent that he saw we got the order 
in spite of regulations—and we’ve been 
getting the orders ever since.” 

The printing salesman has, at best, 
an intangible item to sell. The more 
tangible he can make his ideas, the more 
likely he is to put it across, to land the 
order. 

“This selling of an intangible is par- 
ticularly true when a salesman sets out 
with an idea that he wants to put 
across,” Mr. Sanchez said. “If he has 
been called in to give a price on a new 
order of bill forms, then the customer 
sees what he is buying. But if he is sell- 
ing an advertising piece—or a new let- 
terhead—then his ‘product’ is intan- 
gible indeed.” 

Mr. Sanchez has found that putting 
his imagination to work—selling an 
idea—is the best way to go after new 
letterhead prospects for both of his 
sister companies. 

“Now just saying, ‘Wouldn’t your 
letterhead look pretty if we put this 
line here, or changed the logotype in 
such and such a way’ is hardly an ap- 
proach designed to make the prospect 
want to buy,” he noted. “So I prefer to 

(Turn to page 94) 
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A Simple Production Control System 


by KR. W. Pearson and 


Aang Y.“Tarut 


¥%& Many articles have been published 
describing production control systems 
of various kinds. Many of these systems 
appear to be entirely adequate for large 
operations, but there seems to be a need 
for a simple but effective system which 
can be adapted to a small printing or 
duplicating plant or similar operation. 

The writers were confronted with 
the problem of developing some kind of 
visual control system for the U. S. Civil 
Service Commission’s duplicating plant, 
which consisted of 10 offset duplicating 
machines, six mimeograph machines, 
camera and platemaking equipment, 
assembling machine, folders, stitchers, 
typewriters for stencil-cutting, and 
varitype composing machines. The 
plant was swamped with work and a 
method of controlling the flew through 
the plant was essential to maintaining 
production schedules. To some extent 
control was maintained by entries in a 
ledger, but this system did not permit 
quick surveys of the work-load situa- 
tion which were needed in scheduling 
work and answering questions on the 
status of work. 

The various commercial systems on 
the market were found to be not par- 
ticularly well suited to this operation 
because they required too much office 
work to operate them. It was then 
decided to develop a “tailor-made” 
system. Here is the system that was 
developed: 

A three-quarter inch plywood board, 
19- x 48-inches, is mounted on the wall 
of the office which receives and sched- 
ules work. The board is divided into 
vertical columns. The left column is 
for the insertion of 5- x 7/16-inch job 
cards. The heading above this column is 
divided into five parts and the job card 
is also divided into five parts by means 
of vertical lines which align with the 
headings. The headings over this col- 
umn are: Req. No.; Date; Copies; 
Pages; Impressions. There is room on 
the board for 90 job cards. 

The headings over the columns on 
the remainder of the board represent 
the various operations performed in the 
plant. These are: (1) printing — all 
editing and preparation of copy for the 
varitypists and stencil-cutters is done 
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Close-up view of a simple production control board showing the job cards and the pegs in place 


in the printing unit; (2) composing— 
varityping, stencil-cutting, forms rul- 
ing, proofreading, and art work; (3) 
mimeographing—mimeograph machine 
work; (4) camera—making of film 
negatives for offset plates; (5) plate- 
making—making of offset plates; (6) 
multilithing—multilith machine work; 
(7) Webendorfer—17- x 22-inch off- 
set presses; (8) assembling — either 
hand or machine assembling; (9) 
punching; (10) folding—machine or 
hand-folding; (11) addressing — gra- 
photype and addressograph work; (12) 
other — miscellaneous operations not 
numerous enough to list separately, 
such as padding and stitching. 

Each column beneath the operations 
headings is drilled with eighth-inch 
holes. The holes form a line across the 


board so that there is a hole for each 
operation opposite each job on the 
board. 

Round wooden pegs with 7/16-inch 
heads are stamped in black ink with 
numbers representing days of the 
month. These pegs are kept in a tray on 
a table under the board. The tray con- 
tains sections to hold pegs numbered 
from 1 to 31. 

The job of receiving and scheduling 
work and operating the board is done 
by a production control clerk. A job 
card is made out for each job received 
in the plant. The card is not typed; it 
is made out with pen and ink, and 
inserted in a slot on the left side of the 
board. The information entered on this 
card is that called for by the headings 
above the columns, that is: the requisi- 
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Job card is made out in longhand and inserted in spaces provided on production control board 


tion number (this is also the job num- 
ber), date received, number of copies, 
number of pages, and total impressions. 
The letters “O” for offset, “M” for 
mimeograph, “W” for Webendorfer 
are written opposite the number of 
impressions to show the type of job. 

The date of completion of each 
operation required in the production of 
the job is determined by the production 
control clerk. Pegs, with numbers rep- 
resenting the date that each operation 
is to be completed, are inserted under 
the appropriate operations headings. 
No pegs are inserted under operations 
not required in the processing of a job. 
This gives at a glance the entire pro- 
duction schedule of each job in process 
in the shop. 

The requisition serves as the work 
order for each job, and to it is attached 
a “schedule slip.” This slip gives the 
completion date for each operation. 
Each unit is required to complete its 
work on the job by the date shown on 
this slip. When an operation is com- 
pleted, the unit supervisor makes out a 
“progress slip” indicating that his unit 
has completed work on the job and that 
the job has progressed to the next oper- 
ation. These progress slips are for- 
warded hourly during the day to the 
production control clerk. The produc- 
tion control clerk then removes the 
appropriate peg from the board indi- 
cating that the job has advanced to the 
next operation. The various operations 


Wooden pegs with 7/16-inch heads are stamped in b 
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are arranged on the board in the order 
in which they are performed. 

Thus the progress of any job can be 
traced by the pegs from left to right. 
As the eye travels from the job card on 
the left side of the board to the right, 
the first peg will always indicate the 
location of the job. Any additional pegs 
will indicate operations still to be com- 
pleted. When the job is completed by 
the shop and sent to the stockroom for 
appropriate delivery, the requisition, 
stamped to show complete delivery, is 


PUBLICATIONS SECTION 
Progress Slip 


Req. No. LZ 7- 245— 





has been forwarded to: 


Oj MIMEOGRAPH CJaveriiite 
[x] CAMERA ["] wesenvorrer 
CT PLATE MAKING [_]etnoery 
Yufse Fand _ 
(Date) 


(Signature) 
Progress slip reports job to board step by step 





forwarded to the production control 
clerk. The final peg and the job card 
are then removed from the board. 

In addition to providing control of 
each job on its way through the plant, 
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the production control board provides 
a visual picture of work-load in. each 
unit at all times. This feature is, of 
course, needed to schedule work prop- 
erly and it also provides the section 
chief with work-load data needed in 
shifting help from unit to unit and in 
determining delivery dates on requests 
for special service. 

The board can be viewed and in a 
matter of minutes the total amount of 
work in each unit can be determined. 
For example, total mimeograph impres- 
sions in the shop can be determined by 
adding all impressions marked “M.” 
The daily mimeograph production can 
then be applied against this figure to 
determine the number of days of mim- 
eograph work in the plant. Likewise, 
the number of pages of all jobs marked 

(Turn to page 67) 
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¥% Do you know how to put the ideas 
of your employees to work for you? 
The initiative of your employees is one 
of your most valuable non-physical 
assets. But the chances are that such 
initiative will be virtually non-existent 
unless it is purposely developed by you. 
Fortunately, the process of developing 
initiative is very simple and will take 
only a small amount of your time. 

There are many positive economic 
advantages for the printer who can 
depend on his employees to originate 
useful sales and operational ideas. A 
good sales promotion idea will increase 
gross printing sales volume. An idea 
which improves efficiency reduces costs 
and improves the net profit picture. No 
matter how skillful you are in develop- 
ing your own ideas, there will always 
be plenty of room for improvement 
through application of suggestions 
which originate with your employees. 

Initiative also means the ability of 
an employee to do his work without 
close and detailed supervision. The em- 
ployee who can carry through a job 
with only brief and general instruction, 
relieves his employer of preoccupation 
with small but still essential details. 
The employer is enabled to devote more 
of his time and thought to the more 
central problems of management. 

There are other valuable benefits to 
be derived if employees are encouraged 
to develop and display initiative. Morale 
is automatically given a boost when- 
ever an employee is given a chance to 
put his ideas into practice. Job enthusi- 
asm increases when employees feel they 
are contributing something worth- 
while to their organization. Worker 
efficiency and productivity are inevit- 
ably improved. 

If ideas which employees may have 
are stifled or killed, on the other hand, 
stagnation is the most likely final result. 

There is a definite technique for 
development of initiative which can 
be successfully applied by any printing 
plant operator. Consistent application 
of this six-step technique will result in 
a positive increase of initiative on the 
part of his employees. 

1. Clearly Define Job Duties and 
Responsibilities. 

Definite job assignments should be 
given to the employee. Unless the em- 
ployee knows exactly what he is sup- 
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In Printing Plant Employees 


posed to do he will not feel free to take 
on new work without specific orders, 
for fear of antagonizing other em- 
ployees. By putting an employee in 
charge of specific job responsibilities, 
moreover, you give him a sense of 
“ownership” in his work. Those are his 
responsibilities, and he will take a per- 
sonal interest in developing them to the 
best of his ability. 

2. Be Certain the Basic Skills of 
the Job Are Known. 

If an employee proceeds on a job 
without supervision and does not know 
the basic skills, he gets into difficulties. 
This is just as true for the printing 
salesman as for the Linotype operator. 
Display of initiative in an unfamiliar 





situation may lead to just the opposite 
of the desired result. The new employee 
should be supervised closely by the 
owner or a qualified subordinate until 
the basic skills have been learned. Above 
all, the employee should not be made 
to feel that he is stupid because he asks 
a question which seems elementary to 
an experienced man. 

3. Give Jobs With Obvious Details 
Omitted. 

If the owner or operator is sure that 
the employee’s job duties are well de- 


By Charley W. Broaded 


Industrial relations director for the Fisher Flour- 
ing Mills Co., Seattle, Wash., and the author 
of the book, ‘Essentials of Management for 
Supervisors,” published by Harper & Brothers 
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fined and that the basic skills are well 
known, he can give him a series of jobs 
in which instructions concerning the 
obvious details are purposely omitted. 
He may, for example, have the em- 
ployee take over the job of rearranging 
storage facilities for certain printing 
supplies. The employee is told just 
where the different items should be 
placed and perhaps the best method for 
handling. The best step-saving pro- 
cedure, however, is left to the em- 
ployee’s own initiative. 

When the job is finished it should be 
checked. If satisfactorily completed 
within a reasonable period of time, the 
employee should be complimented for 
having done the job correctly without 
detailed instructions. If the work is not 
done satisfactorily, then the supervisor 
should state that he had hoped the em- 
ployee would complete the work prop- 
erly. In either case, comment should be 
made to indicate that the supervisor 
expects the employee to take care of the 
work without personally supervising 
all the employee’s movements. 

4, Give Jobs With Less Obvious 
Details Omitted. 

After several jobs have been satis- 
factorily completed with the least 
important instructions omitted, the 
supervisor assigns the employee jobs, 
omitting the less obvious details. The 
same procedure for checking the fin- 
ished work is followed, and the em- 
ployee is again complimented on fin- 
ishing the work with little detailed 
instruction. 

5. Give Only General Instructions 
for Jobs. 

Step 5 is a continuation of the process 
started by steps 3 and 4. The employee 
is now given assignments with only the 
general idea expressed. The supervisor 
may, for example, give the following 
instructions: 

“Jim, our preliminary estimate form 
is an uninspiring document. See if you 
can work out something that will have 
more sales appeal and punch.” 

“Joe, the lighting set-up in the plant 
is not too satisfactory. Will you look 
into that and let me know what you 
think we should do to improve it?” 

“Alice, if we had a better filing sys- 
tem we'd be able to get out our monthly 
statements more promptly and with less 
work. Will you see if you can set up a 
better system for us?” 

Giving employees jobs with this type 
of instruction allows them to complete 
details by themselves. Initially at least, 
the supervisor must occasionally check 








the progress of the work to make cer- 
tain that the job is being carried out 
properly. When the work is completed 
satisfactorily, the employee should be 
complimented for his ability. 

6. Accept and Apply All Worth- 
while, Spontaneous Ideas Which the 
Employee May Have. 

If the above procedure has been fol- 
lowed in full, the employee will begin 
to have ideas because he will start to 
think for himself.:Those ideas may be 
good or poor. The good ones should be 
put into practice but the poor ones 
must be carefully rejected. 

If the employee is made to feel fool- 
ish for thinking of ideas he will stop 
suggesting them. The supervisor must 
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encourage the employee to continue 
having ideas even while he is rejecting 
a poor one. He must reject the poor 
ideas tactfully to prevent the future 
loss of good ones, and must encourage 
the employee to try again. He can point 
out that, even if only one idea out of 
five is good, the employee is still con- 
tributing far more than the average. 
The employee whose initiative is 
encouraged in this manner will con- 
tribute many innovations that other- 
wise would be lost, because he knows 
his employer expects him to do some 
thinking. He works better because he 
knows his suggestions are appreciated. 
If at any time in the process of 
developing initiative the employee has 
questions regarding the job, the em- 
ployer should answer the question by 
asking another such as ““What do you 
think we should do?” “What would 
you do if I weren’t here?” ‘“‘Can’t you 
figure that one out by yourself?” This 
encourages the employee because he can 





see that the supervisor has confidence 
in his ability. 

Employers who apply this technique 
are almost always agreeably surprised. 
They find their employees are taking a 
much greater interest in their work 
and that the amount of supervision 
they have to give is lessened consider- 
ably. This in turn frees them for crea- 
tive work, giving them the time and 
energy to develop and still further im- 
prove their businesses. 


New Name for Aniline? 

One of the well-known firms in the 
supply division of the aniline printing 
industry is sponsoring the search for a 
new name. The first inks used in this 
field were dye inks and as the first such 
dyes were aniline, aniline was care- 
fully used to describe all dye inks used 
in this field and the name stuck al- 
though no longer correct. In the trade 
aniline inks were long referred to as 
“spirit inks” because of their alcoholic 
content but this term also is no longer 
correct. Today aniline inks are placed 
in four main classes: (1) transparent 
aniline (dye) inks; (2) pigmented 
inks; (3) metallic pigmented inks; 
and (4) lacquers and varnishes. Many 
pigmented aniline inks of today have 
a water base. The pigmented aniline 
inks are the most important today but 
the transparent dye inks account for 
about 25 per cent of the volume of ani- 
line inks used. So there is little in inks 
to suggest a new name. 

The most distinctive exclusive char- 
acteristic of the aniline process is its 
use of rubber. The inking rollers are 
rubber; a very high percentage of the 
curved plates and continuous rollers 
used to print from are rubber and the 
various kinds of inks used work best 
with rubber forms. It is true that 
plastic and metal forms have been used 
to a slight extent but rubber is used 
almost exclusively because nothing 
better has been found to take its place 
except synthetic rubber for certain 
purposes. However, rubber letterpress 
or rotary rubber letterpress would not 
be a satisfactory new name because 
this would include much non-aniline 
printing. 


Delay Penalized 

The proofpress operator in a typical 
18th century English printshop was 
required to pull all proofs within five 
minutes after notice or forfeit a fine 
of one penny for each frame. 
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California Ranch-Style Architecture 
New Home for Sunset Magazine 


¥%& Sunset magazine, a leading exponent 
of Western living, has moved into a 
new publishing dream house—a $500,- 
000 hacienda-like editorial home at 
Menlo Park, 30 miles south of San 
Francisco. 

The building also serves as headquar- 
ters for Sunset Books, and houses 100 
members of the magazine and book 
department staffs. 

It spreads across 30,000 square feet 
of a picturesque seven-acre site, and 
for the first time in Western architec- 
tural history adapts the informal in- 
door-outdoor theme of the early Cali- 
fornia ranch-house to the professional 
needs of a large publishing operation. 

Designed by Cliff May of Los An- 
geles, nationally-known interpreter of 
the California ranch-style home for 
“modern living,” the low, single-story 
Sunset building stands on part of the 
historic Hopkins estate, in a natural 
setting of oak trees bordering San 
Francisquito Creek. The creek forms a 
natural boundary between San Mateo 
and Santa Clara counties. 





Construction of the building began 
in December, 1950. Higgins and Root 
of San Jose were the architects, and 
Howard J. White of Palo Alto was 
general contractor. 

The building was formally opened 
at four-day open-house ceremonies Oc- 
tober 11 to 14, inclusive. On the first 
two of these open-house days, more 
than 2,000 advertisers, advertising 
agency representatives, publishers, and 
business executives from various Cali- 
fornia cities, were conducted on a tour 
of the plant. On the following two 
days, the building was thrown open for 
public inspection. 

Before moving to the Peninsula, 
Sunset disposed of a seven-story office 
building .at 576 Sacramento Street in 
San Francisco, which had been its edi- 
torial and business headquarters for 15 
years. Advertising sales offices, not in- 
cluded in the transfer of publishing ac- 
tivities to Menlo Park, will be main- 


Artist's aerial conception of the $500,000 home 
of Sunset, showing the patio which forms the 
heart of the quadrangle in the editorial wing 





Front view of the new ranch-style publishing home of Sunset Magazine and Sunset Books, Menlo Park, Calif. Building spreads across 30,000 square feet 


tained in an 11-office suite in the Bank 
of America Building at 625 Market 
Street, and Sunset will continue to op- 
erate similar offices in principal Pacific 
Coast, Eastern and Southern cities. 

For L. W. Lane, energetic, silvery- 
haired publisher of Sunset during the 
last 23 of its 53 years, completion of 
Sunset’s unique, style-setting home ful- 
fills a dream he has held for two dec- 
ades—to provide his staff with a pub- 
lishing plant whose mood and atmos- 
phere are closely identified with Sunset 
magazine and Sunset Book subjects. 

“Here,” Lane says, ““we can work in 
surroundings related to the things we 
write about — gardening, cooking, 
Western home styling. We have freed 
ourselves of hurly-burly metropolitan 
living and working conditions. That 
means we'll get along better, think 
straighter, and be happier doing our 
interpretive job.” 

Sunset’s move to the new building 
also serves to high-light the magazine’s 
recent increases in advertising volume 
and circulation. It is the largest, oldest 














L. W. Lane, Sunset Magazine publisher since 
1928, realized a 20-year dream in October 
when new $500,000 publishing plant opened 


and most profitable regional publica- 
tion in the United States, with a 
monthly circulation of more than half 
a million, and advertising revenue that 
will total $2,500,000 this year. 

Most important ingredients of the 
Sunset success story is the tremendous 
popularity of an editorial formula de- 
vised by Lane when he purchased the 
magazine 23 years ago. The formula is 
a simple one: it gives the reader “how- 
to-do-it” information in the four 
fields that distinguish Western living 
from the national pattern—travel and 
outdoor recreation, home building and 
furnishing, cooking and gardening. 

Like the magazine, Sunset Books are 
also edited in conformity with the 
Lane formula. They are distributed by 
7000 book-dealers in the United States, 
who have sold 1,309,000 copies bearing 
such titles as “Western Ranch Houses,” 
“How to Plan and Build Your Fire- 
place,” “How to Build Fences and 
Gates,” “Visual Gardening Manual,” 
“Kitchen Cabinet Recipes,” “Ideas for 
Landscaping Your Home,” and _ the 
“Sunset Flower Garden Book.” 

Cliff May designed the building as he 
would have designed a home — even 
though it is 25 times larger than the 
average family dwelling. He placed the 
building’s two great wings on the long- 
est axis of the site, located the “living 
rooms” (executive and editorial de- 
partments) away from the highway; 






put the functional quarters (ware- 
house, subscription and accounting 
rooms) adjacent access from the road. 
Uppermost in planning considerations 
were wind direction, sun direction, 
natural surroundings and view. 

The test kitchen at Sunset is the kind 
of dream-kitchen that any house-wife 
would like to have in her home. It con- 
tains gas and electric ranges, refrigera- 
tors, home freezer, dish washer, gar- 
bage disposal unit, built-in cabinets. 
All of the working surfaces are made 
of stainless steel. 

The section to the left of the en- 
trance contains the heart of the maga- 
zine’s creative life—the editorial and 
art departments and book publishing 
headquarters. Accounting, subscrip- 
tion and mailing rooms also are located 
in this wing, which forms a quadrangle 
around a beautifully planted patio. 

The editor’s offices are separated by 
translucent glass partitions, and face 
the sun-filled patio. The entire editorial 
department area commands an unin- 
terrupted vista of lawn, oak trees and 
gardens. The western wall of the edi- 
torial department is built in the form 
of angular bays, with windows from 
desk height to ceiling. 

Four acres of the seven-acre Sunset 
site are in lawn. The grounds will con- 
tain, in addition to formal gardens, a 
“Pacific Coast Garden” planted with 
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Enjoying the sun in the patio of the Sunset ranch-style home are L. W. Lane (center), publisher; 
his sons, L. W. Lane, Jr. (left), assistant managing editor, and Melvin Lane, production manager 


flowers and shrubs popular in coastal 
areas from Canada to Mexico. 

This garden will be divided into sec- 
tions representative of the three major 
climate zones of the Pacific Slope states 
—Southern California, Northern Cali- 
fornia, Oregon and Washington—in 
which nearly half a million Sunset sub- 
scribers live. It will be planted in a 
30-foot wide strip, more than a half 
mile long, along the winding banks of 
San Francisquito Creek. 

Experimental gardens for testing 
fruits, vegetables and flowers will also 
be maintained. 

Considering Larry Lane’s kinship 
with the Western way of life, it was 
inevitable that he should build his 
Menlo Park publishing home in the au- 
thentic Western ranch-house style—a 
style which Sunset has promoted, in- 
terpreted and diagrammed in its pages 
through the years. 

Sunset magazine was founded in 
1898 by the Southern Pacific Railroad 
to help colonize the Far West. In 1914, 
the railroad sold the magazine, and its 
new publishers converted it to fiction 
and adventure. For the next 14 years 
its pages carried the writings of nu- 
merous Western authors who later be- 
came nationally and internationally fa- 
mous—Irving S. Cobb, Frank Norris, 
Charles Warren Stoddard, Stewart Ed- 
ward White, Peter B. Kyne. 
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Keeping the RED Out of Credit 


by 74. C.Kiechlin 


¥% Early this year we audited a print- 
er’s books. His wasn’t a large business, 
around $75,000 yearly, yet, we found 
$2,500 worth of accounts on his books 
more than 90 days old, and subsequent 
investigation disclosed $1,020 in bad 
accounts, some going back three years. 
His net in 1950 was 4.5 per cent on 
sales, about $3,375. We had to write 
off about one-third of his yearly net to 
bring his receivables down to a realistic 
value. If he earns the same net in 1951, 
this printer must sell $22,250 in print- 
ing work to make up for the bad debt 
write-off. 

His terms were 30 days and when we 
asked him why he hadn’t put collection 
pressure on these delinquents to make 
them pay up, he remarked almost flip- 
pantly that he hadn’t worried about 
getting his money because there was 
full employment, much money in cir- 
culation. So, he figured he would have 
no trouble collecting eventually, even 
though some debtors might be slow in 
settling up for their work. 


Variance in Bad Debt Write-Offs 


From our field contacts we find that 
there is a wide variance in the bad debt 
write-offs on the books of printers. 
Some keep these losses down to mini- 
mum, about one-half of one per cent. 
But too many have been thinking like 
the aforesaid printer and the tendency 
is to become even more lax as the arma- 
ment program gets into full swing. 
Such printers assume that money will 
flow as freely as water when the tanks 
and guns begin rolling off the assembly 
lines in greater number, that they can 
give credit more freely than heretofore 
and worry little about collecting. 
Whatever they do lose will not be 
worth worrying about. These printers 
overlook four important things. 

(1) To a large extent, higher prices 
and higher taxes will siphon off any 
excess currency that gets into the hands 
of the consumer. Hence he will have 
less spendable funds than he has had 
for some time. If so, he will have to 
let some creditor wait for his money 
and it is sure to be the creditor who 
doesn’t push for settlement when his 
account is due for payment. 
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(2) There is no assurance that a 
seller’s market of World War II pro- 
portions will come back into the pic- 
ture again. Retailers everywhere have 
been experiencing lower volume than 
in 1950, and seemingly the consumer 
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It*sa 


By R. Randolph Karch 


Answers to these questions have appeared 
in THE INLAND PRINTER and _ other 
sources of information at various times. 
How retentive is your memory? How many 
can you answer without consulting the 
answers on page 89? 


1. It is the moisture in the air, 
not in the paper, which elim- 
inates static. True or false? 


2. If moisture content in the pa- 
per is greater at the center 
than at the edges, wrinkled 
edges appear. True or false? 


3. Upon what does the capacity 
of an albumin offset plate to 
take ink depend? 


4. Generally, it is better to run 
the yellow or black of a 
4-color plate first. Why ? 


5. Upon what product is most 
glass printing done today, 
and by what process other 
than silk screen? 


6. What is meant by “fit,” and 
how is it confused with the 
term “register”? 


7. Where does the word “Zeph- 
yr” fit in the graphic arts? 
a. Type face 
b. Make of press 
c. Woolen strand 
d. Type of binding 


8. What practical use other than 
design have we for bracketing 
folios on book work? 


9. What religious organization, 
about 1853, attempted to es- 
tablish a new alphabet for 
the American language, but 
failed? 











isn’t contemplating a spending spree 
similar to that experienced during the 
last war and in the early postwar years. 
Inventories are beginning to be a head- 
ache to many merchants who stocked 
up on the assumption that purchasers 
would soon be standing in line again 
for nylons. Sales and profits may be 
relatively low during this war econ- 
omy. Hence no businessman can afford 
to relax on credits and collections. 
Losses may run too high in ratio to 
sales and profits. 

(3) The printer who freezes too 
much money in outstandings loses 
liquidity. More than once we have 
found so much money tied up in 
outstandings that the managements 
could not pay their own obligations 
promptly, and so, they lost profitable 
discounts or had to borrow from the 
bank to pay their own bills. 

(4) The older the account, the 
harder it is to collect, the higher the 
bad debt loss. This has been the experi- 
ence of credit men in good times and 
bad, war and peace. Even if money 
flows like wine at a political banquet, 
the printer will have trouble collecting 
accounts long past due, and if he gives 
credit too freely these outstandings will 
run high, and so will bad debt losses. 
An account that is 90 days old is much 
harder to collect than a 30-day ac- 
count. On the average, say collection 
experts, it costs three times more to col- 
lect it and bad debts average 25 per 
cent more. If the printer’s terms are 
30 days, the accounts receivable on his 
balance sheet should not total more 
than one-twelfth of his annual credit 
sales if he grades 100 per cent on col- 
lections. The excess over one-twelfth 
of his annual credit sales indicates the 
degree of slippage from Grade-A col- 
lection efficiency. 


Collection System Needed 


To keep his accounts from growing 
whiskers the printer should have an ef- 
ficient collection system, but that isn’t 
all. Some printers who have good sys- 
tems have a surprising number of de- 
linquents on their books because they 
do not prepare past-due sheets monthly 
to give a quick review of the age of 
their outstandings. This past-due sheet 
should have columns headed: Name of 
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Debtor, 30 days, 60 days, 90 days, 
Over 90 days. 

When these columns are totaled at 
the end of each month the printer can 
tell at a glance where he stands on de- 
linquents. Accounts that are current, 
not due to the date of the statement, 
are not listed. 

Small bills, under $10, are a source 
of heavy losses to some businessmen, in- 
cluding printers, particularly if the 
debtors renege on payment. The best 
way to bypass this headache is to get 
the cash for jobs of small monetary 
value. “It doesn’t pay to try to col- 
lect,” is the usual reply when one sug- 
gests pushing these delinquents for 
payments. 

One printer had to write off $475 in 
small accounts under $10, which rep- 
resented a loss over three years. At 5 
per cent net profit on sales, he must 
sell $9,500 worth of printing jobs to 
make up for this loss, Even if the small 
accounts are turned over to a collection 
agency, the charge for getting the 
money is usually about 50 per cent on 
small bills, which means that the cred- 
itors stand to lose plenty even if a col- 
lection agency gets the money. 


Over-Extension of Credit 


Another source of loss on receivables 
is the over-extension of credit. From 
our field studies, we would estimate 
that at least half of the collection losses 
suffered by printers in this industry are 
due to excessive credit-granting. Cus- 
tomers are given more credit than they 
deserve. Had they been limited to less, 
they would have paid in the majority 
of cases. They were given too much 
credit; they found it easy to buy this 
way; they over-extended themselves 
and paid nothing. 

In many localities there are credit 
agencies which will check the credit of 
customers wanting to buy on credit. 
For a yearly fee they will present a re- 
port on these people that will guide the 
printer in granting credit wisely. 

If the printer knows of no such 
agency in the territory or if he does 
not care to invest in this service he can, 
at least, make some attempt to find out 
something about a customer asking for 
accommodations. Tactful questions 
should bring fruitful replies. An honest 
person does not resent such inquiries 
when his credit is being investigated. 

Often references of other establish- 
ments with which the credit-seeker has 
done business will be enough to give 
(Turn to page 86) 











Scanning the Scene 
Through the Eyes of 























He Glorifies Printing 

If I were asked to name the greatest 
printer living today — greatest from 
the point of view of craft accomplish- 
ment and doing things on a plane most 
certain to be inspirational to those in- 
terested enough to care about the 
greatness of Printing—I would name 
Kurt H. Volk, of New York City. The 
“would,” of course, is needless because 
I am doing just that without being 
asked, and without fear that in doing 
so I am sticking my neck out for any 
verbal ax. 

As I recall, Kurt came to America 
from Germany when a very small boy. 
As this is not intended to be biographi- 
cal—although a biography would be 
interesting and inspiring—I shall prac- 
tically ignore that angle. 

He began building his great reputa- 
tion while heading the typographical 
department of the advertising agency 
of N. W. Ayer & Son at Philadelphia, 
now a really large composition plant. 
It should be noted that while at Phila- 
delphia Mr. Volk became one of the 
founding fathers of the International 
Association of Printing House Crafts- 
men. He left the Ayer agency to start 
his own shop to set advertisements for 
any agency desirous of top craftsman- 
ship. Later on he opened the present 
plant in New York. 

Incidental to covering the subject of 
this piece I want to urge all my readers 
to visit the great gallery of fine modern 
printing and old masterpieces of Bo- 
doni and others which Mr. Volk estab- 
lished there and has maintained. An 
hour or so in the place is not only en- 
joyable but educational and inspira- 
tional. It inspires one with the convic- 
tion that Printing is a great art, craft, 


profession—yes—and business, with all 


of them rolled into one. 

The gallery is one of Volk’s ways of 
glorifying the business he loves. While 
altruistic—essentially, we think—this 
library and museum has doubtless been 
a factor in the growth and success of 
the Volk business. Such monuments 


are not thought of and erected by 
average typographers and printers. 

I address you, however, on a particu- 
lar activity of Volk’s designed to ex- 
emplify fine typography and printing 
which is bound to impress buyers with 
their importance and using more of 
both. He has for years been issuing 
printed keepsakes of one sort or an- 
other—usually fine books, the “‘nat- 
ural,” of course. First impression is that 
no expense is spared. Manifest has been 
an intention to do big things in big 
ways, and perfectly. If the objectives 
of Mr. Volk were essentially commer- 
cial, we would, even so, say “amen”; 
the end result is the same. 

I am feasting my eyes on the latest 
keepsake issued by Volk, a tome—that 
is short for ‘“‘great book.” It is all that 
in its dimensions of twelve by sixteen 
inches. The title, ““The Rights of Man,” 
is blind-stamped on the canvas-like 
cloth covering of the heavy board 
backs in four lines of sans serif caps, 
flush left. The letters are almost three 
inches high. It is as substantial a bind- 
ing as it looks, and it looks like stone 
or concrete, intended to, I am sure. 
Pages of text are on cover-weight white 
antique paper, and where the type is 
large it is printed in gray rather than 
black. Smart, I think. 

Covered in the volume are the Ten 
Commandments, Sermon on the Mount, 
Magna Carta, Declaration of Independ- 
ence, Declaration of Rights of Man and 
Citizen, American Bill of Rights, 
Emancipation Proclamation, Women’s 
Suffrage Act, and Universal Declara- 
tion of Human Rights. Mention of 
these is for refresher purposes and to 
show what a treasure the binding 
boards protect. Several of the docu- 
ments are made full-page size; some 
are facsimiles printed by gravure and 
others are presented in the form of Mr. 
Volk’s inimitable typography suited to 
the item. 

A “Printers’ Hall of Fame” has been 
suggested by Richard N. McArthur, 
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master printer of Atlanta, who is, him- 
self, proud of our craft and business, 
and tireless in his efforts for its better- 
ment. If such an idea takes root I think 
Kurt H. Volk should head the list of 
living printers. He makes Printing look 
great, which is just what Printing is. 

At latest reports, Mr. Volk was not 
in the best of health. I hope and pray 
that he has recovered from any indis- 
position; he is too young and too in- 
spiring to be lost. 


Book as Monument 

This has turned out to be a great 
month for scanning the scene. Books 
seem to dominate the scene, and in the 
second instance, as in the first, the book 
seems great like the motive, idea, or 
whatever the purpose for which it was 
brought into being. 

There are only half a dozen (or 
fewer) banks in the Dominion of Can- 
ada. That doesn’t mean our good neigh- 
bors on the north are forced to bank by 
mail. One or more of these banks is 
convenient to a large portion of the 
population in the form of a branch. I 
imagine the Bank of Montreal, the one 
I recall at the moment because it has a 
branch on LaSalle street in Chicago, 
has hundreds of branches throughout 
the Dominion. The Bank of Montreal 
has done a very great thing; it is re- 
sponsible and footed the bill—which 
was considerable—for the second really 
great book I have been privileged to 
feast my eyes upon recently. Our copy 
came with a breeze in the form of a 
man, LeRoy Barfuss, from Montreal. 
LeRoy is art director of the Gazette 
Printing Company of Montreal in 
whose plant the book was produced 
after his planning. I have fathered 
LeRoy in a craft and business way 
since twenty or more years ago, when 
he graduated from printing school and 
I made the commencement address. 
“Father” couldn’t do such a splendid 
book, so he is very, very proud. 

An inadequate outside view of the 
book is shown on this page, but a few 
words should sharpen that view so 
readers may be able to appreciate more 
fully its sheer beauty and greatness. 
Except for the panel with the crest, 
printed four-color process and tipped 
onto the binding, design features and 
lettering are gold-stamped on the white 
leather covering material with padding 
between it and the weighty board 
backs. (Aside: padded bindings are rar- 
ities these days, and for many days 
past.) The wide solid gold band fol- 
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lows around the spine and across the 
back to its front edge. That’s about all 
along that line we have space for ex- 
cept that the 442 pages of text between 
marbled end leaves are exquisitely beau- 
tiful in typography and layout. 

The motive for doing the book was 
to provide a citation for the 1269 men 
and 81 women who went out of the 
Bank of Montreal and into Wo1#d War 
II. Of these, incidentally, 84 did not 
return. The fact that the book was 
only recently completed is due the tre- 
mendous job of getting the data on 
each individual, especially of those who 
did not return to the bank on their 
return from the war. The portraits of 
those who lost their lives appear one on 
each left-hand page forward with rec- 
ord on facing page. The records of 
those who came back alive are similarly 
written but follow one another in 
smaller type on following pages. The 
book is printed by offset; the portraits, 
with good contrast in tone values and 
on the matte paper, are quite photo- 
graphic in their sheen. The good and 
talented people of the Gazette Printing 
Company deserve a spot in another 
field of honor for their brilliant service 
to the Bank of Montreal. 

There are opportunities outside of 
war to do fine books that will never be 
thought of without being suggested. 
The golden—even silver—anniversary 
of a company affords the opportunity 
to do one. Are you on the alert for 
such an opportunity? 


First Across the Line 

Long before realization I was con- 
vinced of two major graphic arts de- 
velopments and was fried on the verbal 
griddle by more than a few for being 





A beautiful piece of work is book published by 
the Bank of Montreal to honor its employees 
who served in the armed forces of their country 








so imaginative or gullible as to believe 
what I predicted would come to pass. 

One prediction was that use of offset 
would increase tremendously for com- 
mercial printing in relation to letter- 
press. That has come to pass. I didn’t 
know enough to know it couldn’t 
happen. 

When I was singing that song—the 
“blues” to some, it would seem—at a 
meeting in Minneapolis or St. Paul, 
Walter Sears, progressive typographer 
of the former city, liked the tune and 
set up to make offset negatives and 
plates for offset as he had supplied lino 
and mono for letterpress printers. 
Later, at a convention of the I.T.C.A., 
Walter was good enough to credit me 
publicly for having influenced him 
with the result that some larger per- 
centage of his profit was being derived 
from some smaller percentage of his 
investment on the offset side. Please, 
reader, credit me with being only a 
reporter—no seer or even expert—and 
one not wedded to any single method. 
Recognizing accomplishment of the 
impossible in other fields than the 
graphic arts gave me the courage, I 
suppose, to stick out my neck. 

Developments to the end of compo- 
sition of typographical matter through 
the camera were in number when I 
came on as editor of THE INLAND 
PRINTER in 1928. I had read about 
them and, in my ignorance, wondered 
“why not?” Not knowing how near 
realization was, I avowed at a meeting 
in New York City in 1946 that typog- 
raphy by photography was “just 
around the corner.” I had no tip from 
any one, just put two and two together, 
had faith, and came up with the an- 
swer. I might add that the force of the 
denial of developers of the new method 
influenced me no end. Down the years 
few things have been repeated oftener 
than “it can’t be done.” It would seem 
that Hiroshima—and now photo com- 
position—would put an end to that 
brand of palaver. 

In an immensely impressive bro- 
chure, “Typography by Photography,” 
Typographic Service Incorporated, of 
Philadelphia, announces it is prepared 
to supply text composition from the 
Fotosetter of Intertype and display 
from the A.T.F.-Hadego machine. 
“Typeless printing” is here. And, so 
far as our knowledge goes, Typographic 
Service is among the first to offer it. 

But, hold fast! I’m not predicting 
that single types, slugs, electrotypes, 

(Turn to page 86) 
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SPECIMEN REVIEW 


——— 


BY J. L. FRAZIER 


G. H. Petty, Indianapolis, Indiana.— 
Specimens you submit are good enough 
to hold their own in any company. We 
particularly admire the booklets for 
Irvington Methodist Church featured 
by display—on covers and as headings 
through text—in very good calligraphy 
—your work, too, as we know. You 
achieve impressive effects with designs 
that are essentially delicate and score 
high in the use of gray as a second 
color. Blatant, bold display is only one 
way to achieve force; beauty and char- 
acter may also be depended upon for 
effective typographic display. Your 
work demonstrates it. Congratulations. 

THEODOR JUNG, Denver, Colorado.— 
Thanks for the nice collection of exam- 
ples of your work. The work—all of it 
—is outstanding in every way. Fur- 
thermore, it has a distinctive look, is 
enough unlike the work of any other 
typographer we would just about bet 
on any of it being yours without aid of 
any clue other than the work itself. We 
can not say as much for more than half 
a dozen we know who work with type— 
effectively, of course. It just happens 
that none of the items in this lot is 
adapted to the plan of make-up for this 
department. We suspect your early 
European art training may be respon- 
sible in part for your original style. 
Congratulations. 

KING-BARR PREss, Worcester, Massa- 
chusetts.—We like to see our readers 
step out and go places as you are doing, 
adding offset equipment and new type 
like Reiner Script. The blotter announc- 
ing the type is a beauty, and it has a 
lot of power, too. The name of the type 
set in it is printed in red at top and 
somewhat to left of text block and your 
name at bettom and to right, also in 


eye-catchers 


t.. blotter has been designed to 


pleasantly attract your eye, and lead 


you to read our message. We have plenty 


of ideas that will induce folks to 


read your copy too. Call us next time 


you have a problem, won’t you? 


telephone 1700 


Production 


PHS 55 <sosire 


JACKSONVILLE 


ary amount of white space around the 
type is in part responsible for the 
pleasing appearance and supreme read- 
ability of the item. We recall you once 
sent us samples of your work done by 
the silk screen process. Still at it? 

G. P. SHILLINGER, Muskegon, Michi- 
gan.—It has been a long time since we 
have seen as fine a set of stationery 
pieces as the one you turned out for 
the portrait artist, Lee Harding. All 
items are printed in deep green and 
red on green paper of a soft shade, 
darker than fifty-fifty tone value. With 
deckled edges—colored with green, too 
—the stock is highly suitable for the 
use of an artist, and the chaste typog- 
raphy in small sizes permits the signa- 
ture of Mr. Harding in red to stand out 
in connection with the thumbnail illus- 
tration of palette and brushes which 
adorns each piece. With such small 
types used and with the printing on 
soft paper any reproduction we might 
attempt would be an injustice, and we 
must resist the urge. 

ACME PRINTING COMPANY, of Louis- 
ville, Kentucky.—“Kicking About Busi- 
ness?” makes good copy for your 
blotter. The thumbnail sketch of the 
ball player debating with the umpire 
adds interest, especially at this season 
of the year. Typography and make-up 
are neat. However, there is too little 
variation in size between the several 
lines of type and in consequence the 
whole effect is too mild to power recipi- 
ents into reading. We suggest the cen- 
tral copy (the brief text, that is) should 
be set in a type at least a size larger 
than it is even though it would require 
three instead of two lines. There is 
ample space. No, the piece would not be 
as pretty—but it could have more force 





Artist Elmer Jacobs designed this blotter with its 
characterful, trade-mark quality appearance. Orig- 
inal is in dull blue, medium, and black on white 


red, with brief text in black between 
the red display. More than the custom- 


CF.) — 


THE PRINTING HOUSE OF CRAFTSMANSHIP 


without becoming blatant or anything 
like that. 








Drake Prous 
* 
333 SOUTH BROAD STREET 
PHILADELPHIA 7, PA. 


* 
Kingsley 5-1075 


NEW PHILADELPHIA - OHIO 








Cjacker Ofinting Sompahy 




















This might be called a “stock” or “standard” blotter; it was not issued 
once and forgotten but is sent repeatedly to customers and prospects 





This handling of envelope serves dual purp of distincti and using 
more space than postal rules prescribe for the width of such designs 
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TYPOGRAPHIC SERVICE-INC 





In deep green—all but black—on paper of a 
delicate ivory tone, this label makes an impres- 
sive and at same time a most pleasing appearance 







O. E. Bootu, Des Moines, lowa.—You 
are an artist handling the letterhead; 
the collection you have so kindly sent 
stands up with the best of them done 
anywhere. We would suspect you do as 
well on other items of printing, but we 
can not be sure because you didn’t send 













any. We note with more than passing 
interest that you seldom print in black, 
the color brown—and a rather light 
brown—being used where black would 
ordinarily be the choice, with blue— 
rather light, too—as the second and ac- 
centing color. In connection with the re- 
view of another’s work last month we 
said that in many cases a color would 
be better than black on covers, letter- 
heads, cards, and other items where 
there is little or no text or halftones, 
although tongue is in cheek when we 
make the assertion with respect to half- 
tones. If a brown can be deep enough— 
deeper than that you use for letterheads 
—a halftone would be different while 
carrying detail quite far enough. This 
would be especially true if, while avoid- 
ing black ink, white paper were at the 
same time avoided and tan, buff, or 
ivory-toned stocks were selected. They 
are, furthermore, easier on the eyes. We 














A NEW TYPO DEPARTMENT... 
PHOTOGRAPHIC COMPOSITION 
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ye 
ts being held in Chicago. Possibly you will be among the thoupeads 
the many marvelous and amazing machines that science and research Weve 
developed for the printing industry and its allied trades. We believe 
you will agree that the most evolutionary as applied to composition aft, 
THE HADECO, © machine inutnted in Holland and developed by The 
American Type Founders, which sets display matter photographically and, 
THE PHOTOSETTER, developed by The Intertype Corporation which 
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to have both THE HADEGO and THE PHOTOSETTER. Shortly, we will ask 
you to visit with us so you may see what these remarkable machines will do. 
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Contemplate the original of this 18- by 25-inch broadside printed in black and light olive-gray on 
heavy buff antique paper and you have typographic achievement in keeping with machine promoted 





Are These Two Presses in 


Your §Picture 





Things to Come? ken s 











Framing the “picture” on folder page of Miller 
Printing Machinery Company, Pittsburgh, is a neat 
device we confess liking. It represents a display 
idea others might on occasion use to advantage 


have watched your work for many 
years and it ranks with the best. 

THE DOUVENCOURT PRESS, Toronto, 
Canada.—The whole story weuld take 
too much space but the climax of a good 
one is reached when an elderly lady 
viewing an art exhibition exclaimed, 
“My, what a beautiful frame!” If the 
picture were a masterpiece — which 
would seem unlikely framed poorly— 
it was undoubtedly over-framed. Your 
blotter, “Personality Printing,” pre- 
sents a nice “painting” of the portrait 
of Andy Smith, printing craftsman, in 
the form of a halftone at the right of 
which some type matter appears. This 
blotter also suffers from over-framing. 












Announcing a limited, unusual edition of 
ECCLESIASTES 


Ever SINCE The Prairie Press was begun some 
fifteen years ago, I have wanted to print an edi- 
tion of Ecclesiastes. However, all of the roman 
types seemed far too weak for the rhythms of 
this mighty prose. When Victor Hammer cut by 
hand the punches for his American Uncial some 
years ago I knew that here at last was a letter 
whose vigor and linear flow could match this 
great book. Using this fine type, I have printed 
a small edition in quarto size on ash white Arak 
in black and red. It has been sewn into heavy 
blue-grey wrappers and if you will return this card 
with one dollar a copy will be sent you postpaid. 












CARROLL COLEMAN, PRINTER 
The Prairie Press/lowa City 











With the ornament red rather than brown, repro- 
duction above would show how postal card display 
would be handled by about nine out of ten printers 








While position and tone of the portrait 
of the pleasant-looking craftsman 
cause it to show up quite well, the 
frame of wide border printed in red 
all around and the triple parallel rule 
effect of the blue inner border all but 
smother the type by which the message 
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—and an appealing one, it is—is pre- 
sented. Type is so overbalanced we 
question if many who received the piece 
took the trouble to read it. If the inner 
border and rules underscoring the 
heading were omitted and the lines re- 
spaced, as would be required and be an 
advantage otherwise, the piece would 
be much better despite the fact that 
the two lines of text are set in smaller 
type than they should be and the sev- 
eral styles are not related in ways to 
make them harmonious. Rather too 
much of the design is printed in red. 
Bright colors like red should be re- 
served for small areas as a rule, and 
the rule applies to a form like this. 
SCHOOL OF ARTS AND CRAFTS, of 
Croyden, England.—We are glad to see 
the examples of work accomplished in 
your typography classes. It is top- 
grade in the conservative classifica- 
tion. “Beautiful” is the word to de- 
scribe our first reaction. Yet, for- 
tunately, display is effective as need 
be, and interpretative. A large part of 
the secret is in the fact that use of bold 
types is infrequent. This manner of 
styling seems studied, for where large 
and bold types are employed printing 
is in some pleasing color rather than 
the customary black. A case in point 
is the design on the front of the spiral- 
bound booklet, “Printed Alphabet,” 
which is in light brown on buff-toned 
paper. More of this use of colors in- 
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Being no slave of habit, however, Mr. Coleman gave 
the display distinction by printing type in brown 
(deeper than ours) and ornament in “‘silver’ gray 


stead of black—willy-nilly—is desir- 
able. A suitable color not only reduces 
tone but brings the advantage of color 
per se to a piece. Attention is more 
surely obtained because with prac- 
tically all one-color work printed in 
black the exception in some good color 


PUBLIC SERVICE COMPANY 
OF NORTHERN ILLINOIS 
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Striking appearance is but one of the virtues of this company magazine cover. In a most graphic 
way it spotlights territory served, and in picture that its gas and electricity go into factories, homes, 
and farm buildings. What is more, the second color on original is a hue very like that of copper 

















































stands out by contrast. Your idea of 
exchanging specimens with some of the 
printing schools of this country would 
be better if you would receive com- 
parable work in exchange. Any teacher 
of printing in the U. S. A. who has 
read the foregoing is hereby urged to 
try for such a good trade. He can send 
work of his pupils to you, care of the 
school, Croyden School of Arts and 
Crafts, Hollywood, Duppas Hill Road, 
Waddon, Croyden, England. 

MACK PRINTING COMPANY, Easton, 
Pennsylvania.—The three items you 
submit do interest us; they represent 
exceptional craftsmanship in every re- 
spect. The cover of the bulletin of the 
Lehigh Valley club of Craftsmen is as 
alive with interest as it is impressive 
in appearance. Dominating the scene is 
picture of three large rollers extending 
up from the bottom of the page near 
the right-hand side and which are sort 
of fanned out. Shaded with black, they 
are made to appear covered with ink of 
the primary (and process) colors, red, 












The Lookout Post 


(To Ye Ed., you'll note, thename of this department 
bas a connotation of warning as well as look-abead. 
Makes it easier to find two page-fulls of items.) 














Remember now, it’s better to drive slowly than to be 
driven that way. 








Homo Sap iens 


In 1950 the U. S. spent 3 times as much on tobacco as 
on private education and research, and 234 times as | 
much on drink as on medical care. This does not | 
necessarily mean that people like bartenders better than | 
doctors, or rate taprooms higher than hospitals. It may 
illustrate, though, a trait in human nature about which 
it is foolish to bemoan. 











Self-Serve Gas Biz Expanding 


According to American Exporter, there were 375 self- 
service gas stations in 1950, selling 23,000,000 gallons of 
self-pumped petrol a month. They are growing in 
popularity, it is averred, because motorists in a hurry 
can dash in, grab hose, fill tank, pay cashier, be on way 
in under two minutes. Presumably, popularity 
not lessened by lower cost of gas. 









































Page from house organ of Williams & Marcus, Phil- } 
adelphia printers, sampling graphic, lively content 
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Style of type, size, spacing, width of 
line, page proportion, paper, all enter 
into every job and must be carefully 
planned or the result is commonplace. 

This printing office produces quality 
printing without extra cost. 


21 22 23 24 25 26 27 
28 29 30 31 © © -@ 
THE MARCHBANKS PRESS 


Gramercy 7-6420 
114 East 13th Sereet, New York 3, N.Y. 












Original “classy” blotter is in black and yellow 
on gray rather lighter than a middie tone 


MIDLAND 
MASTER 
PRINTERS 


ALLIANCE 
MAGAZINE 


MARCH 1951 


yellow and blue. Above the roller on the 
left which slants close to the left side 
of the page the emblem of the organiza- 
tion appears in a relatively large size 
printed in red. In the wider space near 
the bottom on the left of the page the 
name of the publication appears in 
large size of one of the new and char- 
acterful types produced in Holland for 
American Type Founders. Exceptional, 
too, is the 136-page (and cover) pro- 
gram for the convention of chemists. 
The size of 4 by 9 inches is excellent 
for sliding into the coat pockets of con- 
ventioneers. The tight pages inside— 
some program!—are exceptional ty- 
pography for the kind. The “sweet” job 
of the three, however, is the banquet 
menu and program of the American 
Chemical Society. It looks very rich 
and expensive, what with the cover 
copperplate engraved and the crest of 
the organization in deep blue and gold, 
also embossed. The 8- by 10%-inch 
piece has blue cord ending with tassels 
tied through the center around the fold, 
an item which increases the look of 
quality as does the deckled right-hand 
page edge. Of the typography, display 
is in that gem of a style for such use, 
Bernhard Tango. It has class along 
with the informality of its free and 
easy design. Composition is de luxe all 
through, but we do feel that the type 
group on the cover as an entity is too 
low, the top margin—in part because 
emblem is narrower than type below— 
having the effect of being wider than 
the bottom margin whereas the reverse, 
in deference to proportion, balance, 








and the optical center which is above 
the actual center, should be the case. 
CHESTER A. LYLE, Canton, Ohio.—It 
is good to learn that Lewis Segermann, 
one of your pupils in the printing de- 
partment at Timken Vocational High 
School, won first prize in the annual 
contest for the best certificate of honor 





TRACY HOLMES 
NAVAL ARCHITECT 


CRESTVIEW 6-4609 


8748 MELROSE AVENUE 
LOS ANGELES 46, CALIF, 











Bill Actor, Hollywood printer, printed this smart 
business card with a fairly light gray ink 


to reward leaders of another contest, 
that of the International Printing Ink 
Corporation, for the year’s best essay 
on printing. We recall two of last year’s 
entries by pupils of yours and this first 
prize winner is very definitely superior 
—in fact we would say there is only 
one blunder. Consider the main line, 
“Certificate of Honor,’ which is set 
wholly in Caslon Old Style caps with 
the type beginning the two important 
words, the first and third, a couple of 
sizes larger than other letters on the 
line—the cap and small cap idea. These 
two sizes are not aligned along the 
bottom, properly so because the two 
starting letters are out of proportion to 
















With second color “gold,” the original 81/2- by 11-inch cover impressed, 
but we considered the title of the piece too small, so look to the right 





CELANESE CORPORATION OF AMERICA 










annual report 1950 




















Simple though its handling, the original cover from England appeals for 
its suggestion of dignified power. Printed in green and black on light 

















green paper, it was seasonal. Narrow margins, contra custom, are featured 
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caps and small caps or caps and lower 
case of a size. However, the smaller 
caps are too high in relation to the 
larger ones, are above center on the 
larger caps whereas they should be 
centered, if not just a trifle lower than 
center, that is up and down. Even 
though this is the only design of the 
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TNHEOOOR JUNG | vaawines 


3344 Meade Street, Denver 11, Coloradoe Glendale 8632 











Jung’s typography has character aplenty; sec- 
ond color on original card is a dull purple-gray 


contest we have seen, we are not afraid 
to congratulate Segermann and the 
judges. Best pieces in the package are 
the letterhead of Esway Printing Com- 
pany, and the program for meeting 
dedicating the Canton Memorial Field- 
house. Outstanding fault with the pu- 
pils’ work in general is the excessive 
use of condensed and extra-condensed 
types, especially bad when worked with 
large sizes of types of regular shape 
and, also, when there is no need for 
conserving lateral space. Two lines of 
this are a terrific drag on the other- 
wise fine Honor Roll certificate printed 
in black and a beautiful blue on white. 
The contrast is unpleasing between the 





Here the decorative value of the giant "C” is retained while what it is 
all about is clear and more impressive. The original is on white stock 








title line quoted and the name of school 
and address in an extra-condensed 
style which is so inferior in our esti- 
mation we haven’t bothered to remem- 
ber its name. Such skinny faces look 
more unpleasing when widely letter- J y aan 
spaced, as in this certificate. The fact 1954 i 
of having to letterspace them so widely 
is to disavow their prime function and 

the only sound reason for their use at a. 
all. The head on the card printing the 
school’s creed is too small in relation 
to the size of type used for text, and 
in relation to the size of the card as 
well. If you would get rid of those 
fonts of condensed faces—or keep them 
under lock and key and make the pupils 
justify the use to which they want to 
put them on rare occasions—we would 









































GOOD PRINTING, inviting to read, 
commands the attention and the 
interest of the reader. We specialize 
in good printing at no extra cost. 
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be happier when the next package of ORAMERCY 7.6420 

work comes from your pupils. 114 EAST 13th STREET, NEW YORK 3 
THE SCHOOL OF GRAPHIC ARTS, of dD 

Toronto, Canada.—Right off the bat CORRS 

we'll say the work turned out in your td te 


school shop—presumably by pupils, su- 
pervised, of course—ranks with the 


best in the Western Hemisphere. That i 2-3 
places it with three or four, away in — oo oe 

advance of the average. Work on “The 9 10 
Ryersonian,” the school publication of 11 12 13 14 15 16 17 
newspaper format, ranks first among 

the pieces you have sent us, and not 18 19 20 21 22 23 24 
only because of the excellence of the 25 26 27 28 29 30 
way the four-color halftone on the 

front page of your May, 1949, issue is nn en 


printed on ordinary newsprint paper. 
That is remarkable. Make-up of the 
paper, and typography, are fine. In the 
copy we received it seems that some of This blotter from a renowned print shop is 
the halftones couldn’t handle as much in gray and deep purple on a cream-toned stock 























annual report 1950 


CELANESE CORPORATION OF AMERICA 


REPORT:fO THE PRESIDENT 


BUILDING 
AMERICA’S 
MIGHT 





BY THE DIRECTOR O! 
DEFENSE MOBILIZATION 





No. 1 APRIL 1, 1 


Too few realize the merit in display work of reverse plates printed in 
colors. Original of this cover design from the Government Printing 
Office, where quality has been stepped up, is in bright, medium green 
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ink as was rolled on them—and we are 
among those who admire black and not 
“gray” printing. (As one of his great 
admirers, we are happy to see Mr. 
Conquergood’s portrait on that beauti- 
ful front page. He’s a truly great man 
in the graphic arts.) Your magazine, 
“Footprints,” is also very good. We 
commend the craft interest which 
brought about the unusual article head- 
ings; they are skillfully handled. Al- 
though the cover is excellent, the title 
page is rather sad. In the first place, 
it is lacking in anything in the nature 
of a design pattern, essential to good 
appearance. The several groups are 
not tied together in any way, by their 
form or a border, and the page seems 
flying apart. The rules may seem to 
have been introduced to hold the type 
portions together but it takes more 
than such makeshifts to do that. No 
effort at balance seems made; the right- 
side half has much more weight than 
the left. Too bad, for the booklet is 
otherwise fine, except that the body 
type is too light in tone for printing 
on coated stock. So we come to the big 
job—that plastic-bound 1951-1952 cat- 
alog with the pyroxylin coated “gold” 
outside and black inside extension 
cover embossed and round cornered to 
suggest the binding of bibles—except 
for the “gold” being outside and black 
inside of the cover. Except for the title 
page—and it is not bad—inside pages 
are remarkably effective in both lay- 
out and typography. Many halftones 
are bled, modernize the effect and per- 
mit of larger cuts than if margins had 
to be provided. Most interesting fea- 
ture is that, even though one-color 
pages, the shackles of habit were 
broken and a beautiful blue used in- 
stead of black. And what a blue! It 
is both bright and colorful enough to 
give the pictures snap, while rendering 
tones beautifully, but deep enough to 
leave the small and light-toned body 
type readable. Title page is hurt by 
the introduction of the vertical rule 
along the left of the three type groups 
which are flush left. Effort would seem 
to have been to tie the three type 
groups together. In the first place, 
considering size of type and way lines 
are set, there is need for no makeshift 
to hold them together. In the second 
place the rules constitute extraneous 
and unpleasing, as well as unnecessary, 
decoration. Best work results when 
there are the fewest possible number 
of points of eye appeal. Your low is 
reached with the cover of this book. 
With the binding dignified and sug- 
gesting quality, you have put on it a 
very flippant design without caps start- 
ing the name of the school, major dis- 
play. Immediately, a suggestion is 
given of a comparison between Park 
Avenue and the Bowery. The design 
itself might do—though not in keeping 
— if the words of the name of the school 
were capitalized. A seat of learning 
is no variety show, so let’s not make 
it look that way. But, even if that were 
done, placing the design aslant would 
leave it inconsistent. 
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Letterheads, all; arent they nice? On original of topmost the border is gray and type very 
deep violet. Next one, by Theodor Jung, is printed in black, but we think green would make it better. 
The two following come from O. E. Booth, Des Moines, star performer at conventional typographic 
design. Second colors are, respectively, red and green. Louis Marini did the next pair, both in one 
color—gray. With type necessarily in black here we have taken the liberty of printing the cross in 
color. The final reproduction is from an impressive portfolio issued by the Strathmore Paper Company 
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Lewis Cass Gandy Was National 


Figure in Graphic Arts Field 


The death of Lewis Cass Gandy re- 
cently brought to a close a career of 61 
years in the graphic arts field. Born 
September 30, 1876, he began his ca- 
reer as typesetter for a Denver printing 
firm at the age of 14. The experience he 
gained from this and subsequent em- 
ployment in Chicago, New York, and 
elsewhere is what enabled him later to 
author the technical books and articles, 
and to edit the magazines for which 
he became nationally known. Possessor 
of a studious nature, Mr. Gandy was 
quick to take advantage of the educa- 
tional facilities that were open to him 
in New York City, such as the libraries 
and the Cooper Union. It was at the 
Cooper Union he came to know Theo- 
dore Low De Vinne whose coaching 
greatly assisted him in becoming the 
perfectionist he was later known to be. 
While in New York, also, he met Fred- 
eric and Bertha Goudy who remained 
his close friends until their deaths. 

It was while he was with the New 
York firm of Fleming and Carnrick as 
foreman of the composing room that 
he first became interested in writing, 
and articles on types and their correct 
use attracted some attention. Mr. 
Gandy left the New York firm to take 
a job with the Lanston Monotype 
Machine Co. in Philadelphia, adapting 
existing type faces to their machine. 
His spare time was devoted to editing 
The Master Printer magazine. He re- 
mained with this company until he 
went to Cambridge, Mass., to succeed 
Henry Lewis Johnson as editor of The 
Printing Art, a position Mr. Gandy 
held until suspension of the publication 
brought on by World War I. 

For ten years Mr. Gandy was in 
charge of printing production of the 
now defunct Atlantic Printing Co. It 
was here that he created the magazine 
Antiques, among others, and in 1928 
was chosen to serve on the Bok Jury of 
Harvard Advertising Awards with such 
men as Daniel Berkeley Updike. After 
the failure of the Atlantic Printing 
Co., and until his death he resolved 
to concentrate on his writing, working 
intermittently as typographic director 
for a firm of industrial engineers. 

Mr. Gandy is perhaps best known 
for his illustrated book, “How the 
Printer Prints,” which has been used as 





A typographer of note, Mr. Gandy was at one 
time the editor of The Printing Art magazine 


a text in several printing schools. In 
addition he was the author of “The 
Story of Lithography” and “Litho 
Media” which were written about the 
same time. Mr. Gandy also wrote brief 
biographies of his friends, Frederic 
Goudy and Daniel Berkeley Updike as 
well as several articles about early 


The Printing Art magazine often presented exhibits at conventions in the days of World War | 


printers and type designers. He was also 
a contributor for an encyclopedia. 

Mr. Gandy also was the author of 
works outside the graphic arts field. 
Always an avid student of American 
History, he completed a biography of 
Horace Austin Tabor. In addition he 
wrote numerous stories and articles. 


To Trim Booklets Uniformly 

The uniform trimming of sewed, 
stapled, or wire-stitched books on the 
outside edge may be accomplished by 
two makeshifts. One is to trim before 
stitching by keeping them jogged for 
the stitching. If the stitching must be 
done before trimming it is necessary 
to cope with the extra bulk at the fold 
edge, this bulk, created by the stitches, 
tends to cause a pyramid instead of a 
uniform trim. 

The other makeshift is to glue to- 
gether strips of chipboard of different 
widths to form a stepped arrangement. 
The thinner edge of the stepped chip- 
board on top of lift of booklets is 
placed against the back gauge of the 
paper cutter. The thicker edge is placed 
under the clamp. When the clamp 
comes down, the stepped chipboard 
compensates for the extra bulk of the 
stitches in the fold edge of the booklet 
so that uniform trim without pyramid 
may be accomplished. 
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THE PROOFROOM 


a 


BY H. D. BUMP 


Unpublished 

I was about to go to work with the 
razor blade to cut out and put together 
three years of the Proofroom when it 
occurred to me that maybe 1 wouldn’t 
have to do this if your witty and in- 
formative comments had been put to- 
gether in book form. Has this been 
done? 


You are a nice man for having the 
thought. We like you. But the razor 
blade is the only answer. Our talents 
go unrecognized. If we ever have a 
book published, we will send you the 
first autographed copy. 


An Unique Publisher 

My publisher says ’'m wrong when 
I insist on writing: a history; a unique, 
a hotel. Claims that an history, an 
unique, an hotel are correct despite 
Webster's thought on these articles. 
I’m a newspaper proofreader and copy- 
reader. H-E-L-P! 


Have you considered changing pub- 
lishers? We have a theory—seldom put 
into practice—that the boss is always 
right, particularly when he is wrong. 
If he wants to let his newspaper look 
silly with that an stuff, by all means, 
let him. Or get a good advertiser to 
complain about it. It’s his investment; 
humor him. Except when the idiosyn- 
crasies of our own boss are involved, 
we can’t understand biting the hand 
that signs the check. You can’t win. 


“Distrusting the Elected” 

I know that it is outside the province 
of the proofroom, but it would help 
me greatly if you could tell me who 
gets the credit for “distrusting all the 
elected but not the law.” 


Bartlett’s Familiar Quotations is 
never outside the province of this 
proofroom, and on good days, we offer 
service with a grin. 

“He cast his vote, distrusting all the 
elected but not the law” is from Elegy 
for a Dead Soldier by Karl Jay Shapiro. 
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(Having cast his own vote, he had a 
right to be distrustful.) It’s on page 
1034 of the twelfth edition of Bartlett. 
The quotation inspires the thought that 
now would be a good time to elect peo- 
ple who could be trusted. 


You Was, Was You? 

What's the matter with saying “You 
was” when “it was, he was, she was” 
are acceptable? 


There’s nothing the matter with say- 
ing “you was”—plenty of people do 
and live long and useful lives—but 
your friends will ostracize you and 
your business will suffer. Your argu- 
ment is a sound one; you is singular as 
well as plural. But many years ago 
someone decided that the pronoun you, 
even when singular in meaning, must 
be accompanied by a plural verb, and 
it went into the rules. Let’s not turn 
the light of logic on rules. All of them 
couldn’t take it. 





Half a Sadeerden 


in the Prooiziam 





Proofroom work, like all other em- 
ployments, is undertaken by a great 
many who are not well qualified for it, 
and in this sense may be said to be 
overcrowded; but generally, also as in 
any other employment, the best work- 
ers are seldom idle. Average wage is 
difficult to state with accuracy; as little 
as $10.00 is paid, and as much as 
$30.00. The work is suitable for women 
who are suitable for it. 


These items—lifted intact from The Proof- 
room of the nineties, edited by F. Horace 
Teall—are offered for historical interest 
only, and net for present-day guidance. 





AND METHODS 





All Alone 

What, exactly, is a widow? I have 
always regarded as one any line stand- 
ing alone at the top of a column, with 
a new paragraph following it, whether 
or not the line is full width. It looks as 
unattractive as a column ending with 
the first line of a new paragraph, or a 
paragraph ending on a split word. I was 
taught that at least two lines of text 
should end, as well as begin, a column, 
and that a single line in either place 
was a widow, calling for correction 
whenever possible. Now I am told that 
only the top short line is a widow. So 
what is a widow? 


By any name, a single line looks piti- 
ful without a partner—at top or bot- 
tom. Teamed up, with at least one other 
line, it gives a page a professional look. 
We were brought up that way, too. 


More About —30- 

I thought the attached tear sheet 
from our customer’s magazine, “The 
R.G.B. Circle,” might be of interest to 
your contributor who asked the ques- 
tion about the origin of the use of 30” 
as an ending mark. 


From the tear sheet, greatly con- 
densed: Some of these theories concern- 
ing the origin of the term “30” are 
rather farfetched. For instance, the 
story of the thirty magistrates ap- 
pointed by Sparta over Athens, called 
the “Thirty Tyrants.” They were over- 
thrown and his action was heralded 
with a spirit of gladness. How that 30 
got on copy is not gone into. 

Another suggestion is that this sym- 
bol had a peculiar East Indian origin. 
In Bengali, we are told, “80” means 
“farewell” or “I quit.” An English of- 
ficer at Calcutta used the figures at the 
end of a letter sent to the East India 
Company in 1758. The company, using 
the figures in its publication, made 
them “30” by mistake. 

Then there are the telegraph opera- 
tors’ stories, among them that 30 pages 
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became generally accepted as the day’s 
news quota for a single wire—so the 
thirtieth page came to mean “good 
night.” 

Most dramatic: During a disaster in- 
formation was being wired to the out- 
side world by a telegrapher whose num- 
ber was 30 and who remained at his key 
and met death after his colleagues had 
fled. 

So be it. —30— 


Having Wonderful Time 

Is there a difference in meaning be- 
tween “ post card” and “postal card”? I 
use the terms interchangeably but have 
been told that I’m wrong. I like to be 
correct but hate to be prissy about such 
matters. 


A “postal card” is that big bargain 
(soon to be doubled in price, we under- 
stand)—the blank penny card with 
stamp printed on it sold by the govern- 
ment for one cent. A “post card” is 
what you get from otherwise nice peo- 
ple who loll in Phoenix or Miami or Los 
Angeles in the winter while you shovel 
snow. A post card is pretty and you 
have to put a stamp on it. A postal card 
is ugly but useful and no licking is in- 
volved. “Post card” is easier to say than 
“postal card.” If you hear someone 
using “post card” carelessly to cover 
both unprivate methods of communi- 
cation, it’s probably us. 


Customer Is Wrong 

We set “What about your coming to 
Wangaratta?” The customer crossed 
out the “r? in “your,” making the line 
read “you coming.” Which is correct, 
please? 


“You coming” is incorrect. The pos- 
sessive case should be used with ger- 
unds. We hope you are asking solely for 
your own satisfaction. In practice, the 
customer is always right. Many of them 
resent having their grammar straight- 
ened up. It is a delicate matter. 


Whiff and You’re Out 

Could you straighten out this argu- 
ment? A sentence read: “It was his first 
experience at giving the anesthesia.” I 
queried, substituting “anesthetic.” I 
was overruled. My head is unbowed. 
I’m sure 1 was right. But was I? 


You were. The anesthetic produces 
anesthesia. We hope there was no such 
confusion about the matter at the 
hospital. 


Spell Them Out 

I have trouble knowing when to use 
numerals and when to spell them out. 
It seems to me the books on style are 
not in agreement concerning this mat- 
ter. Can you give me some broad rules 
that will cover the subject? 


Here’s the broadest rule in the house: 
In ordinary copy, numerals should be 
spelled out except where they are so in- 
volved as to necessitate using four or 
five words or more—such as “nineteen 
hundred and fifty-one” for 1951. Nu- 
merals are used for odd amounts of 
money, and in technical, mechanical, 
and tabular matter. (Think of the poor 
comp if he had to spell out the stock 
market page.) Newspapers make more 
use of figures than most other types of 
publications. Let yourself be guided by 
the kind of copy you are handling. 
When in doubt consult the Manual of 
Style of the University of Chicago 
Press. (Incidentally, a large typesetting 


house in Cleveland makes a commend- 
able practice of giving this Manual of 
Style at Christmas time to young be- 
ginners who work in advertising agen- 
cies which are customers. ) 


Quality Work, Viz. 

Is it permissible to use abbreviations 
of Latin words or phrases (i. e.—e. g. 
—etc.) in quality work? We are put- 
ting it up to you to end a debate in our 


shop. 
This is from Words into T ype: ““Ab- 


breviations (of Latin words and 
phrases) may be used in all except lit- 
erary and formal texts, although each 
of them has a reasonably short and sim- 
ple English equivalent.” We second this 
quote, particularly about favoring the 
English equivalent. 

Now the only angle you have to bat- 
tle about is whether your “quality 
work” might be considered “literary 
and formal.” 
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THE PRESSROOM 


BY EUGENE ST. JOHN 


Continuous Design Rollers 

We have been using rubber (Buna 
N) printing plates with a high degree 
of satisfaction for our direct print or 
letterpress type of printing. Attempts 
to use rubber plates for continuous or 
overall reverse type of printing have 
failed, however, due to our inability to 
effect a seamless join at the two plates 
on the printing head. Would you please 
tell us how to manufacture such a 
seamless, continuous print, rubber 
printing plate? 


The most economical method of 
producing absolutely continuous de- 
signs—not screened—is by means of 
hand-cut rubber rollers on the rotary 
aniline press. If there is a break in the 
design, molded rubber plates can be 
wrapped around the cylinder to pro- 
duce the job as the break in the design 
can be made to coincide with the end 
of the molded plate. Especially en- 
graved and screened metal cylinders 
also may be used but are more costly 
and are no longer used as much as for- 
merly since improvements in the aniline 
process make it suitable for continuous 
design printing on practically every 
material, including the latest plastic 
films, excepting fine screen halftones 
for which rubber plates are not suit- 
able in which case one of the other 
major printing processes would have to 
be used, on a roll-fed rotary press. 


Solid Plates Over Type High? 

The increase in density over small 
light cuts makes necessary more pres- 
sure, we are aware, but why is this 
extra squeeze not all applied on the 
cylinder instead of part there and part 
beneath the solid cut? 


The extra squeeze is divided as noted 
in order to avoid extra high spots on 
the periphery of the cylinder which 
might cause various difficulties ending 
possibly in misregister, slur, wrinkles 
and so on caused by the high spots 
swinging the sheet and on the other 
hand to avoid extra high units in the 
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form which would interfere with the 
functioning of the inking rollers. Di- 
viding the extra squeeze between the 
underlay and the overlay avoids ex- 
tremes and is a happy compromise, 
rather important with cuts on wood 
base which may compress from .003 
in. to .015 in. under the pressure of 
printing. 


Inks and Varnishes 

Is there a difference between long 
inks and long varnishes and between 
short inks and short varnishes? 


The same terms are applicable to 
both varnishes and inks but it is cus- 
tomary to describe inks as heavy 
(long), medium and soft (short). Var- 
nishes are numbered beginning with the 
softest No. 00000 through the soft or 
short varnishes 0000, 000, 00, 0 to No. 
1, the first of the long varnishes which 
run on 2, 3, 4, 5, 6, 7, and No. 8, the 
longest and heaviest. Inks are made to 
perform at a temperature of around 
70 degrees Fahrenheit, 50 per cent rela- 
tive humidity, as average conditions 
and under these conditions inks com- 
posed of pigments ground in No. 1 
varnish will perform well on a wide 
range of forms and papers in commer- 
cial printing. No. 1 might be consid- 
ered medium varnish in medium ink. 

The long varnishes string out long 
like taffy when pulled; short varnishes 
are the opposite and will not string out 
at all but are short like butter or other 
shortening. Naturally then, long var- 
nishes are used to endow an ink with 
body and tack while the short varnishes 
give an ink a softer body and decrease 
the tack. 

It is the vehicle (varnish with any 
added compound) which constitutes 
the ink; the pigments for the most 
part are used to color the ink; it is the 
vehicle which holds the pigment in 
suspension and carries it through the 
ink mill, over the inking system of the 
press and finally binds it to the paper 
or other stock. 








Printing On Polyethylene 

We are interested in equipment for 
printing on polyethylene as used for 
making bags which we understand is 
by the aniline process. Please supply the 
addresses of press manufacturers? 


Polyethylene in a few years has be- 
come one of the more important plas- 
tics due to its inertness and outstanding 
resistance to water-vapor transmission, 
and also because of its excellent electri- 
cal properties, because of which large 
quantities of the resin are being used 
as extruded sheath for the insulation 
of electrical wiring. 

This plastic is an ideal wrap for fro- 
zen foods and this quality helps to cre- 
ate a very strong demand. At first it 
was printed by the silk screen process 
but letterpress was employed in 1946 
and rotogravure in 1947. At present 
the aniline and rotogravure processes 
turn out the greatest volume of print- 
ing on polyethylene film, letterpress 
and offset-lith ranking third and 
fourth, respectively. 

Recent laminations of polyethylene 
to paper and boxboard in which films 
less than a mil thick are extruded and 
pressed into intimate contact with pa- 
per in a continuous operation will help 
to diminish the demand for the plastic 
and avoid printing on the plastic side 
of the wrap which is more difficult 
than printing on the paper outside of 
the wrap. It will be easier to print by 
all processes on the laminated film. 


Penetrating Snap-out Glues 

In the April, 1951, issue of THE 
INLAND PRINTER on page 69 and also 
on page 72 you mentioned snap-out 
form glue in which we are very inter- 
ested. Would you please forward to us 
the name of the manufacturer of this 
product and the name of the special 
penetrating glue? 


These special glues are made for both 
brush application as generally practiced 
and for use on the collating-tipping 
machine. 
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Chalking Trouble in Summer 

Recently during a prolonged spell 
of very high relative humidity we ran 
into a lot of trouble with ink chalking 
on coated paper and refusing to dry 
against smudging or rubbing on un- 
coated book of a bulky nature and 
also on dull-coated. We were under 
the impression that chalking is caused 
either by paper too absorbent or ink 
too penetrating so that the vehicle of 
the ink filters into the paper to the 
extent that not enough vehicle remains 
to bond the pigment to the paper with 
the result that it chalks and may be 
rubbed off. 


You have stated two causes of chalk- 
ing and this kind may also be caused 
by too slow drying which allows the 
vehicle to drain away. In addition there 
is a fourth cause of chalking—very 
high relative humidity. The fibers of 
the paper absorb so much moisture that 
they swell and in so doing decrease the 
size of the intermediate capillaries 
which also become filled with moisture. 
The result is that surface tension of the 
moisture and the high moisture content 
of the paper together unite to repel the 
oil vehicle of the ink so that it can not 
filter into but lies on the surface of the 
paper where it dries by oxidation, and 
lacking the bond which comes through 
penetration of the vehicle into the 
paper—as is the case with glue—the 
ink chalks and may be rubbed off. The 
foregoing explanation applies to coated 
paper and chalking of ink upon it. 

Smudging and rubbing of ink on 
dull-coated and bulky uncoated book 
papers when the ink appears to be dry 
until binding pressures are applied are 
caused by the loose and upstanding 
fibers at the surface of these papers. 
A strong impression and a sparing 
addition of long varnish helps to bind 
the pigment to the paper in spite of the 
fibers. Or special non-rub inks may be 
used, 


Paper Cutting Trouble 

Our paper cutting machine of a well 
known make is about fifteen years old 
and until recently gave us little seri- 
ous trouble. We are taking on work of 
considerable volume in which we will 
be engaged for some time and which 
requires accurate cutting. We know 
our cutter needs some adjustment or 
possibly new parts because we can not 
get a perfectly straight cut or trim. 
It is always a bit biased or oblique. 
Another trouble is that the cut or 
trimmed piles of paper are not all of 


the same size. Neither of these imper- 
fections can be tolerated in this new 
work we are engaged in. Suggestions 
for better cutting will be appreciated. 


Failure in getting a straight cut may 
be caused by worn knife-bar guides or 
by back gauge not being at a right 
angle to the left side wall of the table 
of the paper cutter. 

Too long a bevel on the knife will 
cause the top of the cut to be narrower 
than the bottom. A loose clamp and 
worn knife-bar guides can also cause 
sheets of different size in a cut. 

The clamping pressure should be 
sufficient to prevent drawing in the 
pile which causes the bottom of the 
cut to be shorter than the top. 

Like other machines, the paper cutter 
can not function fully unless cleaned 
and oiled at suitable intervals, accord- 
ing to the usage it is getting, and kept 
in adjustment. A worn clutch and 
worn clamping pressure mechanism 
diminish the efficiency of the clamp. 
Gum or wax on the front side of the 
knife or in the knife-bar may prevent 
accurate cutting. 


A common cause of inaccurate cut- 
ting is a dull knife. There is a great 
difference in knives. It pays to get the 
best. When the cutting machine is con- 
tinuously used it is advisable to change 
knives once a week. A knife that will 
not cut this long belongs in the “tin” 
class as the operators dub it. 

A knife ground with too short a 
bevel calls for more clamping pressure. 
Insufficient clamping pressure will 
cause the knife to dig in on the stock 
down in the center of the cut. Some- 
times draw in a cut is encountered 
when the clamp is not at fault but 
difference in the stock is the cause. 
Even a cut through the center of the 
pile shows a draw in some stock while 
in others the cut may be okay. 

Another possible cause of sheets of 
unequal size in a pile, especially when 
an old cutting machine is involved, is 
a back gauge not perpendicular to the 
cutting table which would cause a 
pyramided cut. 

Modern cutting machines are 
equipped with a flat steel face for the 
clamp to be used in cutting stock in 
which there is a bulk and air condition. 
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Converting Letterpress Photoengravings to Offset 


% There are traitors in the ranks of 
the lithographic industry. Traitors, 
who for some reason or another appear 
to have no faith in the conventional 
methods by which transparencies for 
offset lithography are generally pre- 
pared, and instead have them prepared 
by letterpress methods. When one con- 
siders that these methods are indirect 
rather than direct and at the same time 
much more expensive, one cannot help 
but wonder how it is possible to justify 
such action. Nevertheless, lithogra- 
phers are having photoengravings made 
both for black-and-white work and 
for color work and working from 
either reproduction proofs or transpar- 
encies pulled from these engravings. 
For the past 15 years or more it has 
been rather common practice to con- 
vert letterpress jobs to offset, and much 
of this work has been done by pulling 
proofs of the letterpress plates on cel- 
lophane and using these as positives 
from which deep-etch plates can be 
made directly. In fact, there is one 
proofing press which has been made 
especially adaptable for this use. 


Letterpress Engravings First 


But it was not until very recently 
that this writer heard of anyone having 
photoengravings made on new jobs 
which were never intended to be run 
letterpress. He was further surprised 
when he mentioned this to others in 
the industry that these persons, too, 
had known of several such cases but 
had never mentioned them to anyone 
since they had considered them to be 
merely isolated cases and having no 
bearing on the industry as a whole. 

However, upon further investiga- 
tion it appears that the reasons why 
some lithographic printers resort to 
this method tend to prove that all is 
not as “rosy” in the field of offset re- 
production as it is sometimes painted. 
These reasons also tend to point out 
some of the weak spots in the conven- 
tional methods as they are practiced. 
Furthermore, it is interesting to note 
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that in some instances these lithogra- 
phers are not newcomers to the indus- 
try, but instead are those who have 
been in it many years, and in one par- 
ticular case the company makes some 
jobs by one method while other jobs 
are scheduled for conversion. 

One of the reasons given for making 
photoengravings on new jobs was that 
proofing was much more satisfactory. 
The customer could be given a proof 
which the pressman would have little 
or no trouble following. In this par- 
ticular instance the photoengraver 
made his proof on a rather rough stock 
which more nearly duplicated the soft- 
ness and broken-up effect which the 
offset press produced on the run. 


Closely Duplicated Copy 


Even with this softness the engrav- 
er’s proof more closely duplicated the 
customer’s copy than anything which 
he had ever obtained on a lithographic 
proof. Likewise, the progressive proofs 
were true representations of what was 
necessary to attain the final printed 
result. Thus at each step in the process 
the pressman was sure that if, for in- 
stance, his yellow print was comparable 
to that of the yellow in his progressive 
book, he had just the right amount of 
yellow in his finished picture. 

Through the whole series of colors 
in the illustration the pressman could 
adhere strictly to his proof book and 
feel certain that he would end with 
the correct tones in the picture when 
the final color was run. 

This discussion should in no way be 
considered an attempt to extol the 
virtues of photoengravers or to imply 
in any way that it is impossible or 
beyond the limits of their consciences 
to “fake” proofs. They have been 
known to do it just as ably and as 
frequently as lithographic proofers. To 
this, any experienced letterpress press- 
man can easily testify. In fact, in 
letterpress, even more than in offset 
lithography, the difference between an 
outstandingly good job and a mediocre 


By Charles F. King 


one lies in the pressman’s ability to 
“make” the job on the press. However, 
the photoengraver does not fake dot 
sizes, and thus his ability to fake tone 
values is much more limited than the 
offset proofer. In fact, it is the policy 
in many, if not most, photoengraving 
shops to pull proofs with no make- 
ready on the press. With normal uni- 
form over-all pressure the tone values 
he prints are controlled only by the 
dot sizes and the amount of ink he 
carries. 

With offset lithographic proofs this 
is not the case. Although there is at 
least one proving press on the market 
which eliminates much of the human 
error, and in some places small produc- 
tion type equipment is used for making 
proofs, the use of such equipment is 
the exception rather than the rule 
within the industry. As a result it is 
purely a matter of coincidence when 
the single color sheets in a set of pro- 
gressives match the customer’s O.K. In 
fact, it is unusual when one can find 
two or more proofs which match close- 
ly. In all there are at least three factors 
which can account for these variations, 
and which can make offset proofs 
worthless as far as the lithographic 
pressman is concerned. 


No Assurance of Tone Values 


First, the pressman has no assurance 
that the tone values as represented by 
the sizes of the dots on his plate cor- 
respond to those on the proofs. Second, 
with many proof presses the print is 
pulled onto the blanket from a plate 
which has been fanned dry. Third, in 
most cases the plate has been rolled-up 
with a hand roller, and even the most 
experienced proofer cannot be certain 
that he is applying the same amount of 
ink to the plate each time he pulls a 
proof. Except in the case of very small 
plates, it is unlikely that he will be able 
to distribute the ink uniformly over 
the plate, and the area which will tend 
to be heavy on one proof may be light 
on the one succeeding it. 








THE INLAND PRINTER for November, 1951 








The use of one of the newer types 
of equipment or a standard production 
press does, to a great extent, eliminate 
much of the variation caused by hand 
rolling, and also eliminates the effect 
of dry printing. Also, the use of this 
type of equipment does to some extent 
lessen the possibility between the tone 
values on the proof and those on the 
press plate. 

As far as faking proofs on the con- 
ventional type of offset press is con- 
cerned, the opportunities available to 
the proofer are limitless. In addition to 
being able to either barely skim the ink 
on the plate or load it up, he has it 
within his power to change the entire 
range of tone values, or those in any 
portion of the illustration, and since 
the plate he uses will never be used 
again he feels, in many instances, that 
this is a very justifiable means of get- 
ting the customer’s approval on the 
job. Furthermore, since it is very 
doubtful that the pressman who must 
run the job will have a plate which 
even closely resembles his, why 
shouldn’t he start the job moving into 
the final stages as quickly as possible? 


Proof Plate Versus Press Plate 


Some may argue that if gray-scales, 
exposure guides, and other such devices 
are used there is no excuse for there 
being any difference between the proof 
plate and the press plate as far as the 
tone values incorporated in the plate 
are concerned. Those who so argue are 
correct if (1) the positive from which 
the proof plate has been made has 
sharp dense dots which show a mini- 
mum of halation, (2) this same positive 
is to be used for making the press plate 
and not a contact or stepped-up posi- 
tive made from it, (3) the coating 
thickness on the press plate will ap- 
proximate the same thickness as that 
on the proof plate, (4) the proof plate 
was exposed to a point where slight 
variations in exposure or dark reaction 
will not alter the tone values, and no 
attempt was made to hold back devel- 
opment as a means of controlling tones 
on the proof plate. This is a rather long 
list of “‘if’s” and still others could be 
added, but all of them are important if 
the proof plate and the press plate are 
to have identical tones. 

Many of these if’s are contrary to 
accepted practice in some shops. For 
example: When the artist sees a proof 
and it appears to be too full, in some 
places he is permitted to tell the proofer 

(Turn to page 90) 
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Do Plates Belong to Customer? 


We have a request from a customer 
for whom we did some offset printing 
for the offset plates used on the job. It 
has always been our understanding that 
a customer was entitled to the nega- 
tives from which the plates were made 
but not to the plates themselves, even 
though they were listed as a separate 
item on his invoice. We shall appreciate 
it very much if you will give us the 
ruling on this or if there is no rule on 
it, let us know the general practice. 


Since I am not a lawyer I would not 
want to Cite cases or attempt to give a 
legal opinion on this matter. However, 
I do know that there are rulings that 
have been made which cover such cases 
and I am sure that either one of the 
trade associations which serve this in- 
dustry can give them to you. As far as 
general practice in the industry is con- 
cerned I can definitely state that cus- 
tomers do not receive the plates even 
though they do pay for them. 


Offset Gravure Presses 


In your August issue, Vol. 127, No. 
5, on page 79 under the title of “Off- 
set” by Charles F. King, I read with 
great interest where one of your sub- 
scribers has written to Mr. King, desir- 
ing information with reference to offset 
gravure printing. We wish to inform 
you that Crawford Engineering, Inc., 
manufactures an offset gravure press of 
which there are now many on the mar- 
het. I am sorry that I do not have a 
circular available at this time, giving 
full information in connection with 
offset gravure, but if you will pass this 
information along to the company that 
is interested in a press of this type, I 
will be more than pleased to write them 
and give them all the details desired. 

On a Crawford press of this type we 
are capable of printing by the gravure 
offset process, aniline process, color 
coating, or lacquering. We have also 
been very successful on a four-color 
job where we have run the combination 


of gravure offset and aniline in one 
operation. 

We were very sorry to note, and I 
am quoting from your magazine, “To 
the best of my knowledge, there is none 
of it being done in this country.” 


Thank you ever so much for your 
reply and I will pass the name and 
address of your company to the person 
who made the inquiry of me. Also | 
will be looking forward to receiving 
any information you may wish to fur- 
nish me concerning your equipment in 
order that I may not appear to be un- 
informed should such a question ever 
be asked again. 


Piatemaking, Stripping Books 


I would like to know where books 
may be purchased on platemaking and 
stripping for offset lithography. 


The Lithographic Technical Founda- 
tion publishes a number of textbooks, 
shop manuals, and complete training 
courses which cover most of the phases 
of lithography including the two which 
you mention. By writing to the Foun- 
dation’s Education Department, 131 E. 
39th St., New York 16, New York, 
you can obtain a list of these publica- 
tions together with the price for each. 


Offset Gravure 

We note your statement in regard to 
offset gravure. If I am not mistaken 
this is the regular collotype or licht- 
druck process printed on a rubber blan- 
het like offset lithography instead of 
printing on the sheet. 


Thank you very much for your reply 
to my question. However what I had in 
mind was not anything resembling col- 
lotype, but it may be that this is what 
the person who asked the question of 
me had in mind, and I am very glad to 
be able to pass this information on to 
him. Thank you again. 

Mr. King will answer questions on offset 
and allied problems by mail. Address him 


in care of The Inland Printer. Enclose self- 
addressed stamped envelope for reply 
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%& What is the best way to introduce 
yourself to a new account? 

This is a question that bothers the 
salesman from the very beginning of 
his efforts to land the account. The 
various steps leading to building up an 
acquaintance with the account so that 
the account will assume the true ac- 
count relationship all start with the 
original introduction. This question re- 
solves itself into one problem, how is 
the salesman to get past the reception 
clerk or the buyer’s secretary and get 
to tell his story to the buyer. 

Let us look at the problem from the 
point of view of the buyer. Suppose you 
are the purchasing agent for a large 
advertising agency. It is a busy morn- 
ing. You have a lot of jobs in the 
works, most of them tied up with an 
insistent deadline. You have appoint- 
ments with printers to come in and talk 
with you about a new booklet for one 
of your best customers. You have other 
appointments with printers you know 
and can trust about jobs that are in the 
works but are not going too well. 

Then your boss summons you to a 
conference about a new series of mail- 
ings for an account which your firm is 
anxious to land. About this time one of 
your regular printers calls up to invite 
you to a luncheon where you can hear 
an excellent speaker on production 


methods. You would like to go if you 
can get away. 

Then in the middle of all the confu- 
sion the receptionist calls and says “Mr. 
Zilch of the Wunderbar Printing Com- 
pany.” “Want to see him?” Now you 
don’t know Mr. Zilch and you never 
heard of Wunderbar Printing Com- 
pany. Both the salesman and the com- 
pany may be O.K. but you don’t know 
them. It would be a long process get- 
ting acquainted. It would be a still 
longer job to acquaint them with your 
method of doing business. And besides 
you have a lot of printers on your list 
that you have tried and found fairly 
satisfactory. You have others on the 
same list that have interested you and 
which you have made a mental note to 
try at some time. But you can’t remem- 
ber the name Mr. Zilch or the Wunder- 
bar Printing Company. 

Being human you want to give the 
gentleman a chance to show what he 
has to offer, provided he has something 
to offer and doesn’t talk too much. But 
you don’t have time to listen to a long 
harangue from a salesman who has 
nothing to offer except that he would 
like very much to figure on your 
printing. 

So, in desperation, you suggest that 
the gentleman be asked to send in his 
card. It comes in, neatly enough 





printed, but nothing in particular. No 
clue as to any reason why you should 
take the time to investigate further. 
Particularly there is no reason indicated 
why the Wunderbar Printing Com- 
pany is any better than any other 
outfit. 

So you send out word that you are 
too busy to talk and will the salesman 
please excuse you? He has lost the time 
he has spent on the call and you have 
learned nothing more aboat the outfit 
except that the card shows the name to 
be ““Gunderbach” instead of ““Wunder- 
bar.” And as you don’t know the Gun- 
derbach Printing Company either you 
have learned nothing. 

Now it is unfortunate that this 
imaginary interview is repeated a good 
many times in the course of a day. 
From the point of view of the buyer, 
it is objectionable because the salesman 
has wasted his time and that of the re- 
ceptionist without giving the buyer 
anything tangible as a reward. And the 
only impression that the salesman has 
left with the buyer is that of medi- 
ocrity. He has left no reason why the 
buyer should talk with him if and when 
he does come back. 

But let us consider the method of 
one printing salesman who made a suc- 
cess and went on to'become the vice- 
president of one of our largest adver- 
tising agencies. He was well educated, 
the graduate of the advertising course 
in one of our largest universities. He 
and his brother organized a business as 
contracting printers. He had no plant, 
simply the ability to buy good printing 
at an advantageous price and to design 
interesting and important pieces. 

But he realized early in the game 
that his first problem was to get the 
buyers to come out and talk with him. 
So he laid in a stock of small gadgets 
such as a buyer could use and would be 
glad to get. Then, when he made his 
first call he explained to the reception- 


Confucian Admonitions are a copyrighted creation of the Higgins-McArthur Co., Atlanta, Ga., and obtainable in 13- by 10-inch size suitable for framing 
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ist that he had a gadget to give to the 
buyer and would hand it over to him if 
the buyer would come out and talk. 

It didn’t always work the first time. 
But after several calls the buyers real- 
ized that if they would come out and 
talk with the salesman he would have 
some little gift for them. And the in- 
herent curiosity of the buyers got in its 
good work and the salesman found that 
the buyers were coming out to talk 
with him just to see what he had for 
them this time. 

And with the buyers coming out 
regularly to talk, the salesman found it 
easy to get over his sales ideas to them. 
The buyers soon followed up this stage 
by going on to the stage in which they 
were coming out to talk printing. And 
the next stage was that the practical 
ideas, which the salesman had, got him 
on the inside with the opportunity to 
place them before the buyers. And the 
final stage was that he had the oppor- 
tunity to plan many printed pieces for 
the buyers. 

The writer has also seen how well a 
company house organ worked in get- 
ting past the guard of the buyer. It 
was a good printer, not very large, but 
entirely competent. The firm decided 
to buy syndicated house organ mate- 
rial and print it in an eight-page and 
cover issue. The text was interesting, 
containing much advertising material, 
and the whole publication could be 
stuffed into a coat pocket to be read on 
the way home. Then the firm printed 
business cards featuring the name of 
the little publication. Probably the cu- 
riosity element entered here because 
buyers were ready to talk to salesmen 
who announced that they represented 
the firm which published this interest- 
ing magazine. In any event the maga- 
zine paid out as an introduction to 
many new buyers. 

Sometimes, however, a spectacular 
mailing piece backfires on the company 
sending it out. The writer remembers 
an elaborate mailing sent out by a firm 
which had recently purchased a large 
five-color press. The company printed 
a five-color job, using the full sheet 
size that the press would take. The 
samples were delivered by a Western 
Union messenger. It was a beautiful 
job but the reaction from some of the 
buyers who received it was, “What 
would I do with a sheet of that size?” 

A little care in picking the buyers to 
whom the sample was sent would have 
saved this printer the cost of a good 
many samples. There is little use in 
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“We didn’t advertise it as a good printing job—we just said, ‘Try Us’. 

















showing a buyer what your presses can 
do if he does not have use for such ex- 
tensive capacity. 

A better method of obtaining entrée 
was worked out by a printer who ar- 
ranged with one of the trade papers to 
publish a history of the expansion of 
the firm, including some of the noted 
printers who had been associated with 
the printer in the past. When he made 
reprints of this article, this printer also 
made some four-color process repro- 
ductions of magazine press sheets. 
These were standard sheets and inter- 
ested the buyers who received them. In 
addition, the printer included return 
post cards for the use of the buyers who 
wanted to learn more about the history 
of the printer. A number of these cards 


-were returned and in these cases the 


mailings resulted in many orders for 
publications. 

Another type of approach which has 
worked. successfully in many cases is 
the social method. Utilizing _ this 
method of approach, the salesman joins 
a social organization which contains a 


number of potential customers. Hav- 
ing joined the outfit, which may be a 
Legion Post or some other outfit which 
offers opportunities for welfare work, 
the salesman proceeds to interest him- 
self in committee activities. As a part 
of his membership he works hard at his 
committee assignment. 

In the course of time the other mem- 
bers begin to know him and ask him to 
do other things in their social assign- 
ments. As his acquaintance increases it 
becomes easier for him to make ap- 
pointments with members he wants to 
meet. Business dinners, committee 
meetings and such occasions give him 
opportunities to increase the scope of 
his friendships. 

As a matter of fact most such or- 
ganizations contain an insurance man 
or two who has made himself conspicu- 
ous by this method. One of the best 
known paper salesmen in the New 
York market acquired his prominence 
in just this manner. He has worked up 
to the vice-presidency of his company 

(Turn to page 88) 
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Milwaukee Guild Promotes City As 
Progressive Graphic Arts Center 


“We're from Milwaukee—we ought 
te know,” say half a hundred graphic 
arts firms in that city. They’re not re- 
ferring to beer, however, but rather to 
their own craftsmanship in the various 
graphic arts fields. 

Some five years ago, under the in- 
spiration of E. F. Schmidt, head of the 
E. F. Schmidt Company, lithographers 
and printers, 52 progressive graphic 
arts firms formed the Graphic Arts 
Guild of Milwaukee, a unique organi- 
zation aimed at attracting the highest 
caliber of individual to the industry 
and building a pride of accomplish- 
ment in industry craftsmen. The Guild 
has grown bigger and stronger in the 
interim and is now making plans for 
one of the nation’s finest graphic arts 
shows in connection with Printing 
Week next January. 

“This has really been a worthwhile 
effort,” said Mr. Schmidt, president of 
the Guild. “Throughout the entire in- 
dustry we are feeling definite evidences 
of the program. Here in Milwaukee is 
currently being produced some of the 
country’s outstanding work. We owe 
a good deal of that to individual effort 
on the part of graphic arts craftsmen.” 

Major effort of the Guild is the Guild 
Gallery, a yearly exhibition of the fin- 
est material produced by members. It 
has proved to be one of the best at- 
tended “art shows” and attracts large 
groups of students as well as Crafts- 
men and their families each year. 

Hangings in the Guild Gallery are 
judged by a group of nationally famous 
graphic arts figures. All facets of the 
industry are represented in the show, 
making it truly educational as well as 
interesting to the layman. Exhibits 
showing the various graphic arts proc- 
esses are included in the exhibition. 

The Guild is as versatile as an old- 
time vaudevillian having starred on 
television, radio and various other 
arenas of entertainment. ““Wherever we 
can bring home the importance of the 
graphic arts to the community, we'll 
spare no effort,” Mr. Schmidt declared. 

Milwaukee comes by its graphic arts 
prowess through a strange but logical 
progression. Around the middle of the 
Nineteenth Century the brewers of 
Milwaukee were anxious to tell the 
world about their product. Conse- 


quently they attracted old world li- 
thographers from the Middle-European 
countries to produce labels and posters. 
They, in turn, attracted more crafts- 
men and eventually other work to the 
area. Today the graphic arts industry 
in Milwaukee is second only to brewing 
in the dollar volume of their product 
and number of people employed. 


E. F. Schmidt, lithographer and printer, is 
“Father” of Graphic Arts Guild of Milwaukee 


Every facet of the graphic arts in- 
dustry is represented in the Guild ros- 
ter. Printers, lithographers, typogra- 
phers, engravers, artists, photographers 
and silk screen process companies are 
among the members. All have an equal 
voice in Guild policies. 

In January an entire issue of the fa- 
mous Torch, Milwaukee Ad Club pub- 
lication, will be devoted to the graphic 
arts in Milwaukee and will be written 
and produced by the Graphic Arts 
Guild. The issue will be a comprehen- 
sive survey of Milwaukee’s graphic arts 
facilities and how they serve the com- 
munity and the nation. 


FOR SALE: A Printing Job 
(Concluded from page 37) 
bidding which no longer is lurking 
“just around the corner,” but is right 
here with us, there is only one solution 
for you and that is to reduce your costs 
by putting your plant on a healthy 
operative basis, through careful study 
of all cost factors. Only then can you 


quote intelligently and substantiate 
your reduced price by your reduced 
cost. 

Do not allow your customer to “set” 
your price—to make a “bid” for your 
printing; rather go forward into the 
competitive market with an assurance 
that is only possible when all selling 
prices are based on correct estimating— 
accurate costing. 


A Simple Production 
Control System 
(Concluded from page 43) 


““M” can be added to determine the 
number of pages of stencils to be cut. 
All new work can then be scheduled 
accordingly. 

This system has been found to be 
effective in controlling work flow and 
production and is simple to operate. 
There is no job card to type before 
scheduling a job or to file after the 
job is completed. The requisition form 
which comes to the plant with the job 
is completed and numbered by the 
ordering office. It serves as the work 
order in the plant and is, of course, 
reviewed and fully completed before 
the job is placed in production. The 
job card is the only record that is made 
out for entry on the board. 

The board shows at a glance the 
actual work-load in each unit at any 
time. It graphically portrays the prog- 
ress of all jobs through the plant. In- 
quiries as to status of work and delivery 
dates can be immediately answered. 

The ease of operation and use is an 
important feature. There are no strings 
or different colored signals to confuse 
the users. The job slip and numbered 
pegs are the only movable parts of the 
system. Also of importance is the fact 
that it is not necessary to rearrange or 
“repeg” the board at the end of the 
month or other period. The numbers 
on the pegs represent the dates of the 
current or succeeding month and there- 
fore do not have to be from the time 
the job is scheduled until each of the 
operations is finished. 

Another important feature is that 
the entire system is inexpensive to in- 
stall. The piece of plywood can, of 
of course, be any necessary size, depend- 
ing upon the number of jobs to be 
posted at any one time and the number 
of operations involved. A layman can 
easily make the board. The pegs de- 
scribed here were made from dow] strips 
and machined by a local mill. The tray 
can easily be made by an amateur. 
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Tabletop Collator Unit 

A small-model collator is manufac- 
tured by the Thomas Mechanical Col- 
lator Corporation, 30 Church Street, 





Table-top collator, a foot square, designed 
for firms with light production requirements 


New York City. Designed for firms 
with lighter production requirements 
than big companies, the tabletop unit 
is approximately a foot square with 
bins arranged like shelves. Pages to 
be collated are placed in separate bins. 
By pulling out the U-shaped lever on 
the bottom, feed arms are propelled. 
Rubber-tipped fingers eject the top 
sheet on each stack for easy piling. 
The average collating time is said to 
be about five seconds per set of pages. 
The collator handles pages ranging 
from 3%- by 8-inches to 8%- by 14- 
inches. 


Davidson Announces New Model 


A new model of the Davidson Dual, 
combination offset and letterpress unit, 
has just been announced by the manu- 
facturers, the Davidson Corporation, 
1020 W. Adams St., Chicago 7. 

Like its predecessor, the New Model 
251 prints both offset and letterpress, 
black and white or multi-color, using 
either paper or metal offset plates, 
type, electrotypes, Linotype slugs or 
rubber plates. It will handle any stock 
from light manifold to cardboard and 
envelopes in any size from three by 
five inches to 10 by 14 inches. 

Changes in the automatic suction 
pile feeder include a built-in motor and 
pump for greater convenience. The cyl- 
inder drive has been improved and a 
clutch automatically releases for easier 
turning by hand. 
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Other new features, the manufac- 
turers claim, include quieter operation; 
easy-to-read graduations on both con- 
veyor board and feeder; metal table 
under conveyor; oscillating distrib- 
uting roll for dampening unit; cali- 
brations on plate segment for easy 
plate positioning; new streamlined one- 
piece pile guide. 

Several new attachments are also 
available at extra cost including an 
improved variable speed drive for in- 
stant change from 2000 to 6000 im- 





New Davidson dual offset and letterpress unit 
has improved cylinder drive, automatic clutch 


pressions per hour; improved auxiliary 
ink vibrator roll; wipers for water 
fountain; and a two-bulb adjustable 
fluorescent light. 


Metal Cleaner for Printers 

The Brush Flush, a bench-type parts 
cleaner with a fountain brush action, 
has been developed by the Graymills 
Corp., Evanston, Ill. It features a hol- 
low handle brush attached to the pump 
by means of a tube, to produce a steady 
flow of clear solvent to the ends of the 
bristles. Oil, grease and dirt are flushed 
away as they are loosened with the 
brush. The manufacturer states that 
it is ideal for cleaning engravings, type 
matter and machinery parts. 


Packaging Machinery Directory 
The Packaging Machinery Manufac- 
turers Institute, 342 Madison Ave., 
New York 17, N. Y., announced recent- 
ly that anew directory covering 
makers of all types of packaging ma- 
chinery is available. The directory is 
designed as a ready reference for pur- 
chasing agents, factory superintend- 
ents and others who may be interested. 








Gummed Fluorescent Papers 


The Dennison Manufacturing Co., 
Framingham, Mass., has added Day- 
Glo daylight fluorescent coated papers 
to its gummed paper line. Licensing 
arrangements were made with Crocker, 
Burbank Papers, Inc., of Fitchburg, 
Mass., and Switzer Brothers, Inc., 
Cleveland. 

The fluorescent coating glows bright- 
ly during daylight hours and appears 
to increase in intensity on cloudy, 
overcast days. The new Dennison com- 
bination may be printed by regular 
methods with ordinary printing inks. 
The papers will be stocked in 20- by 
25-inch sheets or may be obtained in 
rolls cut from 50-inch jumbo rolls. 


Lift Truck Aids Bindery 

A book bindery claims that the Power 
Ox, electric lift truck manufactured 
by the Barrett-Cravens Co., 4609 S. 
Western Blvd., Chicago 9, Iil., has cut 
a huge slice from materials handling 





The electric lift truck pictured above shows 
how bindery materials may be handled easily 


costs. The truck is utilized by the firm 
in taking loads up to 4000 pounds of 
incoming materials from the motor 
trucks up to third floor storage, in han- 
dling long hauls and heavy loads inside 
the plant and in moving loads of prod- 
ucts down to the loading dock. The 
bindery asserts that the Power Ox 
saves the full time labor of two men, 
or 80 man-hours per week. 

Advantages attributed to the lift 
truck include ready maneuverability in 
close quarters, adapting it to move- 
ments via elevator, and reduction of 
physical effort to a minimum. 
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German press, recently introduced, said to be 
suited for color forms and use with heavy type 


New German Press Introduced 


A new press, built by M.A.N., Ger- 
man manufacturers of printing presses 
and equipment, has been introduced to 
the American market through the 
agents, Parsons & Whittemore of New 
York City. 

Known as the “Poly 50,” the press 
can handle all paper stocks from onion 
skin to 28-point board, and can print 
up to 5000 sheets an hour. All speeds 
are operator-controlled by shift lever 
and automatic push buttons. The elec- 
trical units are built-in with oil proof 
housing serviced by automatic lubri- 
cation. Forms are inked twice in each 
cycle from a double-acting, pyramid- 
type inking system. 

Parsons & Whittemore report that 
the press is particularly well suited for 
color forms and use with heavy type. 
Further technical information may be 
obtained from Parsons & Whittemore, 
10 East 40th St., New York, N. Y. 


New Dexigraph Camera 

A new Record Dexigraph Camera 
was recently introduced by Remington 
Rand, Inc., 315 Fourth Avenue, New 
York 10. Using pre-cut paper, the 
camera is said to photograph docu- 





New Record Dexigraph Camera is said to photo- 
graph to any reduction from 100 to 50 per cent 


ments at any reduction from 100 per 
cent to 50 per cent of original size on 
a continuous percentage scale. The 
camera features a lens that works in 
conjunction with a first-surface coated 
mirror. Up to 150 exposures an hour 
may be made by the synchronized op- 
eration of an electric timer and sole- 
noid shutter, and each exposure is 
automatically recorded by a _ reset 
counter. Green fluorescent lamps fur- 
nish the copy illumination. Besides 
photo-copying office records, it may be 
used with Remington Rand’s Plasti- 
photor to make plates for offset dupli- 
cating. It may be plugged into any 
standard electrical outlet. 


Plate-Making Machine Introduced 
A new 113-Ton plate-making ma- 
chine has been added to the William- 
son & Company line of equipment and 
supplies for the graphic arts industry. 
Called the 113-Ton Platemaster Cub, it 
was designed to meet the requirements 
of smaller work in all types of plants. 





Plate-making machine produces plastic mold 
from which ber of casti may be made 





Features of this unit include electri- 
cally-heated platens, thermostatically 
controlled ; self-contained, motor-driven 
hydraulic pressure system; simplified 
rolling serving tray, and a precision- 
balanced pressure control system. 
The new machine is said to be 
capable of making a plastic mold in 
ten minutes. A complete mold and cast 
can be produced in approximately 20 
minutes. Complete details, specifica- 
tion and prices are obtainable from 
Williamson & Co., Caldwell, N. J. 


Lignum-Vitae Data Available 


The Lignum-Vitae Products Corp., 
10 Boyd Ave., Jersey City, N. J., has 
announced that the latest and most 
complete technical data on Lignum- 
Vitae is now available. The firm de- 
scribes Lignum-Vitae as the hardest 





and heaviest wood which is self lubri- 
cating, non-contaminating, resistant to 
many acids, chemicals, and water and 
is suitable for multiple industrial 
mechanical applications. 


New Card Kit Available 

The Brightwater Paper Co., 11 W. 
42nd St., New York City, is introduc- 
ing a new device to cut the time re- 
quired to prepare and show designs and 
proofs of card announcements. Known 
as the Brightwater Card Announce- 
ment kit, the device is furnished in four 
sizes together with envelope transpar- 
encies and samples of the company’s 
announcement papers. 

With the kit, designs and proofs may 
be shown on white or colored stocks as 
they will appear when finished without 
the need for using samples of the an- 
nouncements for designing or for prov- 
ing. This is also true of announcement 
envelopes in both white and colors. The 
printer or designer places the design in 
the center of the sheet in a size suited 
to the size of the announcement which 
he plans to use, then places the acetate 
sheet in the proper size over it. The 


New Brightwater Paper Co. kit is device for 


preparing and showing designs and proofs of 
card announcements for a neat presentation 


result is that the announcement ap- 
pears to be pasted on‘a black back- 
ground and resembles the‘ finished 
product. 
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MONTH’S 


NEWS 


Devoted to timely items concerning men and 
events associated with printing. Copy must reach 
editor by 15th of month preceding issue date 


Wetzel New PIA President; 
St. Louis Is 1952 Convention City 


Arthur A. Wetzel, president of Wet- 
zel Brothers, Milwaukee printers and 
lithographers, was elected president of 
the Printing Industry of America at 
the 65th annual convention of the 
organization in Boston, October 24-27. 

Other new officers are John M. Wolff, 
Jr., Western Printing and Lithograph- 
ing Co., of St. Louis, vice-president; 
Harold Hutchison, Mack Printing Co., 
Easton, Pa., secretary; Elmer Pusey, 
Judd and Detweiler, Inc., Washington, 
D. C., treasurer. James A. Brackett, 
Washington, D. C., is general manager. 

Printing Industry of America, which 
has a membership of 4,000 printing 
companies, is the largest association of 
small manufacturers in the country. 
Its members do an estimated 85 per 
cent of the two billion, 600 million dol- 
lars worth of commercial printing and 
lithographing produced annually in the 
United States. Approximately 600 del- 
egates attended the Boston convention. 

Forty-seven directors were elected 
by the association to represent it in 
various city and state areas; ten re- 
gional representatives-at-large were 
named. 

The convention was opened on Wed- 
nesday, October 24, by Robert H. Caffee 
of the William G. Johnston Co., Pitts- 
burgh, PIA president. Delegates that 
day heard talks on the materials situa- 
tion, production management, improv- 
ing presswork, PIA Production PAR, 
production standards, and participated 
in panel discussions. 

The Master Printers Section and the 
Union Employers Section held separate 
sessions on Thursday, October 25. The 
MPS group insurance and pension 
plans, labor relations problems, and 
section business were discussed. Arthur 
H. Kingsley of the George H. Buchan- 
an Co., Philadelphia, was re-elected 
president of Master Printers Section. 

The Union Employers Section took 
up negotiations in the typographical, 
bookbinders’, pressmen and lithogra- 
phers’ unions in a series of panel dis- 
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cussions. R. Mort Frayn, Frayn Print- 
ing Co., Seattle, was named president 
of this section. 

Financial management and economic 
trends provided the theme of Friday 
morning’s session, and delegates heard 
talks on government printing, price 
controls, trends in the graphic arts in- 
dustry, accounting and bookkeeping, 
the PIA Ratio studies, estimating 
techniques, and management controls 
and profits. 

The Friday afternoon session in- 
cluded a number of experience talks by 
men whose companies specialized in 
one or more kinds of printing. A com- 
parative study of letterpress, offset 
lithography, gravure, and silk screen 
process was also presented. 

J. Homer Winkler, president of the 
International Association of Printing 
House Craftsmen, described the work 
of his organization to the PIA dele- 
gates Friday afternoon. A standing 
representation of the delegates present 
indicated that approximately half of 
them were also Craftsmen. 

The annual banquet Friday evening 
honored Fred J. Hartman of Wash- 
ington, D. C., who for many years 
has been the moving force in graphic 
arts education; he retired from active 
duty on November 1. Also honored was 
William C. Huebner of Huebner Lab- 
oratories, New York City, a pioneer 
figure in graphic arts research and 
laboratory development of printing 
equipment. 

The PIA convention for 1952 will be 
held in St. Louis in October. Definite 
dates will be announced later. 





Technical Adviser for Atlanta Pl 


William H. Gary assumed the duties 
of technical adviser of the Printing 





William H. Gary has been named technical 
adviser of the Printing Industry of Atlanta 


Industry of Atlanta, Inc., on October 
15. He came to the staff with years of 
experience as a practical printer in the 
Carolinas. After working for several 
Carolina printing plants, and in his 
own business, he held the position of 
superintendent of the plant of the 
Twin City News in Charleston for a 
period of two years. He also worked 
for Typesetter Gus Russell in Atlanta. 





PHC men will recognize the tallest figure in this group as James Goggins, president of the New 
York Club of Printing House Craftsmen. He’s smiling at Ferdy Tagle, principal of the New York 
School of Printing. Left to right, at Goggin’s shoulder, stand Mathew Stepienski, manager of the 
New York warehouse of the Government Printing Office, and Edward C. Sanna, club vice president 
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Arthur H. Kinsley (right), MPA national president, receives his Craftsmenship Certificate from 
T. H. McCabe, secretary of the Philadelphia club of the Master Printers Association. Joseph Does- 
burg (at right), MPA national secretary, was the principal speaker at the club’s first awards banquet 


Receive Craftsman Certificates 
Seventy-six persons received “Cer- 
tificates of Craftsmanship” from the 
Master Printers Association, a division 
of Printing Industries of Philadelphia, 
Inc., at its first Craftsmanship Awards 
dinner in the Poor Richard Club in 
Philadelphia last month. Arthur H. 
Kinsley, president of George H. Bu- 
chanan Co., Philadelphia, presented a 
certificate to each craftsman, including 
18 of his own employees. Later in the 
evening MPA President Kinsley re- 
ceived his own Master Printer Certifi- 
cate of Craftsmanship as a Linotype 
operator from Thomas H. McCabe, Jr., 
secretary of the local Master Printers 
Association. 


ITCA Names J. R. Connell 


Discussion of production control, 
cost systems and time recording fea- 
tured the International Typographic 
Composition Association’s annual con- 
vention in Montreal in September. 
Frank Sherman, executive director, 
recommended a standard accounting 
system as an aid in obtaining accurate 
ratios from the Printing Industry of 
America figures. W. E. Trevett of 
Toronto described a production control 
and reporting system based on depart- 
mental time slips whose records are 
transferred to job cards by service men 
assigned to follow through. He said 
this system enables his shop to adhere 
to a 24-hour delivery schedule on every 
job. Douglas Miller of Montreal 
stressed the value of recording non- 
chargeable as well as chargeable time, 
and Oscar Hoffman of St. Louis de- 
scribed a system of time clock record- 
ing in hundredths of an hour, providing 
more accurate cost and production re- 
ports and an efficient basis for billing 
small jobs. 

The convention elected John R, Con- 
nell of the Connell Typesetting Co., 
Kansas City, president of the Associa- 
tion. Harold L. McGirr of the Mono- 
type-Linotype Composition Corp., New 
York City, was elected vice-president. 


Merge to Form Combination Plant 

Two of Buffalo’s larger printing 
companies were merged into one com- 
pany last month to form a combination 
shop. The new company, known as the 
Baker, Jones, Hausauer & Savage, 
Inc., brings together the letterpress 
facilities of Baker, Jones, Hausauer, 
Inc., and the offset operations of 
Savage, Inc. 










































Booklet on Craftsmen lesued 


The Public Relations Commission of 
the International Association of Print- 
ing House Craftsmen, Inc., has released 
a 32-page booklet describing the ob- 
jectives, purposes and activities of the 
association. Distributed to all mem- 
bers of the association, the booklet is 
directed primarily to those actively 
engaged in the printing and publishing 
business and allied industries as well 
as many craftsmen who are not fully 
aware of the opportunities and advan- 
tages available to them through 
Craftsmanship. Copies may be ob- 
tained without charge by writing to 
Pearl E. Oldt, Executive Secretary, 
International Association of Printing 
House Craftsmen, Inc., 18 East Fourth 
St., Cincinnati 2, Ohio. 


Four Chicago Firms Consolidate 


The Chicago firms of Harry Burke, 
Typography; Crawford Composition 
Co.; General Type & Composition Co.; 
and the Typographic Craftsmen have 
announced their consolidation under 
the name of Typographic Craftsmen at 
633 Plymouth Ct. Officers named for 
the new firm include Vice-Presidents 
Frank L. Vander Heiden, general man- 
ager; Dolph Crawford, technical super- 
visor; Henry Burke, director of ty- 
pography and design. 





Joseph P. Smith receives a framed letter of appreciation marking his retirement as executive 
secretary of the Typographers Association of New York after 19 years of service. Left to right 
are Mr. Smith, Stanley Leventhal, TANY president; Matthew Commanday, president in 1932 when 
Mr. Smith became secretary, and Herman Diamond, charter member of organizing group in 1911 


71 
































ATF Announces Appointments 
Robert F. Nelson is the new execu- 
tive vice-president of American Type 
Founders. Other appointments an- 
nounced by President Edward C. Wil- 
liams are: Milton J. Goger, assistant 


Robert F. Nelson is the new executive vice 
president of the American Type Founders Co. 


to the president; William W. Fisher, 
Jr., vice-president in charge of Eliza- 
beth plant manufacturing, and Leo 
Sullivan, comptroller. 

Prior to joining ATF in 1948 Mr. 
Nelson was vice-president and as- 
sistant to the president of R. G. Le- 
Tourneau Company, Peoria, IIl., and 
vice-president of Arma Corporation, 
Brooklyn, N. Y. He is chairman of the 
Panel on Guns of the Research and 
Development Board, Washington, D. C. 

Mr. Goger has been associated with 
ATF for more than a quarter of a cen- 
tury. Mr. Sullivan has been a financial 
officer since 1944. 


Swedish Books on Exhibition 

An exhibit of Swedish books, chosen 
by the Stockholm Typographical Guild, 
will be on display in the Library of 
Congress, Washington, until Nov. 19. 
Containing works of 24 members of the 
Guild, the exhibit features textbooks, 
novels, pamphlets, and books about the 
arts. 

The basis for the selection of mate- 
rials was their contribution to modern 
typographical design rather than to 
their literary content. Original draw- 
ings, cover sketches, and type-face de- 
signs are included in the display. 


Expansion Program Completed 

The program of extensive plant ex- 
pansion and modernization at the Cin- 
cinnati manufacturing plant of the 
United States Printing & Lithograph 
Co., which was begun late last year, 
has been completed. Included in the 
program were the construction of a 
large one-story brick, steel and con- 
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crete addition to the present building, 
the installation of new high speed 
multi-color presses and other equip- 
ment, and the remodeling of a one- 
story building into a modern finished 
goods warehouse, The entire program 
involved expenditures in excess of one 
million dollars. 

In addition to the Cincinnati unit, the 
company also operates five other plants 
in Mineola, N. Y.; Baltimore, Md.; 
Erie, Pa.; St. Charles, Ill.; and Red- 
wood City, Calif. Executive offices of 
the company are located in Cincinnati, 
with branch sales offices in 24 cities 
throughout the United States. 


To Exhibit New Harris Press 


Eight major U. S. cities have been 
booked for “get acquainted” exhibi- 
tions of the new Harris 21- by 28-inch 
offset press this fall, according to Ren 
R. Perry, general sales manager of 
Harris-Seybold Co. 

The opening gun was fired in Chi- 
cago on October 22, with a week-long 
show at Harris-Seybold’s Chicago dis- 
play rooms and offices, 555 W. Wash- 
ington Blvd. Open houses, displays and 
demonstrations are also being planned 
by Harris-Seybold offices in New York, 
Boston, Philadelphia, San Francisco, 
Los Angeles, St. Louis and Atlanta. 

Main purpose of the shows will be to 
get printing executives acquainted 
with the features of the new press 
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New addition of the Cincinnati plant of the U. S. Printing & Lithograph Comp 


through demonstrations and explana- 
tions by Harris-Seybold technical rep- 
resentatives. The new machine, known 
as the Model 128A, will print at speeds 
up to 6500 sheets an hour. 


Vandercook Representatives Die 

Sig Dale, Western manager for Van- 
dercook and Sons, Inc., Chicago manu- 
facturers of proof presses and other 
pre-press equipment, died unexpectedly 
on October 6 at his home in Pasadena, 
Calif. He had been associated with the 
Vandercook company for about 10 
years and represented them in 13 
Western states. 

Louis J. Larson, widely known per- 
sonality in the printing equipment 
field, died in Chicago October 17 at 
the age of 82. He represented the 
Vandercook company throughout the 
United States for 25 years. He retired 
three years ago. 


AVA Features Graphic Arts 

On the agenda for the American 
Vocational Association’s 45th annual 
convention November 26-December 2 in 
Minneapolis is a full day’s session on 
modern methods of education and 
training for the graphic arts. Chair- 
man of the November 30th meeting, 
arranged by International Graphic 
Arts Education Association, will be 
George J. Bilsey, IGAEA president, of 
Cleveland’s East High School. 
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recently (above). Pictured below is an interior view of the brick, steel and concrete structure 
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Filing Requirements Eased 

The Wage Stabilization Board has 
modified its filing requirements under 
Regulations 6 and 8, which generally 
permit wage increases up to ten per 
cent to cover cost of living increases 
since January, 1950. Form WS-6a for- 
merly required employer groups, that 
were parties to an area-wide collective 
bargaining agreement, to compute an 
area average, covering all employers, 
as of the base date, January 15, 1950. 
Only after figuring this weighted aver- 
age rate of pay could the permitted per- 
centage increase be computed. 

The WSB resolution modifying this 
time-consuming method has three chief 
clauses. One requires that any adjust- 
ment under the increase formula shall 
be based on minimum contract job 
rates. The second clause says that ad- 
justments may be based on the contract 
rate for each occupation, meaning 
classification of work. But where dif- 
ferent contract rates prevail for differ- 
ent jobs within the same occupation, 
the increase may be adjusted on the 
key or base job rate, if all the other job 
classifications within the occupation 
exceed the base or key rate. The third 
clause provides that employees receiv- 
ing above-scale of premium rates can- 
not be given increases exceeding the 
dollars-and-cents amount represented 
by the percentage of minimum rate. 

Prior approval is not required for 
increases under Regulation 6 which are 
within the ten per cent formula, but all 
such general wage adjustments must 
be reported to the nearest Wage-Hour 
office. 


DX Priority Symbol 

Added to the defense program alpha- 
bet is priority symbol DX for insur- 
ing prompt delivery of materials for 
top-urgency government jobs. Use of 
this symbol is confined largely to criti- 
cal defense and atomic energy pro- 
grams. It is applicable to materials 
other than steel, copper and aluminum. 


Printing Price Regulations 

When this was written OPS had not 
announced the graphic arts pricing 
order that was shelved when Congress 
amended the Defense Production Act 
on July 31. Since then OPS has been 
reworking the regulations in the light 
of the amendments, and setting up in- 
dustry committees to review them 
again. Latest information is that the 


under CPR-22 has been suspended in- 
definitely. This means that, until 
further notice, firms with more than 
$250,000 annual volume are not re- 
quired to file Form 8, but may do so 
if they wish. In view of the pending 
price regulations and the likelihood 


’ that CPR-22 will be revised in the near 


future, such firms may prefer to con- 
tinue under the General Ceiling Price 
Regulation of January 26, 1951. 


Don’t Be Caught in a Jam 

New draft regulations under which 
about 235,000 childless husbands and 
150,000 4-F’s lose their deferments 
should prompt all printing manage- 
ments to re-check their personnel. New 
York Employing Printers Association 
has given its members this warning, 
equally timely throughout the country: 

“Don’t be caught in a jam. Prepare 
for the worst as regards to loss of per- 
sonnel. If it doesn’t materialize, you 
will be better off than if you had done 
nothing about it.” 

Printing managements that have not 
already done so should lose no time in 
appraising the aptitudes and potentials 
of employees least likely to be drafted, 
ascertaining how they may be started 
now as understudies for men who may 
be called, and enrolling ambitious 
workers in the graphic arts evening 
courses. 


More Metal for Construction 


NPA now classifies printing, pub- 
lishing or duplicating concerns as in- 
dustrial plants, factories or facilities 
instead of commercial projects. This 
means that printers, without applying 
to NPA, can order for construction 
purposes up to 25 tons of steel, 2,000 
pounds of copper and copper-base 
alloy, and 1,000 pounds of aluminum 
each calendar quarter. As commercial 
projects printing houses were limited 
to self-authorized orders for two tons 
of steel, 200 pounds of copper and no 
aluminum. 


Paper Controls Expected 

NPA may announce paper and paper 
product inventory controls before this 
gets into print. Proposed revision of 
NPA Regulation 1 would extend con- 
trol to about 40 items in order to spread 
supplies as far as possible. Supply and 
demand are in approximate balance 
and this reassuring situation is ex- 
pected to continue. Preliminary esti- 
mates are that 4,926,000 tons of book, 
groundwood and writing paper will be 
produced this year compared with 
4,408,000 tons last year. 


Screen Men See Presses Run 

The third annual convention of the 
Screen Process Printers Association, 
October 21-24 in Philadelphia’s Belle- 
vue-Stratford Hotel, echoed its slogan, 
“See the Presses Run,” by showing 
silk screen equipment in operation. 
Also displayed were new developments 
in screen printing, and samples of work 
done on various materials. On the 
agenda were forums on cost analysis 
and pricing, merchandising, decals and 
24-sheet posters, and various processes. 








The first Miehle 29 offset press has been installed in the plant of the Edward Stern Company, 
Philadelphia. Shown viewing the new small press is Joseph Matlack, Edward Stern vice-president, 
and Charles Mills, Miehle’s Philadelphia representative. The Miehle 29 Offset is built to the 
Miehle specifications in the plant of Faber & Schleicher in the American occupied zone of Germany 
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regulations may come forth before 
November 1. Meanwhile, the October 
1 deadline for printing industry filing 














Awards in the 1951 Best in Industry contest were announced at the Direct Mail Advertising Asso- 
cittion’s 34th annual conference in Milwaukee. Judges for the contest (left to right): Raymond 
Lufkin, Tenafly, N. J.; R. A. Sholl, Jr., Raymond Sholl & Co., Philadelphia; C. B. Larrabee, presi- 
dent and publisher of Printers’ Ink, New York City; E. H. Woodley, advertising manager of 
the Northern Electric Co., Montreal; F. N. Merriam, Jr., manager of subscription promotion for 
the McCall Corp., New York City. Frank Frazier (extreme right) is the DMAA executive director 


DMAA Presents “Best of Industry”’ 
Awards at Annual Convention 


The Direct Mail Advertising As- 
sociation’s 34th annual conference, 
October 17-19, in Milwaukee’s Schroe- 
der Hotel teed off with presentation 
of 68 awards for winning direct mail 
campaigns entered in the association’s 
23rd annual Best of Industry contest. 
The presentation was made by C. B. 
Larrabee, Printers’ Ink president and 
publisher, and chairman of the judges, 
who spent two full days reviewing 
entries from Canada and overseas as 
well as this country. They selected 
winners in 52 industrial classifications, 
nine in a special low-cost campaign 
category, and six as meriting special 
awards for outstanding work. 

Grand award for best of all industry 
campaigns was wen by the Lederle 
Laboratories Division of the American 
Cyanamid Co. Produced by Sudley and 
Hennessey, New York art agency spe- 
cializing in pharamaceutical and medi- 
cal accounts, this campaign included a 
quarterly bulletin in magazine style 
distinguished by the exact color match- 
ing necessary in reproducing art work 
that guides physicians in detection of 
disease symptoms. 

Graphic arts concerns whose cam- 
paigns won industry awards were 
Smith Envelopes, Inc., Detroit; Phila- 
delphia Bindery, Inc.; Mohawk Paper 
Mills, Ine., Cohoes, N. Y.; Edward 
Stern & Co., Inc., Philadelphia color 
and offset house; Perfex Color Process 
of Milwaukee. The low-cost campaign 
award was given to Smith Envelopes, 
Inc., Detroit. 

One Belgian and six Canadian cam- 
paigns wen industry awards: Bodden 
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& Dechy S. A., Brussells; Carling 
Breweries, Ltd., Rapid Grip and Bat- 
ten, Ltd., Lowe Brothers Co., Ltd., 
Toronto; Goodyear Tire & Rubber Co., 
Ltd., New Toronto; Sun Life Assur- 
ance Co. of Canada, Aluminum Co. of 
Canada, Ltd., Montreal. 

Entries were judged for planning, 
copy, design and results. The over-all 
impression was one of high quality, 
and some of the more elaborate pieces 
compared in quality with the finest 
work available anywhere. Some low- 
cost campaigns showed unusually crea- 
tive use of brains and hands to produce 
hard-hitting advertising appeals. 

Winning campaigns will be dis- 
played during the coming year in many 
United States and Canadian cities, by 
arrangement with graphic arts or- 
ganizations, advertising clubs, mer- 
chandising clinics, business groups and 
educational institutions. Following are 
winners not mentioned above: 

Best of industry: Advance Seed Co., 
Phoenix, Ariz.; Extermital Chemicals, 
Inc., Dayton, Ohio; Celotex Corp., Chi- 
cago; Chester A. Gile Advertising, 
Minneapolis; Massachusetts Division 
of American Automobile Association, 
Boston; Dun & Bradstreet, Inc., New 
York; F. W. Dodge Corp., New York; 
Frank G. Hough Company, Liberty- 
ville, Ill.; Talon Department of Design, 
New York; University College of Syra- 
cuse (N. Y.) University; Union Bank 
& Trust Co., Los Angeles; Foote & 
Jenks, Inc., Jackson, Mich.; National 
Wildlife Federation of Washington, 
D.C.; A. & M. Karagheusian, Inc., New 
York; Minneapolis-Honeywell Regula- 


tor Co.; New Orleans Public Service, 
Inc. (two awards) ; Skytop Club, Sky- 
top, Pa.; Clary Multiplier @orp., Al- 
hambra, Calif.; General Electric Co., 
Schenectady, N. Y.; Price Brothers 
Co., Dayton, Ohio; the Behr-Manning 
Corp., Troy, N. Y.; Farm Bureau In- 
surance Co., Columbus, Ohio; Dennison 
Manufacturing Co., New York; Abbott 
Laboratories International Co., Chica- 
go; Monsanto Chemical Co., Spring- 
field, Mass.; McGraw-Hill Book Co., 
New York; Business Week, New York; 
This Week magazine, New York; New 
York World-Telegram & Sun; Mutual 
Broadcasting System, Inc., New York; 
Clarke’s, Tulsa, Okla.; National Broad- 
casting Co., Inc., New York; Durene 
Association of America, New York; 
Packard Motor Car Co., Detroit; Nep- 
tune Storage, New Rochelle, N. Y.; 
Capital Airlines, Inc., Washington, 
D. C.; Union Underwear Co., New 
York; Donahue Sales Corp., New York. 

Low-cost campaigns: M. Belmont 
Ver Standig, Washington, D. C.; Guy 
W. Hodges, Inc., New York; Industrial 
Bearings Co., Inc., Baltimore; Ire- 
land’s Restaurants, Portland, Ore.; 
Knaus Truck Lines, Inc., Kansas City; 
-Orville E. Reed, Howell, Mich.; Tube 
Turns, Inc., Louisville, Ky.; WBT 
Radio Station, Charlotte, N. C. 

Outstanding campaigns: Corpora- 
tion Trust Co., New York; Gerber 
Products Co., Fremont, Mich.; Hoff- 
man-La Roche, Inc., Nutley, N. J.; 
Meredith Publishing Co., Des Moines; 
National Broadcasting Co., Inc.; E. R. 
Squibb & Sons International Corp., 
New York. 


MASA Presents Awards 
Presentation of awards to more than 
60 lettershop operators for the “Best 
of Industry” samples was slated as a 
feature of the 31st annual convention 
of the Mail Advertising Service Asso- 
ciation in Milwaukee, Wis., Oct. 13-16. 


Ted M. Lybeck is the manager of the new 
thods and systems division of Printing Service, 
Inc., Detroit lithographic and letterpress plant 
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The Grace V. Strahm Letter Co., Kan- 
sas City, Mo., received the John Howie 
Wright Cup for the finest example of 
letters used to advertise a member’s 
own business. The Burroughs Plaque 
for the best direct mail campaign for a 
service client went to Frances Canton- 
wine of Long Beach, Calif. The Wilkes- 
Barre Multigraphing Co., of Wilkes- 
Barre, Pa., won the Paramount Cup 
for the best mimeographed pieces to 
advertise a member’s own services. 

For the best campaign produced for 
a manufacturing client, the Postage 
Stamp Cup was awarded to Beaumont, 
Heller & Sperling, Inc., Reading, Pa. 
The Burgess-Beckwith, Inc., Minneap- 
olis, won the Yeck & Yeck Cup for the 
best direct mail campaign to get busi- 
ness for a member’s own firm. The 
Headquarters Plaque for the best 
samples of fill-in work was awarded to 
Jo-Lee Mail Advertising Service of 
Pittsburgh, Pa., while the Management 
Plaque, to recognize merit in the orig- 
ination and use of shop forms of any 
kind was presented to Cleveland Letter 
Service, Cleveland. The Offset Ex- 
change Plaque for best example of 
direct mail advertising on a press less 
than 10- by 14-inches was presented 
to the Lewis Advertising Co., of Balti- 
more, Md. 

In addition to the plaques and cups, 
the Mail Advertising Service Associa- 
tion awarded 35 blue ribbons. 

The convention elected S. Mayer 
Feldenheimer, president of the C. E. 
Howe & Co., Philadelphia, president of 
the association. He formerly served as 
first vice-president. 

Active in advertising and lithog- 
raphy circles in Philadelphia, Mr. 
Feldenheimer is a member of the Poor 
Richard Club, the Litho Club, and the 
Direct Mail Advertising Association. 
Previously, he headed the Philadelphia 
chapter of the Mail Advertising Serv- 
ice Association for eight years. 


Fred W. Seybold has been named assistant 
vice president of the E. P. Lawson Company 


DO YOU KNOW THAT... 


Southeastern Printers Supply Co., 
507 Peters St., S.W., Atlanta, has re- 
cently been appointed dealer to repre- 


‘ sent the Linotape Products Co., in five 


Thomas W. Bryant, general controller of the 
Cuneo Press, Chicago, has been appointed trus- 
tee of Controllership Foundation, Incorporated. 


southern states: Georgia, Alabama, 
Florida, Tennessee, and South Caro- 
lina. The Printers Supply Dept., 924 
Cherry St., Philadelphia, wili represent 
Linotape in the Philadelphia area. . 
Fred R. Crassle, secretary of Hiss- 
McCanna Co., Chicago manufacturers 
of graphic arts supplies was recently 
appointed assistant to the president. 
R. T. Kidde has been appointed general 
sales manager of all divisions of the 
company ... The Super Speed Printing 
Machinery, Inc., of Cleveland an- 
nounced that Morton S. Hart of Chi- 
cago is the firm’s new midwestern 
representative. With headquarters in 
Chicago, Mr. Hart will make use of 
his own aircraft for all business trips. 
Allan Czarnowsky was recently ap- 
pointed manager of the Chicago branch 
of the Baltimore Type & Composition 
Corp. He succeeds his brother, Vernon, 
who assumes new duties in the sales 
department of the corporation’s home 
office in Baltimore ... The Hoff Rubber 
Stamp Co., Inc., of Minneapolis has 
acquired a new building which will pro- 
vide 10,000 square feet of floor space 
and will house the latest type of equip- 
ment. The company will continue to 
maintain a sales office at its old loca- 


tion... A new publishing firm, known 
as the Oconto Publishing Corp., has 
been formed in Oconto, Wis. . . James 
A. Patterson, formerly with Haskins & 
Sells, has joined the Eastern Corp. of 
Bangor, Maine, in the position of as- 
sist treasurer... The Marvin Envelope 
& Paper Co. of Chicago moved to 
larger quarters at 2040 W. North Ave. 
on November 1. 

Grover Wallace, Kenosha, Wis., was 
re-elected to his sixth consecutive term 
as president of the Wisconsin Typo- 
graphical conference at its recent an- 
nual meeting in Milwaukee ... Thomas 
W. Bryant, general controller of Cuneo 
Press of Chicago, has been appointed a 
trustee of Controllership Foundation, 
Inc., research arm of the Controllers 
Institute of New York ... Adrian L. 
Vander Linde, former manager of the 
Technical Department of the Hammond 
Machinery Builders, Inc., Kalamazoo, 
has acquired part ownership in the 
Kalamazoo Printing Machinery Ce. He 
assumed the duties of vice-president 
and business manager ... Irving Mc- 
Henry, founder and president of the 
Mid-States Gummed Paper Co. of Chi- 
cago, died recently. He was 66. 

Bern A. Ormsby has succeeded the 
late Glenn P. Sensiba as Western gen- 
eral manager of Sigmund Ullman Co., 
Division of Sun Chemical Corp. Mr. 
Ormsby is active in Chicago Litho Club 
and Printing House Craftsmen affairs 
... Leon Helguera, New York adver- 
tising illustrator, designed one of the 
new United Nations postage stamps 
... Stuyvesant Direct Mail Corp. has 
been organized in New York by Al 


Bern A. Ormsby has been appointed Western 
general manager of the Sigmund Ullman Co. 


75 













































Vandercook & Sons, Inc., of Chicago, producers of proof presses and other pre-press equipment, 
have expanded their Chicago plant facilities to take on a number of defense contracts. Shown 
examining one of the completed Tank Tread Drillers coming off the assembly line are (left to 
right) F. R. Vandercook, in charge of production; D. D. Vandercook, chief engineer; and E. O. 
Vandercook, president. Milling machines, hydraulic slotter, and radial arm routers also being built 


Manette and Irving Levinson, who are 
also officers of Stuyvesant Press Corp. 
and now print by both offset and 
letterpress ... Henry B. Roberts, man- 
ager of The Scribner Press, has been 
elected treasurer of Edition Bookbind- 
- ers Association of New York. 

« Columbia University now awards a 
bachelor of science degree to graduates 
of its graphic arts evening courses... 
Kimball Morrow, senior pressman, has 
completed his fiftieth year of continu- 
ous service with L. H. Philo Corp., New 
York City, where he began his appren- 
ticeship in stone lithography 
Thomas W. Harrington, associated 
with Crocker-McElwain Co., paper 
manufacturers, for 42 years before he 
retired in 1947, died September 15 in 
Holyoke, Mass. He made a host of 
friends while traveling throughout this 
country and in Canada as sales man- 
ager for 15 years, 

Printway Products and Emjay Press, 
New York, have joined forces, with 
Ben Zalkind, Printway owner, in 
charge of production and sales... 
Paper outlook as seen by Wesley Heil- 
man, S. D. Warren Co., in September: 
“Prices of major mills likely to remain 
at present levels through the fall. A 
price advance would follow another 
round of wage increases, and would 
persist through the first half of 1952. 
In the latter half we might see some 
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softening of demand and prices.” ... 
New headquarters of Robert R. Myers, 
Jr., president, Printing Plate Supply 
Co., is Croyden Hotel, New York. Main 
offices continue at 343 South Dearborn 
St., Chicago. 

Switzer Brothers, Inc., Cleveland, 
has licensed Crocker, Burbank Papers, 
Inc., Fitchburg, Mass. to manufacture 
and distribute Day-Glo daylight fiuo- 
rescent coated papers. Non-exclusive 
licensing of printers and paper con- 
verters to use Day-Glo materials con- 
tinues . . . American Book-Knicker- 
bocker Press, Inc., New York, has re- 
sumed its former title, American Book- 
Stratford Press, Inc. 

Kiefer Lazarus and Porter Compton 
recently purchased the Leader Printing 
Co., Indianapolis, Ind., formerly oper- 
ated by E. A. Kemp and son. Mr. 
Kiefer is president of the new cor- 
poration, and Mr. Port is secretary- 
treasurer ... Great Britain is inter- 
ested in how the United States makes 
its money. Lord Baintree, a director of 
the Bank of England, arrived in Wash- 
ington last month to study U.S. en- 
graving methods at the Federal Bureau 
of Engraving. 

T. S. Amato, formerly with General 
Motors, is now managing American 
Type Founders sub-contracting divi- 
sion in Elizabeth, N. J. ... George 
Schlegel, president, Schlegel Litho- 





graphing Corp., New York, has been 
elected a vice-president of Young 
Presidents Organization, all of whose 
members are less than 39-year-old 
heads of large corporations. ... New 
members of Printing Industry of Phila- 
delphia include Butler and Ferrigno 
Lithographic Company and Plank 
Printing Company. .. . Abraham L. 
Berman, vice-president, Marquardt & 
Company, Inc., fine paper house, heads 
the Navigators in New York for the 
1951-52 season. ... The Doing Press 
and Printers Finishing and Binding 
Co. have joined the Graphic Arts As- 
sociation in Washington, D. C.... 
Charles Larned Robinson, 84, chair- 
man of the board and founder of 52- 
year-old Robinson Tag & Label Com- 
pany, New York, died August 17. He 
was president of Soaber Co., Philadel- 
phia manufacturer of tags, labels and 
marking machines. . . . E. Somers 
McWade, born in Evanston, IIl., and 
for 37 years a United States Printing 
and Lithograph Co. salesman, died in 
New York August 13 at the age of 68. 

Herbert W. Erickson, assistant to 
the manager of Mergenthaler Lino- 
type Co. supply section, died August 
13 in Meadowbrook, Long Island. He 
was 42 years old... . Carl Daniel Proc- 
tor, sales supervisor for the Challenge 
Machinery Co., Grand Haven, Mich., 
died on August 20. He was sixty-one 
years old.... D. J. Terra, president of 
Lawter Chemicals, Chicago, announces 
that four Lawter Color Consultants 
are available to advertising agencies 
and advertisers “on a first come, first 
serve basis.” ... Edward Kuhlmey is 
now business manager of Litho Pro- 
ductions, of Madison, Wis... . Walter 
F. Gruetzman, office manager; Ray 
Paulson and Fred Richardson, sales 
managers, are in charge of the new of- 
fice and warehouse of Minnesota Min- 
ing and Manufacturing Co., in Dallas. 

Milan F. Dudeff has been elected 
vice-president of sales and engineering 
of the Charles Beck Machine Corp., 
Philadelphia. ... Approximately 1,500 
people attended Fiesta of Color Open 
House held recently by Comfort Print- 
ing and Stationery Co., St. Louis. ... 
Norman H. Cooper has been appointed 
sales manager and Joseph H. Gillen 
purchasing agent of Bensing Brothers 
and Deeney, with headquarters in 
Philadelphia. .. . Harry E. Stoddard, 
manager of the Des Moines branch of 
American Type Founders, has as- 
sumed managerial responsibility for 
the Minneapolis branch. He has re- 
placed Harry Detlef, who has resigned 
as manager in Minneapolis. He will 
divide his time between the two offices. 

The Aldus Printers of New York 
exhibited a collection of fine printing 
in the Caribe Hilton Hotel in Puerto 
Rico during the week beginning Sep- 
tember 10. ... John Hallock, San An- 
tonio printing consultant, will repre- 
sent the Steck Company, of Austin, 
Texas, in the area.... Harold W. Trib- 
olet, manager of the R. R. Donnelley 
and Sons Company hand bindery, is 
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president of the Chicago Society of 
Typographic Arts. ... Sterling Elec- 
tric Motors of Los Angeles has let con- 
tracts for the construction of a new 
$1,000,000 plant on an 11-acre site in 
Van Wert, Ohio. ... Clay L. Shaw is 
now a member of the board of direc- 
tors of the Printing Industries Asso- 
ciation of Los Angeles. Mr. Shaw is 
secretary and plant manager of the 
Western Lithograph Co. ...R. Ran- 
dolph Karch is now associated with the 
Pennsylvania Department of Educa- 
tion at Harrisburg... . Ditto, Incorpo- 
rated, Chicago, manufacturers of du- 
plicating machines, supplies and busi- 
ness systems, has leased a building on 
Fourteenth Street in Oakland, Calif., 
as its Western regional headquarters. 

R. L. Lewis is publicity chairman 
of the Technical Association of the 
Pulp and Paper Industry’s Lake Erie 
Section, Cleveland. ...H. P. Harper 
and J. A. Hope have been elected vice- 
presidents in charge of Reuben H. 
Donnelley Corporation eastern terri- 
tories. ... Bulkley, Dunton and Com- 
pany has been appointed distributors 
for the entire Gilbert Paper Company 
line. Gilbert papers will be handled by 
Bulkley, Dunton in New York, New- 
ark and New Haven.... Central Type- 
setting Company of Los Angeles has 
removed to new and larger quarters in 
the city and acquired a complete Mono- 
type plant formerly operated by Ar- 
thur E, Nielsen. .. . Higgins Inc., Chi- 
cago graphic arts production firm, has 
moved to a new location. ... Bert 
Wilson, Wilson Printing Company, 
Galion, Ohio, has been re-elected presi- 
dent of the Printing Industry of Ohio. 
Walter Heer, Jr., F. J. Heer Printing 
Company, Columbus, is vice-president, 
and R. Reid Vance continues as execu- 
tive secretary. ... Leo B. Robben has 
joined Buschart Brothers Printing 
and Stationery Company of St. Louis. 

Frank Kuhn, Williams Printing Co., 
has been elected president of the 
Printing Industry of the Carolinas. 
... L. Duke Golden has been appointed 
director of sales education on the ad- 
ministrative staff of the Dayton Rub- 
ber Co.... Arthur T. Dobbs has been 
appointed sales promotion manager of 
Ever Ready Label Corp., Belleville, 
N. J....R. D. “Dick” Dawley will 
assist K. N. Cramer, district manager 
for Ideal Roller and Manufacturing 
Co., as a member of the firm’s Cincin- 
nati sales staff... . Glenn Sensiba, gen- 
eral manager of the Sigmund Ullman 
Co., Midwest division of the Sun Chem- 
ical Corp., died on August 18 after a 
long illness. Mr. Sensiba was also a 
director of Kable Printing Company 
of Mt. Morris, Ill. 

‘Edward J. Roesler, president of 
Adams & Grace Co., New York com- 
mercial printing and binding house 
since 1902, died September 5 at the age 
of 56... . Edmund B. Osborne, son 
of the late New Jersey State Senator 
Edmund B. Osborne, one of the organ- 
izers of American Colortype Co., died 
in New York, September 2. A former 
American Colortype director, he 








brought from Europe the gravure 
process now used by Fortune maga- 
zine, developed the gravure method 
used by Reynolds Metals Co. for print- 
ing on foil, and just before he died ap- 
plied for patents on a new type of bi- 
metallic plate. ... Ownership of Alfred 
Rossiter, Typographer, Inc., New 
York has passed to the estate of Wal- 
ter D. Postley, who died recently. Wil- 
liam A. Pace is conducting the business 
as vice-president and general manager. 

The Washington Club of Printing 
House Craftsmen at its September 
meeting heard Al LaFave of the 
Haloid Co. explain the Xerography 


, process for duplicating and photocopy- 





ing. . . . Certificates of merit were 
awarded to 80 employees at the Octo- 
ber 5th dinner of the Master Printers 
Association, a division of Printing In- 
dustries of Philadelphia, Inc. 

Bernard S. Rosenstadt, head of 
Ardlee Service, Inc., is new president 
of Metropolitan Lithographers Associ- 
ation, New York. ... Thomas F. Mitch- 
ell, owner and president, Paris Art 
Label Co., Inc., New York, died Sep- 
tember 7. . . . Chester L. Thomson, 
who was formerly with Calvert Distil- 
lers Corp., is now vice-president and 
general sales manager of the Einson- 
Freeman Co., Long Island City, New 
York. 

















ELIMINATE CURLED 
STOCKS AND 
“WAVY PAPER 
e 
REDUCE 
TIME-CONSUMING 
PRESS SETTINGS 
@ 
AVOID POOR REGISTER J 
. DUE TO VARIATION -with 
IN PAPER SIZE 
: CONTROLLED 
ELIMINATE STATIC AND 
PRESS CHOKEUPS HUMIDIFICATION SYSTEMS 
° 
The practical answer to 
ppbgaecpen on humidity variation problems 
TIME Controlling the moisture content of the air in your 
plant will condition your paper and require only a 
. modest investment that pays dividends in lower 
REDUCE WEAR printing costs and improved printing quality. Prop- 
ON RUBBER PLATES erly controlled humidity, by Walton, eliminates 
humidity variation and consequent changes in paper 
AND ROLLERS size and shape. Inks dry on schedule, and wood and 


rubber parts wear longer. For finer printing at 
lower cost, check on the Walton System, today! 


WALTON 
LABORATORIES 


INCORPORATED 
IRVINGTON 11, NEW JERSEY 
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JUST OFF THE PRESS! the new edition of 
“Humidification for the Graphic Arts and 
Paper Craftsmen”, Write to Dept. 73. 
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A Half Century of Color 

A HALF CENTURY OF COLOR, by Louis 
Walton Sipley — As the title implies 
this is the story of the development of 
color photography and reproduction. 
Included are more than 200 illustra- 
tions, many of which have been made 
from the collection of the American 
Museum of Photography, appearing 
here for the first time. Reproduced in 
full color are the famous “firsts” in 
color photography and color reproduc- 
tions such as du Hauron’s first three- 
color lithography, Kurtz’s first three- 
color photoengravings, the first wire 
transmission of color. The book also 
includes examples of the work of the 
great pioneering photographers and 
engravers and pictures of each step in 
the improvement of techniques and 
equipment. 

Dr. Sipley, the author and co-foun- 
der of the American Museum of Pho- 
tography and director since its incep- 
tion, has been compiling the materials 
for this publication for more than ten 
years. The work contains hidden facts 
about early advances in color reproduc- 
tion, incidents that launched develop- 
ments in color history, explanation of 
each technique and piece of equipment, 
including recent developments. Copies 
are obtainable from the Macmillan 
Company, New York City. 


Kodak Graphic Arts Handbook 

THE KODAK GRAPHIC ARTS HAND- 
BOOK is the newest in the series of 
the Kodak Handbook publications. Al- 
though it has the same format and size 
as the Kodak Reference Handbook, it 
contains three completely new and com- 
prehensive data books to provide con- 
siderable basic information for graphic 
arts technicians. 

The first booklet, “Kodak Graphic 
Arts Films and Plates,” is intended to 
provide a basic “bible” and reference 
work for those who wish complete in- 
formation on all of the films and plates 
Kodak makes for the graphic arts 
trade. “Masking Color Transparencies 
for Photomechanical Reproduction” is 
intended as a work manual for general 
use. Many illustrations in full color 
show how to proceed with masking and 
how it improves color reproduction. 
Theoretical information is included. 
“Darkroom Construction for Commer- 
cial, Photomechanical, and Industrial 
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Use” contains a compilation of the lat- 
est recommendations on the construc- 
tion and equipping of a modern photo- 
graphic darkroom. 

The Handbook is available through 
the Kodak Graphic Arts Dealers. The 
binder is designed so that it will accept 
other booklets as they are issued. 


Tests for Printing Papers 

“RULE OF THUMB” TESTS OF PRINT- 
ING PAPERS by Jack W. Taylor is a 
booklet intended as a ready reference 
for printers and consumers to assist 
them in avoiding trouble with printing 
papers. The booklet consists of a com- 
prehensive listing of 10 common “Rule 
of Thumb” methods for checking pa- 
pers. The booklet includes eight speci- 
mens keyed to the text. Copies may be 
obtained from Jack W. Taylor, 1315 E. 
20th St., Tulsa 14, Oklahoma. 


1951 Penrose Annual 


PENROSE ANNUAL 1951, edited by R. 
B. Fishenden, 45th volume of the 
graphic arts yearbook of Great Britain, 
has been published. Though the major- 
ity of contributions to this year’s an- 
nual are British, the book contains a 
number of articles from American con- 
tributors as well as material from 
European countries. 

American contributors in the articles 
of general interest section include Jack- 
son Burke, director of typographic de- 
velopment, Mergenthaler Linotype Co., 
Brooklyn, “Black and White-Smith: 
W. A. Dwiggins”; and Peter Beilenson, 
Peter Pauper Press, Mount Vernon, 
N. Y., “The American Institute of 
Graphic Arts.” 

American contributors of technical 
articles include, among others, R. M. 
Evans, “Derivations from Color Pho- 
tographs”; W. A. Reedy, “The Ekta- 
color Process,” both of Eastman Kodak 
Co., Rochester, N. Y.; C. A. Harrison, 
vice-president, Fairchild Camera & In- 
strument Corp., “The Fairchild Photo- 
Electric Engraver”; “The Fairchild 
Lithotype,” Fairchild Camera & In- 
strument Corp., Jamaica, N. Y.; Luther 
E. Vaaler, Battelle Memorial Institute, 
Columbus, Ohio, “Electrolytic Etching 
of Copper”; Louis Flader, American 
Photo-Engravers Association, Chicago, 
“Mounting Blocks True to Point’; 
Robert J. Lefebvre, chief, State Service 
office, U. S. Government Printing Of- 
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fice, Washington, “The Development of 
PVA Plastic Offset Plates”; Walter 
Clark, Eastman Kodak Co., “The Ekta- 
lith Plastic Litho Plate”; L. E. Walkup, 
Battelle Memorial Institute, “Litho- 
graphic Plates by Xerography”; C. H. 
Van Dusen, Jr., Multigraph Corp., 
“Offset Duplication Without Damp- 
ers”; W. W. Garth, Jr., president, 
Graphic Arts Research Foundation, 
Inc., “The Higonnet-Moyroud Photo- 
graphic Type Composing Machine”; 
and H. A. Idle, Ault & Wibourg Ltd., 
“The Aulgraph I.P.I. Tri-Metal Litho- 
graphic Plate.” 

The annual contains 138 text pages, 
is profusely illustrated, and may be 
ordered from THE INLAND PRINTER at 
$8.50 a copy. 


The Magazine World 

THE MAGAZINE WORLD, by Roland E. 
Wolseley—For the first time answers 
to questions about the increasingly im- 
portant magazine world are gathered 
together in one work. This picture of 
today’s magazine world is not restricted 
to the popular consumer magazines. It 
is rounded out with a penetrating dis- 
cussion of trade, business and other 
specialized periodicals. 

Attention of the study is focused on 
editorial operations. However, a broad 
view of the advertising, circulation, 
promotion, and other business depart- 
ments is provided as well. 

In addition to the examination of the 
field as a whole, providing information 
on the methods of our magazine pub- 
lishers, clear-cut descriptions of their 
procedures, the study includes source 
material on the nature of magazine 
work. Practical pointers are given on 
jobs with magazines and how to pre- 
pare oneself for such work. Copies of 
this illustrated book are obtainable 
from Prentice-Hall, Inc., 70 Fifth Ave., 
New York 11, N. Y. 


Printing Machines Since Gutenberg 
Les MACHINES A IMPRIMER DEPUIS 
GUTENBERG is the title of a new history 
of printing presses written by Lucien 
Neipp, a retired Swiss printer. Written 
in French, the 440-page book includes 
descriptions and illustrations of ma- 
chines from the original wooden press 
of Gutenberg to the modern rotary 
press. Copies are obtainable from Edi- 
tions du Bibliophile, Lausanne, Switz- 
erland, at $9.25 a copy postpaid. 


How to Secure Copyright 

How TO SECURE COPYRIGHT by Rich- 
ard Wincor, member of the New York 
Bar. A valuable source of information 
to those who create works of art. Its 
purpose is to consider how one’s brain 
children are protected by law. Its con- 
tents include such interesting chapters 
as Common Law Copyright, Publica- 
tion, the Copyright Act, Rights and 
Works Protected, Works Not Repro- 
duced for Sale, Duration and Renewal, 
the Right of Privacy, Aliens, Protec- 
tion Abroad, If Your Rights Are In- 
fringed, and many other chapters 





















which will introduce you to your legal 
rights and responsibilities. Available 
from Oceana Publications, 461 W. 18th 
St., New York, New York. $1.00. 


The Printed Book 

THE PRINTED Book by Harry G. 
Aldis. The new edition of this manual 
has been extensively revised in the light 
of new facts and knowledge. The pages 
on modern book production have been 
brought up to date and the first chap- 
ter, dealing with the origins of print- 
ing in Europe, a subject on which new 
light has recently been shed, has been 
entirely recast. Based upon the original 
work by Harry G. Aldis, this manual 
is for all who are interested in print- 
ing; for amateurs or professionals. Its 
chapters deal with the history of 
printed books from the beginning, with 
production methods and processes, 
illustrations, bindings and the care of 
books. There are many illustrations, an 
original appendix on the development 
of type design, and a useful guide to 
further reading. Available from Cam- 
bridge University Press, 51 Madison 
Avenue, New York 10, New York. 
$1.75. 


The Art of the Book 


THE ART OF THE BOOK, edited by 
Charles Ede, provides a fascinating 
record of the outstanding work carried 
out in the United States and Europe 
in the past 12 years. The 50 contribu- 
tions by authorities from the various 
countries concerned fall under five 
main headings: Type Design and Let- 
tering, Printing the Text, Illustration 
and Graphic Reproduction (including 
dust jackets), Commercial Binding, 
and Hand Binding. A composite note 
on Book Papers is also included. 

Altogether there are more than 200 
illustrations in line, two colors, mono- 
chrome collotype and full color. Pub- 
lished in Great Britain, the book may 
be obtained from the Studio Publica- 
tions, Inc., 423 Fourth Ave., New York, 
N. Y. $10.00. 


Careers in Publishing 


CAREERS IN PUBLISHING AND PRINT- 
ING by Juvenal L. Angel, is the latest 
in a series of career-potential studies 
from Modern Vocational Trends. The 
careers of editor, assistant editor, book 
designer, publicity and promotion head, 
magazine advertising director, proof- 
reader, hand compositor and typesetter, 
Linotype operator, Monotype operator, 
photoengraver, lithography and offset 
worker, and bookbinder receive cover- 
age in this comprehensive study. 

The study treats each career sepa- 
rately. Pertinent data is furnished for 
each under the headings of description, 
training, remuneration, and opportu- 
nities. The booklet is intended primar- 
ily for the benefit of persons engaged 
in vocational guidance, personnel, and 
others working in similar fields. Copies 
are obtainable from Modern Vocational 
Trends, 28 E. Jackson Blvd., Chicago 
4, Ill., at 50 cents a copy. 


William Morris of Walthamstow 


WILLIAM Morris — OF WALTHAMS- 
Tow, by H. V. Wiles.—For the first 
time an author throws a new light on 
the early life of Morris in Walthams- 
tow and the effect of this early back- 
ground is clearly shown by his life and 
work. The versatility of Morris as poet- 
writer, artist-designer, craftsman, so- 
cialist, printer, and typographer, cre- 
ator of the Kelmscott Press is dealt 
with. The book also includes a descrip- 
tion of the new Morris Museum at 
Walthamstow in the Walter House 
where Morris lived. 

Published in England, copies of the 

‘ book may be obtained from Walthams- 





tow Press, Ltd., Guardian House, 
Walthamstow, London, E. 17, England. 


Scientific Papers Published 


The Eastman Kodak Co., Rochester, 
N. Y., announces the publication of the 
thirty-first volume of the Abridged 
Scientific Publications from the Kodak 
Research Laboratories, a compendium 
of scientific papers published during 
1949. The articles in this volume con- 
tain the more essential features and 
outlines of the originals which have 
been published in other standard sci- 
entific journals. The volume was pre- 
pared so results of the scientific 
research may be easily accessible. 
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IN CANADA—it's CANADIAN FINE COLOR CO., LTD., TORONTO 


Export Division: Guiterman Co inc 35 South William Street, New York 4. New York 

























EZ New Literature 


Studies in Correspondence Offered 
“Courtesy Pays Off” is the title of the 
fourth in a series of studies on business 
correspondence improvement sponsored 
by the Fox River Paper Corp. of Apple- 
ton, Wis. Dr. Robert Aurner, authority 
on business letter writing, is the author 
of the study which bears the general 
title of “Money-Making Mail.” In- 
cluded in the series are “How to Put 
SOCK in Your First Sentence,” “Make 
the Look of Your Letter Command Re- 
spect,” and “Dictate With a Big You.” 


Electric Drives Booklet Available 


The General Electric Co., 1 River 
Road, Schenectady 5, N. Y., has an- 
nounced that a new bulletin describing 


electric drives for paper stock prepara- 
tion is available. Designated as publi- 
cation GEA-5556, the eight-page bulle- 
tin outlines the benefits of G-E drives 
for pulpers, beaters, refiners, pumps 
and other stock preparation apparatus. 
The booklet is illustrated with 16 
photographs of electrical drives and 
their applications. 


Direct Advertising Publication 

The Latz Publishing Co., Inc., 95 
Morton St., New York 14, N.Y., an- 
nounces the inauguration of a monthly 
exposition of direct advertising en- 
titled, “Exposé.” Under the editorship 
of Harry Latz, the new publication is 
intended to provide an impartial text- 
book, reference book, treasury of pro- 
motional thoughts, and manual of direct 
advertising instructions for the adver- 
tiser, advertising creator, direct adver- 
tiser producer, teacher, and student. 








How Self-Adhesive EZE=-STIK 
Creates NEW Printing Business for You 


What EZE-STIK is 


..-THE FACTS 


Eze-Stik is a fine grade printing paper or tag stock with pressure 
sensitive adhesive and backed with a protective covering. We 
supply it to you in rolls or sheets of any length up to 26” wide. 
You print it, lichograph it or silk screen it. You die cut it or 
pad it. When put into use the protective back is easily peeled 
off and the display is pressed on to any clean, hard, smooth, dry 
surface. Eze-Stik will adhere indefinitely until purposely removed. 
We also process your foil, acetate and other stocks. 


What EZE-STIK Does 
Eze-Stik displays provide a colorful, attractive sales message right 
at the point of purchase, the type of display chat dealers find 
most acceptable. Eze-Stik displays in pads, binders or loose are 
the one form of point-of-purchase advertisement that company 
salesmen and routemen willingly carry in their bags and place 
in selling locations in stores. 


EZE-STIK 
DISPLAYS 
ARE FOR 


Deolers’ Shelves 
Show Cases 
Counters 
Cash Registers 
Windows 
Walls 
Mirrors 
refrigerator Fr 
pisplay Stands 





onts 


Why EZE-STIK Sells 

For many years Eze-Stik built a 
receptive market for you. We sold 
. printed displays to corporations large 
and small and proved the economy 
and effectiveness of EZE-STIK above 
all other forms of printed displays. 
Now that the profitable market has 
been established, we prefer that 
printers make the complete direct 
sales. We supply the base stocks to 
you. 


How To Cash In On EZE-STIK 
Write for samples and prices of 
EZE-STIK base stocks and printed 
displays. We will give you immedi- 
ate helpful assistance in making 
sales. 


SIMON ADHESIVE PRODUCTS Corp. 


Dept. 1, 424 W. 33rd St., New York 1, N. Y. 
1125 West Lake Street, Chicago 7, Ill. 


Sample Kits and Portfolios Issued 
The Neenah Paper Co., Neenah, 
Wis., is issuing new sample kits and 
portfolios to make it easier for printers 
and lithographers to sell more jobs on 


Neenah Paper Co. has issued three sample 
kits and portfolios to help the printers sell 
more jobs on ledger, index and thin papers. 


ledger, index and thin paper. The 
pieces contain facts and ideas to help 
users design more effective accounting 
forms, index systems, and special air 
mail and sales stationery. Each kit is 
both a sample kit and a service of ideas. 

The issue contains three items. The 
11- by 8%-inch Neenah Pattern port- 
folio, including a punching and per- 
forating guide, a ruling guide for spe- 
cial accounting forms designing, and a 
color control chart, is designed for use 
by the printing and ruling salesmen 
when working with customers and 
prospects. For use in the organization 
of ideas is the Guide to Better Index- 
ing, a sample kit of 15 5- by 8-inch 
index cards containing facts about 
standard tab cuts, card sizes, index 
methods, and color control systems. 
The Neenah Thin Paper sample book, 
“Keys to the Selection and Use of 
Neenah Thin Papers,” is a sample 
book as well as a kit of ideas for using 
thin papers more effectively. 


LNA Has New Budget Manual 


The Lithographers National Associa- 
tion’s new “Budget Cost Manual,” dis- 
tributed to LNA members shortly after 
the association’s convention last June, 
is now being offered to non-members at 
$17.50 a copy. 

The manual, a demonstration of a 
simplified, complete cost accounting 
system for lithographers, was pre- 
pared by E. D. Morris, LNA secretary, 
and A. C. Urffer of the LNA staff 
under the guidance of the Cost Advis- 
ory Committee. It is obtainable from 
the Lithographers National Associa- 
tion, Inc., 420 Lexington Ave., New 
York 17. 


New Linweave Booklet 

“Linweave Travels on Wings” is the 
title of a new booklet the Linweave 
Association, 21 Cypress St., Spring- 
field 2, Mass., has prepared for distri- 
bution to the graphic arts industry and 


THE INLAND PRINTER for November, 1951 

















On time! Thats the 



































For low-cost jobs that win re-orders, run on 
MANAGEMENT BOND 


To deliver good work fast at low cost, rely on 
Management Bond. This watermarked Hammermill 
“paper is specially made to feed smoothly at high 
speeds, avoid pressroom delays so costly in overtime, 
come off your presses crisp and clean. 
Because you can deliver right on time, you’ll find 
Management Bond gains for you the good will that 


keeps satisfied customers coming back—and that 
their re-orders mean extra profits for you. 

You can offer Management Bond in white and 
six attractive colors. It is available through your 
nearby Hammermill Agent, in standard weights 
and sizes. 








SERS PE 
“i 


& 


Send this coupon to your Hammermill Agent 
or mail it to Hammermill Paper Company, 
1601 East Lake Road, Erie 6, Pennsylvania. 


Please send me — FREE —a sample book 
showing Hammermill’s MANAGEMENT BOND. 


Name 





Position 
(Please attach to, or write on, your business letterhead.) 1IP-NOV. 
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That Gets 
You Ahead 
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YOURE RIGHT WITH 


A letterhead on Rising Line Marque 
always tells much more than the 
message it carries. 

Combined with quality art, typog- 
raphy and printing, this distinctive and 
versatile paper can do a real selling job 








Rising Line Marque 


@ Exclusive design patterned after Italian 
handmade paper 

@ 2 weights 

@ Excellent printing surface for die-stamp- 
ing, lithography, gravure or letterpress 

@ White and 3 pastel colors 

@ Envelopes in 6 sizes @ 25% Rag 








geoccccvcvvvevesssccovcvvveeeecccsccscceevees iin. rooeees 
The above advertisement appears 


in a long list of executive and 
sales promotion magazines. 


75¢ to write a letter? 


It’s an accepted fact that it costs the average company 75 


cents to write one letter. 











RISING 


for your company. Call your printer to- 
day. Ask him to prove it with samples 
—to give you an estimate on your letter- 
head requirements. 

In the meantime, check these six fea- 
tures of Rising Line Marque: 


WHEN YOU WANT TO KNOW 
---GO TO AN EXPERT! 


Rising Papers 


ASK YOUR PRINTER 
-»-»- HE KNOWS PAPER 


ic, Mass. 





Rising Paper C 


to buyers of promotion printing, 
through Linweave distributors. While 
paying tribute to the progressive de- 
velopments at a nearby airfield, the 
booklet is intended to call attention to 
an available fast delivery service in 
connection with association’s papers 
and envelopes, and to demonstrate 
their use in quality printing. 


Blue Streak Comet Broadside 
Available from the Mergenthaler 
Linotype Co., 29 Ryerson St., Brooklyn, 
New York, is a broadside on the Blue 
Streak Comet for teletypesetter opera- 
tion. The broadside features the Lino- 
type electric quadder, single-unit reed 
rack, the new, more sensitive distribu- 
tor clutch, and shows Linotype faces 
designed for teletypesetter use. With 
a comparison of TTS unit matrix sizes 
is a full explanation of the basis for 
determining “set,” and of the 11 unit 
groups which control the design of 
every character in each TTS face. 


How to Use Lydian Type Faces 


American Type Founders has pub- 
lished an eight-page booklet in which 
Warren Chappell, type designer, shows 
how to use his Lydian type faces. The 
two-color front cover opens to a series 
of black and second color typographic 
arrangements, with illustrations and 
decoration, which Mr. Chappell de- 
signed to show printers with average 
resources what they can do with 
Lydian type faces. 

With the booklet come specimen 
sheets displaying Lydian Roman, Ro- 
man Bold, Italic, Bold Italic, Bold Con- 
densed, Bold Condensed Italic and Cur- 
sive. ATF has distributed complete sets 
of the material to a special mailing list, 
and will supply sets to others on re- 
quest to its advertising department, 
Elizabeth B, N. J. 

The booklet is third in an ATF series 
of aids in the selection and use of type 
faces. The first, on Bulmer, was de- 
signed by George Trendholm. Lucian 
Bernhard prepared the second. 





That’s why it’s so important for modern business to get the 
greatest possible value from its correspondence—through 
better printing and better paper, as well as better writing. 

Rising is doing its part to promote this idea by keeping 
your customers letterhead-conscious .. . keeping their 
thoughts turned toward you and the expert assistance you 
are prepared to give in creating an effective design. 

Hitch your promotional effort to the Rising campaign dur- 
ing November and December. It will put your letterhead 
sales ahead! 


ASK YOUR PRINTER...HE KNOWS PAPER 


Rising Papers 


PRINTING AND TECHNICAL 
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Warren Chappell, well-known type designer, 
shows how to use his Lydian faces in 8-page 
booklet issued by the American Type Founders 
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HOW 
THE PICTURE 
WAS REPRODUCED 


Original copy consisted of five 8 x 10 Ektachrome trans- 
parencies: one of each of the models, and one of the empty 
picture frames and background. Proper composition of the 
illustration required certain color changes in the copy. A 
20 x 28 Flexichrome print of the background was made on 
double weight stock—and colored. On this were mounted 
colored Flexichrome prints—on single weight stock—of 
the individual subjects in proper size. This composite print 
was furnished to the printer as one piece of color copy. 





Continuous-tone separations were 
made on Kodak Separation Nega- 
tive Plates, Type 1; halftone posi- 
tives on high contrast Kodalith 
Ortho Plates. 








FROM COPY 
TO METAL 
IT’S KODAK 


Type matter was stripped in on a 
burn-out mask and double-printed 
with the tone positives on metal 
lithographic plates. Plates were 
processed by the deep-etch method. 





The insert was lithographed on a 
two-color press, on 80 Ib. white 
offset enamel, using 4-color process 
offset inks. 





GRAPHIC ARTS DIVISIO! 


EASTMAN KODAK COMPANY © ROCHESTER 4,.N. '. 
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NAPIM Convention in Quebec Marked 
Affiliation of Canadian Association 


The thirty-seventh annual conven- 
tion of the National Association of 
Printing Ink Makers in Quebec’s Cha- 
teau Frontenac, September 24-26, at- 
tracted one of the largest gatherings in 
the organization’s history and marked 
the formal affiliation of the Canadian 
Printing Ink Manufacturers Associa- 
tion with the American group. 

Morton E. Kapp, Superior Printing 
Ink Co., New York City, was elected 
NAPIM president, and the new vice- 
president is Louis Hraback, Sleight 
Metallic Ink Co., Chicago. John Devine, 
Sun Chemical Co., New York, was 
re-elected treasurer, and Herbert Live- 
sey continues as secretary, with offices 
at 1440 Broadway, New York. 

Fred Weymouth, vice-president of 
International Printing Ink, was named 
to fill the unexpired directorate of 
Claud Brown, IPI, retiring NAPIM 
president who resigned from the board 
because of other commitments. The 
new three-year directors are Martin 
Driscoll, Martin Driscoll & Co., Chica- 
go, and Howard Flint, Howard Flint 
Ink Company, Detroit. Carl Aneshan- 
sel, Ander Chemical Company, is the 
new delegate from Cincinnati Printing 
Ink Association. 

The opening day agenda included 
addresses by C. R. Conquergood, the 
NAPIM past president; Stuart K. 
Graham, who heads the Canadian as- 
sociation; Claud Brown, and by M. 
Armand Viau, City of Quebec Indus- 
trial Commissioner. M. Viau discussed 
Quebec production of printing ink raw 
materials, 

A management session was devoted 
to the raw materials situation. NPA 
controls affecting printing ink produc- 
tion were clarified by John A. Gosnell, 
special assistant, NPA Chemical Divi- 
vision, and Dr. W. A. Nyland,‘chief of 
the Protective Coatings Section. Fred 
Weymouth interpreted a raw materials 
questionnaire sent out by the associa- 
tion. Serving on a manufacturing prob- 
lems panel were Stuart K. Graham, 
of Canadian Fine Color Co.; Walter 
Kitchen, Sinclair & Valentine Co., Can- 
ada; Charles T. Sharpe, Canada Print- 
ing Ink Co., Ltd., and Mr. Kapp. 

At the marketing session Paul E. 
Derby, California Ink Export Co., dis- 
cussed export problems; S. R. Skelton, 
general manager of the Saturday 
Night Press, Toronto, talked on “Know 
Thy Neighbor,” and Lucian Neff, ad- 
vertising manager, American Printer 
and Advertising Agency, dealt with the 
subject, “How to Advertise Effectively 
in Trade Papers.” 

Production session features were 
talks by Nat Rosen, New York Print- 
ing Ink Production Club, and Dr. A. C. 
Zettlemoyer, research director. Mr. 
Rosen discussed crystallization phe- 
nomena, and Dr. Zettlemoyer reviewed 


National Printing Ink Research In- 
stitute’s achievements during the past 
year. 

Next year’s convention will start the 
first Monday in June at the Home- 
stead, Hot Springs, Va. 


Wins Third Court Decision 
Switzer Brothers, Inc., of Cleveland 
won its third decision in two years last 


‘month in the United States Federal 


Court in Dallas, upholding the validity 
of Switzer patents in the field of day- 
light fluorescent color. Defendants in 
the suit were manufacturers, distribu- 
tors and retailers of daylight fluores- 
cent apparel, A basic Switzer patent, 
which had previously been held to cov- 
er advertising materials, was found 
valid and infringed. 

Judge William H. Atwell decreed 
that six of the defendants and those 
acting for or with them “be perpetually 
enjoined from directly or indirectly 
making, using or selling, or causing to 
be made, used or sold, or aiding or 
abetting others in making display de- 
vices coming within the scope of this 
patent.” 
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Heat, humidity ... cold or aridity do not affect 


TARA’s high efficiency and writing characteristics. And, when 
you order TARA for a 4-part form, you'll find the 


same carbon serves equally well for 2-part or even 7-part 


forms. A clear “write” every time because of the safer 
latitude of use in TARA Safety-Factor One-Time Carbons. 


Free TARA E-Z SELECTOR and samples ¢ Mail coupon todgy! It means Profits to You! 


SIX STOCK DESIGNS CUT 
WORK AND MATERIAL COSTS 


Stock patterns make immediately 
available the size, finish and weight 
you'll need for practically 98% of 
your multiple-form jobs. No tack, no 
slowdown with clean-edge stock. Col- 
late, gather, jog faster. Better jobs in 


The American Carbon Paper Corp. 


1313 West Lake Street + Chicago 7, Illinois 





Please send our FREE COPY of TARA E-Z SELECTOR and 
samples of TARA Safety Factor ONE-TIME CARBON. 





less time at less cost... and bigger 
profits for youl NAME 
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IMMEDIATE DELIVERY! 
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Keeping the RED Out of Credit 


(Concluded from page 49) 
the printer a good line on paying 
habits. 

Many printers will push collections 
energetically one year, then grow lax 
the next year. This happens more often 
with printers who have been in busi- 
ness a long time and think they know 
their customers pretty well. It is always 
hazardous to back-slide on collections. 

When auditing books, we can always 
tell when printers are slipping in this 
regard. Their books show a high per- 
centage of delinquent accounts and 
bad debts. It never seems to fail. It is 
much like sales promotion. When you 
stop promoting sales, business drops 
off. Remember, you can’t relax on your 
selling or collecting efforts if you ex- 
pect to get maximum payment for 
maximum volume. 

Another bad practice is to hold bad 
accounts on your books after they have 
been ascertained worthless and then 
write them off. A number of years’ ac- 
cumulation in bad debts charged to one 
year makes that year show heavy losses 
compared to other years. This is also 
unwise from the standpoint of the in- 
come tax because the regulations state 
that a taxpayer must write off a bad 
debt in the year it is ascertained worth- 
less. If he writes it off in a later year 
the Treasury may disallow it. More- 
over, this practice distorts profits in 
one year against another year and makes 
comparative analysis quite difficult. 

The way to eliminate this trouble- 
some condition is to open a reserve for 
bad debts and charge off a flat percent- 
age each year. The percentage depends 
upon the printer’s experience with bad 
debt losses. For example, if bad debt 
losses in ratio to credit sales, not cash 
sales, were one-half of one per cent for 
the prior three years, then charge off 
one-half of one per cent of current 
credit sales against profits in the cur- 
rent year and credit a reserve for bad 
accounts. 

When bad debts are written off, they 
are charged directly to this reserve, not 
against current profits. This method 
equalizes bad debt expense over the 
years and keys the expense to the aver- 
age loss experienced by the business. 

The collection letter is an important 
factor in minimizing bad debt losses. 
Too many printers give too little time 
to its composition, . dashing off what- 
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ever comes to mind, not realizing that 
the dun should be well done to get best 
results. 

Collection experts find that a short 
letter is better than a long one. Except 
in unusual cases, they recommend 
keeping the wording to 15 lines or less. 
Too many collection letters say the 
same thing in a different way too often, 
unnecessarily increasing the length and 
weakening appeal. The long letter im- 
plies delay. The short letter suggests 
immediate action. 

Some printers put too much fire- 
power behind their wordage when ask- 
ing for money. Usually they wait until 
an account is long past due before send- 
ing out a broadside and too often their 
verbal barrage back-fires. The good 
collection letter gets the money and 
keeps the customer. Write courteously. 
The printer who is systematic in fol- 
lowing up past dues usually gets the 





money during the gentle-reminder pe- 
riod and does not have to put dynamite 
in his wordage to collect. 

If you can’t collect, try to find out 
why the customer does not pay. Next 
to collecting, this is most important, 
say collection experts. This informa- 
tion provides an opportunity for some 
arrangement toward eventual settle- 
ment. So, induce the debtor to contact 
you even though he can’t pay right 
now. But, get a definite understanding 
regarding a future settlement date, not 
an approximation but the exact date. 
Collection experts state that when a 
debtor is given an opportunity to set 
his own date of payment, in 80 per cent 
of the cases, he pays. Where the debtors 
make indefinite commitments, they 
pay in less than 30 per cent of the cases. 

In general, a series of six letters is 
effective and sufficient before taking 
drastic action. Space them ten days 
apart. A prolonged series is like too long 
a letter, indicates vacillation on the 
part of the creditor and induces the 
debtor to equal laxity on payment. 


Scanning the Scene With J L 


(Concluded from page 50) 

et cetera, are finished as printing sur- 
faces—rather, the contrary. At is looks 
to me, it would be as ridiculous to at- 
tempt to do certain kinds of work with 
photographic typography as it will be 
for letterpress printers and secondarily 
interested parties to attempt to com- 
pete with the camera and offset (or 
gravure) in some of the things that 
are sure to be “set” on the camera. 

One of my first thrills on arriving 
in Chicago in 1914 met me in the base- 
ment of a large printing plant on Sher- 
man street. The entire large area of the 
basement was stacked higher than my 
head with made-up railroad tariff pages 
in type. Only space left open were nar- 
row aisles for exploring catacombs of 
the stacks. I had never dreamed of ever 
seeing so much type. Today, that kind 
of work is printed by offset, and the 
space required for storing the zinc 
sheet of one sixteen-page form is no 
greater, I’m sure, than is required for 
a single page in type. The skeptics of 
photo composition of type asked “What 
about corrections?” The same might 
be asked with reference to printing 
tariffs by offset. The answer is that 
such work is now done that way. 

The day for saying “It can’t be 
done” is gone—even in the printing 


business. It is positively dangerous to 
take the view that because you do 
things one way that is the only way. 
Some one said a long time ago—appar- 
ently without great effect! “About as 
soon as one says a thing can’t be done, 
some one up and does it.” The point 
applies to other things than machines 
— management, for example. Ponder 
that one, too.—J. L. Frazier. 


Slurring On Platen Presses 

There are a number of possible 
causes. The chase or the form or both 
may be sprung so that neither is firmly 
seated on the bed of the press. These are 
two principal causes, very common and 
still often overlooked. The platen may 
not be square or parallel to the form, 
the tympan may not be tight like a 
drum head but loose and baggy, the 
grippers may not strike the tympan to- 
gether at the same instant, the units of 
the form that slur may be loose in the 
lock-up, the ink may be too soft for the 
hard paper in hand, the rollers may be 
jumping over the form instead of roll- 
ing, the sheet going through may be 
curling before or at the impression. The 
correctives are obvious but in the emer- 
gency some of these principal causes 
may be overlooked. Keep the list handy 
for reference in printed form. 
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Style 12-A Salesbook 


Stock 
Style CC Guest Check uiuineaiien 


_ Stock or 3-5/16” x 554” 
ae a S 50 dup. sets to book 
x 2 
100 to book 


Stock and printed- 

to-order salesbooks, No. 4 Shipping Tag 
guest checks, shipping Stock or siptaneieecte 
tags to fit every need Se ar 
of the trade. 

More turnover—more 

volume—more repeats 


—more profits for you! 





Write for new catalog 
and samples—cash in with ENNIS! 





€nnis) TAG & SALESBOOK Co. 


Factories at ENNIS, Texas * CHATHAM, Virginia 


Manufacturers of Paper Products Warehouses in Houston, Dallas, Birmingham, New Orleans, 
Albuquerque, Los Angeles, Denver 
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Printing Salesmen Have 
Plenty of Problems 
(Continued from page 65) 


through his willingness to be of help 
whenever his organization needed him. 

It happens that one of the organiza- 
tions of which he is a member is a 
printers’ club where he has been on the 
committee for the Christmas Party for 
a number of years. Another organiza- 
tion to which he belongs is composed 
largely of advertising men. In both of 


these he has been very active in com- 
mittee work and it has paid off in his 
increased sales. 

If you live in a suburb of a large city, 
you have a wonderful chance to make 
yourself well known by engaging in 
local activities. Parent-Teachers asso- 
ciations need a lot of help and in them 
you are likely to find some neighbor 
who can use your services. Your daily 
trips between home and the city also 
offer unexpected opportunities to run 
into prospects. 
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Aniline inks are doing a big share in 


opening new business fields for 


specialty printers. The commercial 


rubber platemaker in your area can 


show you how use of anilines 





and molded rubber plates may lead 


you to profitable new activity. 


Write us for his name. 


132 Humboldt Street, Rochester 10, New York 


COMPLETE SERVICE TO PRODUCERS OF 


RUBBER PLATES FOR PRINTING BOOKS 


“ENVELOPES, 


‘BUSINESS FORMS 


BAGS, LABELS AND WRAPS { 


AND ALL MANNER OF UNIQUE SURFACES. 








The writer saw that suburban game 
worked very adroitly in connection 
with a publication on one occasion. The 
publisher of a directory had been inter- 
ested in starting a local branch of the 
Y.M.C.A. He got together an active 
committee, and after months of work 
got together sufficient funds to start 
construction. 

Meanwhile a new paper salesman had 
come around to his office and went 
through the usual routine of submit- 
ting samples and working out a propo- 
sition. Then suddenly the publisher got 
a surprise. He thought he recognized 
the name of one of the members of his 
committee. And sure enough, it turned 
out that the paper salesman represented 
the house owned by an active member 
of the fund-raising committee. 

Of course this house then had the 
inside track on the paper order, but it 
was all done so smoothly that the pub- 
lisher had no idea of the way his order 
was obtained. 

Sometimes a more direct approach 
works well if you enlist the aid of one 
of your regular customers. If you ask 
one of your buyer friends to give you 
an introduction to some other buyer, 
and he gives it to you, you have the 
advantage of a testimonial as to your 
ability as a printer. Any buyer will give 
you a hearing if you come to him well 
recommended as a printer who knows 
his business. 

It often happens that the buyer who 
gives you the recommendation knows 
of some other buyer who has had an 
unpleasant experience with his printer. 
If you can get an introduction to such 
a buyer you have a valuable asset. 

The fact that you have done satis- 
factory work for a friend means a lot, 
and common courtesy compels the 
buyer to whom you have the introduc- 
tion to see you. Even if he has nothing 
to talk to you about at the moment, he 
is in a way obligated to talk to you. 

However, when you have such an 
introduction, prepare yourself for it 
carefully. Get samples of work similar 
to those your prospect may require. 
Find out, if you can, just what sort of 
trouble he had with the other printer. 
If possible, get a line on what the buyer 
has in mind to improve his printing. 
Does he need better service? Did his 
printer price his work too high for the 
needs of the job? Can you make sug- 
gestions on the first call which will 
interest him? 

Above all, can you bring him sam- 
ples on the first call which will interest 
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him? This will show him how much 
you have studied his problems and how 
ready you are to jump right into them 
and offer constructive ideas. 

But when you do not have a definite 
reason to make a call you have a differ- 
ent proposition on your hands. You 
should study the prospect’s needs in 
order to arm yourself with a clear-cut 
reason for being there. What reason 
have you for making the call except 
that you would like very much to get 
an order? Unless you have a reason 
carefully thought out, you will be off 
to a very weak start. 

Just why should the buyer talk to 
you? Is your plant any better equipped 
than the one he is probably patroniz- 
ing? Are you better equipped in your 
knowledge of printing than the sales- 
man he is dealing with? Have you 
taken a quick look at his present print- 
ing to satisfy yourself that the work 
he is doing is entirely within your scope? 

One thing more. Your business card. 
When the receptionist reads it to the 
buyer, will it convey a clear message? 
The writer worked for years with the 
handicap of a firm name card which 
few operators could pronounce. 


r fe 
Answers 


to It’s a Quiz 


Here are the answers to the quiz 
on page 48. What is your score? 





1. False, it is the reverse. 

2. False. When the edges con- 
tain more moisture the sheet 
becomes wavy at the edges. 


The depth of abrasions on the 
grained surface. 
It is easier to hold yellow or 
black from crystallizing than 
yellow and red. 


Bottles by dry offset. 


Paper stretch, wrong cylinder 
diameter and plate inaccu- 
racies cause printing to be 
“off’”—even when the sheets 
are in register. 


7. ¢ or a woolen strand used on 
ruling machines to carry ink 
from the flannels to the pens. 


Folios usually break down 
first on electros of book pages. 
Brackets take the cylinder im- 
pact, can be routed off for 
subsequent reprintings. 

. The Mormon Church. They 
made special types, printed 
some books. 
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MESSAGES THAT MADE HISTORY>+ COPYRIGHT 1951 ¢ GILBERT PAPER COMPANY 


42° below...eleven miles to 30 


It was Captain Robert Falcon Scott’s last expedition. Two months before, he 
and his then four companions had been at the South Pole—now there were 
but two and Scott. 

Step by step for some 700 miles they dragged the heavy sledge with its 
precious geological specimens and meager cargo of food. Just eleven miles 
from safety, their last campsite was found eight months later. At Scott’s 
side was his meticulously kept journal with its matter-of-fact entries detailing 
an extraordinary story of fortitude and 
courage. “We shall stick it out to 
the end—but the end cannot be far.” 

Exploration in the laboratories of 
American industry is far less dramatic 
but of vital importance to the users 
of industry’s products. In our own 
Gilbert laboratories, such important 
discoveries in paper manufacturing : 
have been made as the first combined 3% 
cotton fibre and sulphite bond 
paper... the first tub-sized, air- 
dried bond paper...and the first 
cockle finish bond paper. 

A recent development is the 
new Gilbert envelope bond 
that answered the need for a cotton 
fibre envelope paper with high 
Opacity, printability, and above all, 
permanent sealing. 

If you are not now using Gilbert 
Papers... ask your Gilbert Paper 
Merchant for samples. 
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A good letterhead is always better- printed on a Gilbert Bond 
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Converting Letterpress 


Engravings to Offset 
(Cantinued from page 63) 


to have another plate shot and not to 
develop it quite so much, or ask that a 
certain area be given a little less devel- 
opment. Although an underdeveloped 
plate may hold up long enough to per- 
mit a few proofs to be pulled from it, 
such a plate would never hold up on 
the press or print uniformly from the 
first to the last of a run. 


Likewise, it is impractical to reduce 
or increase exposure to a point where 
full development of the press plate can- 
not be attained without destroying the 
tone relationship. Yet many positives 
come to the makers of press plates with 
freakish times marked on them both for 
exposure and development. These times 
have been determined by the timing 
given the proof plate and it would take 
more than luck to duplicate the tones 
on a press plate which would give the 
pressman no trouble. 
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Returns increased < 


Tiby the 
RIGHT Envelope 












Anything that brings a direct mail advertiser that 
kind of bonus is worth looking into, isn’t it? The 
answer — proved by tests on lists up to 250,000 — 
was a Self-Seal‘return envelope. 


That is only one of the many opportunities for 
better business and better profits — from the use 
of the RIGHT envelope for the job — to be found 
in the U.S.E. “Handbook of Envelope Products 
and Purposes.” 


It pays to sell the RIGHT envelope. Increased 
business for your customer means increased busi- 
ness for you. 


The U.S.E. “Handbook of Envelope Products 
and Purposes” makes it easy for you to recom- 
mend and sell just the right envelope for every 
purpose. Available from paper and envelope mer- 
chants. Reserve your copy now. 


HANDBOOK 


ENVE OPE pRopucts 
AND PURPOSES 





oe 
This 144-page, pocket 
size Handbook — con- 
cise, complete, author- 4 
itative — is crammed i 
full of new profit op- "a: 
portunities for you. | 








UNITED STATES ENVELOPE CO. 
14 Divisions from Coast to Coast 
SPRINGFIELD 2, MASSACHUSETTS 
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In letterpress printing the final job is 
printed either from the original made — 
by the photoengraver or electrotypes 
made therefrom. When electrotypes are 
made from the original, there is a slight 
loss in tone values but it is very slight 
and allowance can be made for it in the 
originals. Thus the letterpress pressman 
always has the same size dots to deal 
with as were found on the proof. Like- 
wise, when a transparent proof is made 
for offset reproduction, there is no halo 
around the dots, and regardless of the 
exposure given, the full dot will de- 
velop. In some instances contacts, nega- 
tive to positive, are made from the cel- 
lophane print and in this manner any 
defects in the print can be corrected 
by scribing or opaquing. These contact 
positives can be made extremely dense 
over the whole area of the dot and a 
wide range of exposures will show no 
noticeable difference in tone values. 
Thus the pressman is assured of the 
same range of tones as was found on the 
original proof. 


Eliminates One Hazard 


Perhaps there can be plenty of holes 
shot in the reasoning used by those who 
follow this practice of working from 
engravings. Nevertheless, there is one 
thing to be said in its favor: It does 
eliminate the greatest hazard of under- 
developed plates, and that is the sole 
reason one lithographer went to it. In 
his case proofing was his smallest prob- 
lem. He was primarily interested in 
each print on a sheet being identical to 
every other print on that sheet. By this 
method he was able to get this uniform- 
ity which he hac been unable to get by 
conventional methods. It was only by 
coincidence he found that his plate life 
and uniformity from start to finish of 
a run had been greatly improved. 

Some of the other reasons for adopt- 
ing this method of operation have not 
been so clear-cut and as deliberately 
thought out, but nevertheless they have 
resulted in both the lithographer and 
his customers being well satisfied with 
the results. For example, one lithogra- 
pher—a newcomer to the industry— 
had a chance to take an order for some 
color work and since he did not have a 
lithographic trade house in the vicinity 
but did have a photoengraving shop 
with which the letterpress part of the 
plant did business, he consulted him 
about making corrections for offset. 
Although the first attempts were not 
too good, the customer was very well 
satisfied, and the printer received more 
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Mead Process Plate is the low- 
cost coated paper for faithful 
halftone printing in color or in 
black and white. Try this mod- 


ern coated for catalogs, house 





magazines, folders, long runs 
and wherever cost is a major 


consideration. 


THE MEAD CORPORATION paper MAKERS TO AMERICA” 


Sales Offices: The Mead Sales Company, 118 W. First St., Dayton 2»New York+Chicago~Boston Philadelphia 
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business on the basis of this work. Later 
reproductions were excellent and a good 
portion of this shop’s lithographic work 
is now process offset color work. 

This discussion is not intended to be 
an indictment of offset proofing and 
color correction in general, nor is it 
intended to imply that the greater por- 
tion of the industry is wrong in follow- 
ing the methods which have become 
generally accepted or is not doing a 
good job. Rather, it is intended to point 
out that if it is economical for some 


lithographers to go to the additional ex- 
pense necessary to produce a corrected 
set of photoengravings, it certainly 
should be economical to go to the trou- 
ble and expense required to attain these 
same results through conventional lith- 
ographic operations. 

First of all, this means that only hard 
dot, dense, and completely corrected 
positives should be used for making 
proof plates. If it is necessary to con- 
tact positive-to-negative-to-positive to 
make such positives, it should be done, 








Operating unit (with cover 
removed) attached to 
composing machine. 











TELETYPESETTER — 


Simple...dependable ...completely mechanical 





The Teletypesetter Operating Unit pictured above which 
converts your composing machine to automatic operation, 
is driven directly from the composing machine’s interme- 
diate shaft. There are no electrical devices involved — no 
tubes, relays, or electrical circuits. 

The Teletypesetter system, consisting of the Operating 
Unit and a Tape Perforator, has been designed to be rugged 
and simple in operation. There are no intricate gadgets to 
get out of order . . . nothing your mechanical department 
can’t service in its regular routine. And the Operating Unit 
does not interfere with manual line casting if the latter is 
desired at any time. 

But best of all, Teletypesetter produces 375 lines or more 
of straight matter per hour, Write today for more complete 
information to: 


TELETYPESETTER CORPORATION 
1400 Wrightwood Avenue, Chicago 14, Illinois 


TELETYPESETTER 


® 


and the same positive as was used in 
making the proof should be used for 
making the press plate. 

In order to further reduce possibili- 
ties of variations in coating thickness, 
grain, and other factors, the proof 
plates should be made by shooting all 
colors on a full-size press plate under 
the same light as will be used for mak- 
ing the press plate. The plate may be 
cut into sections for proofing. Both the 
proof plate and the press plate should 
be developed until no more coating can 
be removed from the image areas. 
(Practically unlimited development 
can be given a deep-etch plate which 
has been given sufficient exposure with- 
out any danger of penetrating the sten- 
cil.) Proofing should be done on presses 
which will mechanically wet and ink 
the plate. 

There may be some question as to 
how the quality of the positives can be 
established. If there is any question con- 
cerning the quality of positives, three 
test shots can be made on the same 
plate. The first shot should be 25 per 
cent of normal exposure, the second 
normal exposure, and the third 25 per 
cent greater than normal. If you are 
using the correct normal exposure, and 
development is complete, the difference 
between all three exposures should 
hardly be noticeable as far as the tone 
values on the finished plate are con- 
cerned. This writer has time and again 
attempted to deliberately alter tones by 
over and under exposing as much as 50 
per cent, and with both contact posi- 
tives and good camera positives the dif- 
ferences were so slight that it was not 
worth the effort. 

If the above precautions are all taken, 
there is no reason why the pressman 
cannot be furnished a set of offset pro- 
gressive proofs which he can follow ex- 
actly both for color and tone values. 
There would then be no reason for him 
to be expected to overcrowd his plate, 
or let the ink down to match the proof. 
He would have the same tone values in 
his plate as are in the proof book, and 
he would not be forced to re-make the 
job on the press. 

Furthermore, he would be assured 
of a completely developed plate which 
would finish the run. Even if he did 
accidentally, through carelessness, blind 
the plate, it would be possible to restore 
it to its original quality. Thus at least 
two of the reasons why lithographers 
go through the process of making 
photoengravings can be eliminated if 
proper precautions are taken. 
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Letterpress 
HI-ARTS 
ASHOKAN 
ZENA 
CATSKILL 
CANFOLD 

M-C FOLDING 
VELVETONE 
SOFTONE 
ESOPUS TINTS 
ESOPUS POSTCARD 


Offset-Litho 
HI-ARTS LITHO C.1S. 


ZENAGLOSS OFFSET C.2S. 


LITHOGLOSS C.1S. 
CATSKILL LITHO C.1S, 
CATSKILL OFFSET C.2§, 
ESOPUS POSTCARD C.285. 












Whatever you produce today, 


whether a dwelling or a catalog, 


“men 
; ecime 
, a \astins “ 
e im 
becom 


of your craftsmanship 


THE MARTIN CANTINE COMPANY, Saugerties, N. Y. 
Specialists imGoated Papers since 1888. Sold by leading merchants. a 
Branches: New York and Chicago. (In Los Angeles and San Francisco: Wylie & Davis) 








Sell ‘em An Idea 

(Concluded from page 41) 
use my imagination and limit the 
amount of work that the prospect has 
to put upon his.” : 

To do this, Mr. Sanchez invests 
money in preparing an actual letter- 
head. “It’s seldom I go in to sell one 
without having a sample of what Mc- 
Elhiney Litho and New Orleans En- 
velope Co. want Mister Prospect to 
buy,” Mr. Sanchez remarked. “The 
strongest selling tool that my brief case 
contains is a sketch prepared to order 
for this particular firm. By showing my 
customer something that will capture 
his imagination, I simplify the sale.” 

It’s part of Emile Sanchez’ method 
of selling to break down costs when he 
runs into a price objection regarding 
two-, three- and four-color work. 
“Putting it imaginatively,” he said, “I 
like to break things down this way. To 
the prospect, I note that the extra cost 
for each letterhead for the color that 
will make his letter vehicle a standout 
hit is usually about one cent or never 
more than two cents each. ‘Now, Mis- 
ter Prospect,’ I put it, ‘let’s figure the 
other costs. When you send a letter, 
you have perhaps ten minutes of a well- 
paid executive’s time spent in thought 
and dictation. Then you have the time 
—paid for—that a secretary needs to 
take dictation and prepare the letter on 
her typewriter. Finally, add in that big 
three-cent stamp that goes on it. Now 
how much is it worth to make all these 
peoples’ time pay you more money be- 
cause it will get better results?’ ” 

Mr. Sanchez recalled an instance 
where a single idea landed an account 
that has been on the books of his com- 
panies for better than a decade. “I 
called upon a cotton company,” he 
said, “and happened to look at one of 
their letterheads in advance. I examined 
the watermark of the bond. Then I 
made this suggestion: ‘Here you people 
are in the cotton business. Anything 
that uses cotton helps you, and any way 
in which you can promote cotton is 
very much to your advantage.’ 

“* “Now look at your company letter- 
head. Examine it well. See the water- 
mark when you hold it up to the light? 
That is a good paper stock your sta- 
tionery is printed upon, and the last 
printer who turned it out did a beau- 
tiful job. But wouldn’t it be better all 
around for you if that watermark said 
COTTON CONTENT BOND?’ 

“That got the order, and we’ve been 
filling orders there ever since.” 
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Distributed by 





ALABAMA 

SN is nes Sin oes ed sepeee Sloan Paper Company 
ARIZONA 

EEL Gaiwds pie oecoakeweneued Blake, Moffitt & Towne 
oe Ee Zellerbach Paper Company 
TU cherdgtscbevenvtuescne®t Blake, Moffitt & Towne 
ARKANSAS 

SPR 6 inks i555 ceedeus bend Arkansas Paper Company 
CALIFORNIA 

Emeryville, Oakland Div. ....... Zellerbach Paper Company 
DE Stikes cca nensa as Oxd Zellerbach Paper Company 
PDA Siusakseccecessehee saben Blake, Moffitt & Towne 
Lae Zellerbach Paper Company 
ee Sr rrr Blake, Moffitt & Towne 
eS ene rh Blake, Moffitt & Towne 
Ds dob csesca scene Zellerbach Paper Company 
CO A SE errr rrr Blake, Moffitt & Towne 
LC Ati cneanensnsecanad Zellerbach Paper Company 
RS ac kb.cni veces eneuexee Blake, Moffitt & Towne 
NL Sas 2% cick dwa Sane Zellerbach Paper Company 
San Bernardino... .ssceccsesceess Blake, Moffitt & Towne 
San Diego..... rere re Blake, Moffitt & Towne 
San Diego .Zellerbach Paper Company 
eae Blake, Moffitt & Towne 
oo ere Zellerbach Paper Company 
Ns choke scatckss0dsscnee Blake, Moffitt & Towne 
PE sade vscesdseses kate Zellerbach Paper Company 
PEDO. wis 4 9. kb nnins oho den wane Blake, Moffitt & Towne 
DEED cKu.cce sucueban seed tenee Blake, Moffitt & Towne 
NN nicks bonewsns eocwnne Zellerbach Paper Company 
COLORADO 

PS ere Carpenter Paper Company 
PND ec tiss nines Ose eh ween eee Carpenter Paper Company 
CONNECTICUT 

oo ree The Rourke-Eno Paper Co., Inc. 
New Haven..... iwiesees eeee....Bulkley, Dunton & Co. 
DELAWARE 


Wilmington «4.4242 +++eee00«Whiting-Patterson Company 
DISTRICT OF COLUMBIA 


Woshington.......... The Barton, Duer & Koch Paper Co. 
FLORIDA 

cna tees RET. Knight Brothers Paper Company 
Miomi..... sean ... Knight Brothers Paper Company 
ee Knight Brothers Paper Company 





Tallahassee... .. kinobnwed Knight Brothers Paper Company 
Pc webetasscskes® Knight Brothers Paper Company 
GEORGIA 

PELE haba san eclsenccueyuness Sloan Paper Company 
HAWAII 

SE 66d Asse news bed ss caws Honolulu Paper Co., Ltd. 
IDAHO 

SS 5 tad keeperbanooreneeuanes Blake, Moffitt & Towne 
Boise..... ERAT Perey oe Zellerbach Paper Company 
UNOIS ~ 

I bonsaccess sake sabecknee Berkshire Papers, Inc. 
PEE oS cash rab sekiee Chance Chicago Paper Company 
oe rer Seeccvesd Midland Paper Company 
INDIANA 

sc ndebnesdebesseen Crescent Paper Company 
1OWA 

Ps crcnccoendecvsene Carpenter Paper Company 
See rn Carpenter Paper Company 
KANSAS 

SN. ch apa eckendksccene’ Carpenter Paper Company 
co TTT Western Newspaper Union 
KENTUCKY 

DM ditnacepasabesenden The Chatfield Paper Corp. 
LOUISIANA 

Baton Rouge.......... A Louisiana Paper Co., Ltd. 
OS rer The D and W Paper Co. 
EEE Louisiana Paper Co., Ltd. 
MAINE 

Rageme 02220 ken weeee Carter, Rice & Company Corp. 
MARYLAND 

Cc caicsncvveshue Baltimore Paper Company, Inc. 
MASSACHUSETTS 

ERS ees: Carter, Rice & Company Corp. 
DE s.vcecesnoedsatkaencni Bulkley, Dunton & Co. 
SRN sao scence seedoe Charles A. Esty Paper Company 
MICHIGAN 

CO rrr err Seaman-Patrick Paper Co. 
Srand Rapids ......... Quimby-Walstrom Paper Company 
Lansing .sseecesececcesseeses Dudley Paper Company 
MINNESOTA 

EID. 0 ccsnvesenucand Carpenter Paper Company 
EE ins > ak 56s aa us Kaeee Carpenter Paper Company 
MISSISSIPPI 

PERIOD: isso den vebosannaseneee Jackson Paper Company 
Meridian......... cieseeeeahnee Newell Paper Company 
MISSOURI 

ESA cso cdapeccesnened Carpenter Paper Company 
BO isinsc0nscinsabhakenbar Beacon Paper Company 
St. Louis. . . .Shaughnessy-Kaiep-Hawe Paper Co. 
Rs os vane éxproderisrseences Tobey Fine Papers, Inc. 


















MONTANA 

Rs Seer Carpenter Paper Company 
Great Fg EE Sere Carpenter Paper Company 
be ee Carpenter Paper Company 
NEBRASKA 

RNG i cng asks nerd wea reuolee Carpenter Paper Company 
6 PEER RR ae es Carpenter Paper Company 
NEVADA 

ME ns emis a sacs Sete eo ed RaReN Blake, Moffitt & Towne 
EP Er Zellerbach Paper Company 
NEW JERSEY 

oe ere J. E. Linde Paper Company 
NEW MEXICO 

PIDOQUIFGUG.. 'ss'5ecacbecsess Carpenter Paper Company 
NEW YORK 

chat an dewescncwne Hudson Valley Paper Company 
EIU sic ie 0.0-s5'ss own sic 08.554 ea EAE Price & Son, Inc. 
NS ects St Gus a ice ieee Hubbs & Howe Company 
See Baldwin Paper Company, Inc. 
eR SOE | Bulkley, Dunton & Co., Inc. 
LR: ST ee eh The Canfield Paper Co. 
A Pear: Forest Paper Company, Inc. 
Fd 6 SR eee Cee J. E, Linde Paper Company 
BME ccs sake sekenanumead A. Price & Son, Inc. 
CDS sinanbielaskteavneae Royal Paper Corporation 
Rochester......++.+..++++++++.+Hubbs & Howe Company 
Ss redbstadessace cvesee Hubbs & Howe Company 
WATS Ah cub Sans Oa kn osha eae Troy Paper Corporation 
NORTH CAROLINA 

0 ES ete Dillard Paper Company 
Greensboro........ -.+.+.+..Dillard Paper Company 
EEE a SS oe ticks ka hore Dillard Paper Company 
NORTH DAKOTA 

SE cc k asics Done oboe ae Western Newspaper Union 
OHIO 

Lo OS ee POETS The Millcraft Paper Company 
eee The Chatfield Paper Corporation 
2 re . ..« The Johnston Paper Company 
Cleveland..... . . The Millcraft Paper Company 
Cleveland. . . .The Petrequin Paper Company 
AM Go nanagecevuwccned The Scioto Paper Company 
NOMMED ican i sai basis ee The Ohio & Michigan Paper Co. 
OKLAHOMA 

CRIROMNG TAY. oc cacwcccwcces Carpenter Paper Company 
TC loukekenches Tayloe Paper Company of Oklahoma 


Zellerbach Paper Company 
. . .Blake, Moffitt & Towne 
ellerbach Paper Company 



















PENNSYLVANIA 
er ee Paper Merchants, Inc. 
be ETE EE ry D. L. Ward Company 
Doce a rr Whiting-Patterson Company 
NIN a -o0 0 5 00 s'e The Chatfield & Woods Co. of Pa. 
RHODE ISLAND 
TRI RIOD as a2s ov 53 556000 Carter, Rice & Company Corp, 
SOUTH CAROLINA 
DRE PLC Ss vcs Woda sms Palmetto Paper Company 
SSS ee eee Dillard Paper Company 
TENNESSEE 
ON EO OPP E EEE Bond-Sanders Paper Co. 
SE reer Southern Paper Company, Inc. 
WE 55005005 Sashes cueinowak Tayloe Paper Company 
TRIE: 24 be 8s sob wnooesaue<u Bond-Sanders Paper Co, 
TEXAS 
gg ee ner ae Carpenter Paper Company 
EE Cu bwlischdeushaseeee Carpenter Paper Company 
| SE Saar Carpenter Paper Company 
Cb ORS Carpenter Paper Company 
IDV Sevsahabeccwas’ Carpenter Paper Company 
oo EP er rr Carpenter Paper Company 
louston...... . Carpenter Paper Company 
Lubbock . jee . Carpenter Paper Company 
San Antonio. .... SeavesGusaae Carpenter Paper Company 
UTAH 
Salt Lake City...... oeeeeeeesZe@llerbach Paper Company 
VIRGINIA 
er re sdesees Cauthorne Paper Company 
WASHINGTON 
WOE 0 Sesion ako waka ssa senan Blake, Moffitt & Towne 
DUNES b cb nn sane atest au anm Zellerbach Paper Company 
Spokane ie he heen vue Blake, Moffitt & Towne 
Spokane . .Zellerbach Paper Company 
a snus ete ante hes we btsaane Blake, Moffitt & Towne 
PN ns 000/00 sage oboe eae Zellerbach Paper Company 
vo, td... WOE ECL Zellerbach Paper Company 
PE nadeekacoesnesesntes Zellerbach Paper Company 
RASA ee areres. Universal Paper Company 
Milwaukee The Bouver Paper Company 
EXPORT AGENTS 


American Paper Exports, !nc., New York, U.S. A, 
Cable Address: APEXINC—New York 





KIMBERLY-CLARK CORPORATION - 
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155 Sansome Street, SAN FRANCISCO 4 
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8 South Michigan Avenue, CHICAGO 3 
22 Marietta Street, N. W., ATLANTA 3 
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Tell it to Kimberly-Clark 


and win a ‘*50 Defense Bond! 


An idea exchange service for you— 
the members of the Graphic Arts industry 


Air currents give motion 
to retail display 


A display that hangs from the ceiling and 
is slowly propelled by natural air currents 
has been one of our most successful 
promotion pieces. The new point-of-sale 
““Displa-Mobile’’ featuring our furniture, 
makes use of space above the merchandise. 
It does not compete with the volumes of 
ordinary floor displays retailers are con- 
fronted with, and therefore has about 
double the life. Because it is so perfectly 
balanced, even the slight air current 
caused by a person walking by sets the 
display in motion. We find most dealers 
highly enthusiastic about these displays. 
Charles G. Morrow, The Mengel Company, 
Louisville, Kentucky 


Builds skids to fit presses 

We recently had 12 skids built to fit under 
our 22 x 34 Harris Offset Presses. These 
skids will accommodate 20 reams of 
50 or 60 Ib. paper, and can be readied for 





the feeder on the press in a few minutes. 
The paper cutter piles the cut sheets on 
these special skids and then delivers 
direct to the press without re-handling 
of the sheets. We save valuable handling 
time and avoid soiling or tearing. 
Peter J. Johnston, Purchasing Agent, 

Uniform Printing & Supply Co., Brooklyn, N.Y. 


Duotone printing from 
single-color halftones 


Want to save your clients the extra cost 
of 2-color process plates and still achieve 
extremely effective duotone reproduc- 
tion? Try using the same halftone in 
both forms, printing one over the top of 
the other. The result will be beautiful 
duotone reproduction at no extra cost 
other than the additional work required 
in making up the color form. However, 
it is necessary to set the halftone in the 
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color form slightly off register in order to 
maintain uniform color tone on the 
printed sheets. Incidentally, variations of 


this same technique have been used in 
offset lithography with fine results. 


T. P. Wright, Production Manager, 
Keelor & Stites Co., Cincinnati, Ohio 


Slick fix for broken fin 


When the channel entrance fin for the 
em quad matrice channel on one of our 
Linotypes broke, our operator came up 
with a pretty slick temporary fix. Not 
having a spare part on hand, he took the 
channel entrance fin off the pi channel 
entrance, and placed it where the broken 
fin had been. Then taking a piece of two 
point brass rule, he cut out a temporary 
replacement fin, and put it in place. 





Although not a perfect fit by any means, 
it served the purpose and enabled us to 
get production from the machine until 
the ordered replacement fin arrived. 
John Blair, Foreman — Composing Room, 


Advocate Printing Co., Newark, Ohio 


Do you have an item of interest? 
Tell it to Kimberly-Clark! 


All items become the property of 
Kimberly-Clark. For each published 
item a $50 Defense Bond will be awarded 
to the sender. In case of similar contribu- 
tions, only the first received will be 
eligible for an award. Address Idea Ex- 
change Panel, Room 146, Kimberly- 
Clark Corporation, Neenah, Wisconsin. 


* * * 


As paper is still on allocation, please help 
prevent the shortage from spreading 
further. And remember—you add crisp 
freshness and sparkling new sales appeal 
to all printing jobs—at less cost, with 
less waste—when they're done on fully- 
coated Kimberly-Clark printing papers. 
Use them whenever possible. 


Kimberly-Clark Corporation NEENAH, WISCONSIN 
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Hifect* Enamel 


Quality Machine-Coated Printing Papers 
Lithofect* Offset Enamel 


Trufect* Multifect* 








HAVE YOU SEEN 






THE MILLER SG 





The 19x25 Automatic Cylinder Letterpress that is big 





enough for a full half of the 25”x38”" book sheet and 
fast enough for the 17"x22" and 12x18" job sizes, the 


new Miller SG Automatic at last closes the gap between 


the small and the large automatic cylinder. For full details 


write, Miller Printing Machinery Co., Pittsburgh, Penna. 






































ig % FULL 
SPEEDS 


USE STAR-KIMBLE LK MOTORS 


Stepless wide-range speed 
adjustment in either direc- 
tion of rotation — merely 
by shifting motor brushes. 
The right speed for every 
press run. 


Power consumption reduced 
in proportion to speed—no 
power wasted in resistors. 
Simple, efficient remote  y,.., tor Bulletin B302 describing 
control—by convenient these single-phase, brush-shifting 
hand lever or foot pedal. repulsion motors. 





STAR -KIMBLE 


MOTOR DIVISION OF 
MIEHLE PRINTING. PRESS & MANUFACTURING CO. 


205 Bloomfield Avenue Bloomfield, New Jersey 


Distributed by American Type Founders 
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>5 A V E expensive 


ROTARY-PRESS TIME 
with the NEW 
Taylor REGISTERSCOPE 


The Taylor REGISTERSCOPE, long successful in reg- 
istering flatbed forms, is now available for most 
types of rotary presses. Through the use of the 
REGISTERSCOPE valuable press standing time can 
be saved by materially reducing the time normally 
consumed for register. The expensive rotary press 
time thus saved can mean increased production 
and increased profits. 

Now three Taylor REGISTERSCOPE models are available — the 
standard REGISTERSCOPE for conventional flatbed presses. The Junior 
model for presses up to 22” x 28”, and the new model for rotary 


presses. Write today for information and prices on the REGISTER- 
SCOPE best suited to your equipment. 


TAYLOR MACHINE CO. 


Room 302 * 210 Guilford Ave. * Baltimore 2, Md. 





e Accept our invitation to test Nekoosa Bond your- 
self. Fold it. Erase on it—type on it—write on it. As a printer, you 
will appreciate its unusual strength, its smooth surface-sized finish. 
Then give Nekoosa Bond the most important test of all. Print on it. 
Letterpress or offset, you can’t get better reproduction—or faster, 


more trouble-free runs. That’s why—when it comes to letterheads 


and most other office stationery—America does business on Nekoosa 


Bond. Nekoosa-Edwards Paper Company, Port Edwards, Wis. 
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LETTERPRESS PLATES 





CCMMERCIAL PHOTOGRAPHY 


ROTOGRAVURE 


GhArowo ARTY CORPORATION OF OHIO: 


ADVERTISING ART | (ne NU 


‘For all Copy 
Preparation and Plates 


110 OTTAWA STREET e TOLEDO 4, OHIO 


DETROIT NEW YORK 


CHICAGO 








MAKE YOUR OWN RUBBER PLATES 
IN THE 





© EASY 10 OPERATE 
e ECONOMICAL 

e PRECISION MADE 
e FAST 


The EVA-PRESS makes it econom- 
ical for every printer to make 
and print from rubber plates. 
Years of development and test- 


Available in 110 volt, 
220 volt, or other ing stand behind every EVA- 


specifications PRESS. A quality press that makes 
SPECIFICATIONS both paysite and rubber plates. 
e Platen 11" x 13”. Only 4 minutes actual operator's 
@ Inside chase 10” x 12”, ime; tzi 
© Gan 1b tes atom sue. time; 20 minutes vulcanizing 
@ Electrically heated— while operator does other work. 
e Rees 17020" tt ee Makes rubber plates of any de- 
@ Stands 37” high. ; : 
© Mounts on bench 23” high. sired thickness for use in letter: 
@ Shipping weight 600 Ibs, press and offset presses. 


AMERICAN EVATYPE CORP. 


DEERFIELD, ILLINOIS 

















GET THE FACTS 


and you'll get 








CARBON 
PAPERS 


Try Ace Redback Pencil 
Carbons for salesbooks, 
bills of lading, and order 






ONE-TIME CARBON PAPERS 





books. Try Ace One-Time 
AND REDBACK PENCIL Carbons for snap-out 
CARBONS IN ROLLS forms, manifold forms, in- 


voices, etc. Yes, you'll find 
the quality and service you 
demand. All stripings and 
patterns available. 


AND SHEETS 








ACE CARBON PAPER COMPANY 


664 Commonwealth Ave., Boston 15, Mass. 
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The New Miller 27x41 TY —. Ss 
Two-Color Press ‘ - ass <: ~_ 





id 
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= =a: oa 


Write To The Miller Printing Machinery Co., Pittsburgh, Pa. 
For Brochure and Sample of work printed on this machine. 









This ad set in Studio, Egmont Family 





Amsterdam Continental eaye ... 


HO for every ruling job there's a way 
where there's a Wij }] 


Will Sheet-fed Ruling Machines: 


small-space, versatile, 



















in single sider 






or double sider models. 







Faint lining and strike ruling. 


Clear, clean impressions, 






long absorbent cloth runs 






over ruling cylinder. 











Can also do slitting, perforating, 


grooving and design printing. 







Will ruling machines feature 


Write for full data, 


or come in, 





unified, easy, operation, 





accessibility, speed, absolute precision. 
see for yourself! 





Amsterdam Continental 
Types and Graphic Equipment Inc. | 268-276 Fourth Avenue, New York 10, N. Y. 
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TOUGH TO 


GET OFF... 





REMOVES IT 


VO LA IN A JIFFY! 


VOLAX was developed for heavy-duty skin cleansing 
. . . for removing ground-in printer's ink FAST—but 
gently, without irritating the skin. Contains mild soaps, 
water softener and friable volcanic ash. A SIMPLE TEST 
WILL CONVINCE YOU—Ground-in dirt and ink dis- 
coloration disappear when VOLAX HAND CLEANER 


goes to work! 
Let your DOLGE SERVICE MAN demonstrate! 





WESTPORT, CONNECTICUT 








PRE-SENSITIZED 
PLATES 














Now you can get the speed 
and economy of pre- 
sensitized plates for your 
larger presses. Having 
proved their usefulness on small presses, offset 
lithographers can now do a greater variety of 
work with these easy to handle plates. Everyone 
who has used them is enthusiastic — you'll be too. 


STILL JUST 2 SIMPLE STEPS 


Expose and develop — that’s all you 
do to get a good press plate with 
these larger sized pre-sensitized plates. 
Write today for complete information. 



























PERSONNEL 
ADMINISTRATION 


By Charles Pigors and Charles A. Myers, Per- 
sonnel and Labor Relations Consultants. 553 
pages, 20 illustrations and tables, $5.25. Here’s 
a practical answer to your personnel problems— 
a tested system based on approved practice 
among business leaders nationwide. This book 
will enable you to develop teamwork within 
your organization—it sets up a workable pro- 
gram that helps get your employees working 


with you, not just for you. 


THE INLAND PRINTER — BOOK DEPT. 


309 W. Jackson Blvd. Chicago 6 
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103,000,000 PUBLICATIONS 
ARE MAILED MONTHLY BY 


CHESHIRE MAILING MACHINES 

















Automatically Cut and Attach Addressed 
Labels to Newspapers, Magazines, Pamphlets, 
Direct Mail, at High Speed and Low Cost! 


Cheshire Machines have eliminated the 
bottlenecks in mailing rooms of leading 
publishers and printers for many years. 
They cut mailing time ‘way down. Save 
the labor of many hands. Really make 
money for you. New, improved model is 
better than ever. 


LET US SURVEY YOUR MAILING NEEDS—WRITE! 
CHESHIRE MAILING MACHINES, INC. 


1415-25 WEST ALTGELD STREET, CHICAGO 14, ILLINOIS 











These new portfolios will help 
Printing Salesmen 


ereate more new business 


Here are three new Neenah portfolios: The Neenah 
Ledger Pattern Kit, Your Guide to better indexing, and 
3 Keys to selection and use of Neenah Thin Papers — 
All of them were designed to create new business for 
salesmen of Offset and Letterpress printing. 

Each piece combines the usual buying information: 
weights, sizes, and colors, with practical information 
and ideas of value to your customers. Write us on your 
business letterhead for a free copy of any one, or all 


three of these unusual pieces. 
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NEENAH PAPER COMPANY « Neenah, Wisconsin 
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TYPE FOUNDRY 
HAS JUST ISSUED A 


AND COMPLETE 


SPECIMEN BOOK 











A letter or card from you will bring a copy 
by return mail. This 128 PAGE BOOK 
shows our entire line of accurately cast 
useful and attractive durable FOUNDRY 
_ TYPE in STOCK awaiting your orders. 


MACKENZIE & HARRIS, INC. 
Pacific Coast /ype Headquarters 


659 FOLSOM STREET 
SAN FRANCISCO 7, CALIFORNIA 





M&H Types also stocked by Harry W. Brintnall and Western Newspaper Union Branches in Pacific Coast Area 














RICHARDS ELECTROMATIC 









DOES ” 
EVERYTHING! MACHINE 
DELUXE 


@ 3 Motors 


@ Many Exclusive 
Patented 
Features 


SAWS, TRIMS, 
ROUTS, PLANES, 
MORTISES, ETC. 


Precisioned 
Plates Save 
Press Time 


WRITE FOR 
DETAILS AND 
FOR COMPLETE 
CATALOGUE OF 
OUR LINE 


J. A. Ricuarps Co. 


KALAMAZOO, MICH. 
13 F 








THE MONOMELT 
THE PLANE-O-PLATE 


THE HYDRO-CASTER 
MONOMELT POWER SHEARS 


MONOMELT MOLDING PRESSES 
PLASTIC PLATE CURVER 
VINYLITE AND ELRCTROTYPERS 


BAKELITE MATRIX 
(Processed hy Monomelt) 
g 


16% W. B. Polk St. 
Minne apbdlis, Minn, 
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e The best and the worst that can be said for this 
remarkable display of nineteenth-century type 
faces is that it should be placed upon the library 
shelves alongside ‘Updike’s Printing Types’ . . 
Collectors of works on the history and practice of 
typography, historians of printing, printers and 
advertising men gifted with skill in selection will ee 
add this book to their shelves with satisfaction. 


—Lawrence C. Wroth, New York Herald Tribune 
272 Pages—9’’x12’—Cloth Bound—$5.00 


UU AMN) ENTERS 


Book DEPARTMENT é 


’ 309 W. JACKSON BLVD., CHICAGO 8 : 
Fo J > 


A S 
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The “HOLE” is only part WESTERN 
of the Story HONEY- 


BLATCHFORD originated the “honeycomb” type CO MB 
of base. Others were quick to copy it. 

But the “hole” was only part of the Blatchford : - 
basic improvement in plate mounting! There Cylinder 
was a stronger catch . . . there was a positive f 
anchorage provided in each hole for the catch or 
. . . there was a scientific pattern created to a 
permit margins between plates as small as Better Printing On Curved Plates 
Ye-inch with absolute security and rigidity. 

It is the whole system .. . rather than the 
“hole” pattern . . . that makes Blatchford e This prevents plates from cracking 


— a a oe e Thousands of holes allow you to hang plates closer 
uy Blatchford . . . and be sure! 


e Uniform foundation gives plates proper support 


Register is improved—there is less paper wastage 
q Anyone could mistake Permits faster press preparation and better 
the BASE .. . but no yj printing 
one could possibly + In many cases we can honeycomb your old 
mistake the... iit cylinders 
Blatchford CATCHD ' WIRE, WRITE OR PHONE TODAY 


E W.BLATCHFORD CO. | WESTERN «».27s" 


Branch of National Lead Company PRINTING MACHINERY CO. units for all Miehle 


111 Broadway 900 W. 18th St. 3519 N. SPAULDING AVE. flat-bed 


New York 6, N. Y. Chicago 80, Ill. CHICAGO 18 presses 
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FLETCHER 
= 


PAPER COMPANY 










THE FASTEST, 
MOST MODERN 
= PRESS! 


for mailing pieces, 
throw aways, 
inserts, and — 
all types face 
of form & 
printing cone ee ae 
Orville Dutro & Son, inc. @ 
1206 Maple Ave., Los Angeles 15, Calif. E 


; E 
Cece ae t ee & Please send us full information on SPEEDFLEX Pa 
Manufactured by Western Gear k high-speed, multiple operation rotary presses. 
Works, oldest and largest 
manufacturer of geared @ wame__ rs eee 


E 

a 

products in the West. BE 
a 

B 


E 
COUPON BRINGS DETAILS ne ars 
EE Bee ee eee se eee 





AEP F IA 


TUB-SIZED FOR MAXIMUM PRESS PERFORMANCE 
DISTRIBUTED BY LEADING PAPER MERCHANTS 


= WANIFIID 


IDEAL FOR 
MULTICOPY 
FORMS 











The R & B 
EXTENSION DELIVERIES 


for MIEHLE, BABCOCK, PREMIER 
and other presses 


& 
AUTOMATIC PAPER LIFTS 
e 


Special purpose equipment for the 
Graphic Arts Industry 
CONSULT US ON YOUR PARTICULAR PROBLEM 


THE RATHBUN & BIRD COMPANY, INC. 


DESIGNERS AND MANUFACTURERS « 
DEPT. | 379 WEST BROADWAY 


FOUNDED 1898 
NEW YORK 12, N.Y 

























A Perfect Holiday Gift 
Symbol of the Graphic Arts and 
Freedom of Press. Authentic — 
beautiful press—in maple finish 
with a mahogany wall bracket, 
ready to hang. Size: 11” high, 
7" wide, 3%" deep. Complete. 


Decorate your Office, Home, Library 


Order at once for Christmas. A 
wonderful gift for your friends. 


Check or M. O. $10.00 

No COD’s please Prepaid» 
EARL WIDTMAN 

751 STATE STREET, UTICA 4, N.Y. 








AMERICAN 


BIG BOY 
MODEL 131 
ANY SPEED ANY PRESS 


N? 123456 


Facsimile Impression 









AMERICAN NUMBERING MACHINE CO. 


BROOKLYN. SN. Y. 


ATLANTIC AND SHEPHERD AVES 
BRANCH—105 WEST MADISON STREET, CHICAGO, ILL. 













A 


GALLEY PROOFS 


FOR CVT SeREeeT KRESS 


REAL 














YES—238 Printers use DEXTER PUBLICATIONS House Organs to 
build good-will and increase their business—many continuously 


‘The Right Hand 


20 PAGES — SPARKLING COPY 
7? U N C H‘‘ 


Write TODAY for sample copies and 
full information about EXCLUSIVE USE 


DEXTER PUBLICATIONS =: “Chicago 40.1. 
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for FIVE and TEN years. 


PRESe PROOFS 


8 PAGES—TWO COLORS 
A NEW AND GROWING PUBLICATION 






















classifie 
FINLAND PRINTER'S buyers’ 


oulde 


BINDERY 





Engdahl 
Bindery 


DIVISION OF C. 0. OWEN & CO. 
EDITION BOOKBINDERS 
“Books Bound by Us Are 
Bound to Satisfy.” 


2200 Maywood Dr., Maywood, Ill. 
Telephones: Maywood 9000 and 
EStebrook 8-8787 (Chicago) 











BOOKS WANTED 


@ WANTED: To buy the book titled ‘‘Com- 

mercial Engraving and Printing” published 
by the Commercial Engraving Company of In- 
dianapolis. Has green cover and not available 
from publisher. Please contact us if you have 
one or know where there is one. The Hull Print- 
ing Co., Inc., Meriden, Conn. 





BRONZERS 


e MILWAUKEE BRONZERS—For all presses. 
Some rebuilt units. C. H. Henschel Mfg. Co.., 
W. Mineral Street, Milwaukee, Wis. 





CALENDAR AND CALENDAR PADS 


e@ WHOLESALE CALENDARS, FANS, AD- 

VERTISING NOVELTIES—Do your own im- 
printing or we do it for you. Sel] your regular 
Printing Customers. Fleming Calendar Co., 
6546 Cottage Grove, Chicago 37, Ill. 





e@e CALENDAR PADS — 67 Styles and Sizes. 

Write for catalog. Calendar backs for ad- 
vertising, sheet pictures. Wiebush Calendar 
Imptg. Co., 80 Franklin St., New York, N. Y. 





FOR SALE 











PRINTING INKS 


Their Chemistry & Technology 
By CARLETON ELLIS 

568 pages of profusely illus- 

trated text giving usable in- 

formation for printers, lithog- 

raphers, chemists. 


THE INLAND PRINTER © CHICAGO 6 


FOR SALE (continued) 





pressroom worries is to let 


Goal ROLLERS 


Increase production hours 
while delivering high-quality, 
low-cost impressions. 











Ask Ideal users! 


HUNTINGTON PARK, CALIF. CHICAGO S,ILLINOIS LONG ISLAND CITY 1. H.Y. | 


a = EE ————————————————_ 





Magnifiers 


Photo-Engravers 
Photographers 
Lithographers 
Printers 


10-Power 
20-Power . . . $10.00 
Has very flat field and great covering power 


THE DOUTHITT CORP. 





680 E. Fort St. Detroit 26, Mich. 








OFFSET PRESSES 
Single and Multicolor 


NEWSPAPER PRESSES 
Flatbed and Rotary 


COMPOSING ROOM 
LETTERPRESS 
Platen and Cylinder 
BINDERY 


Write Your Requirements 











BEN SHULMAN associates, inc 


500 FIFTH AVENUE, N.Y. 18,N.Y © BRyant 9-1132 





FOR SALE 


6/0 TC Miehle #11503, with Dexter 
Feeder & ext. del. 

6/0 SC with Dexter Pile Feeder and 
ext. del. 

5/0 Miehle for die cutting, Alamo Lift. 

2/0 Miehle, Bed 43” x 56”, with Dexter 
Pile Feeder and ext. del. 

210 Babcock, 43” x 55’, Dexter Pile Feed. 

24—4 Roll. Miehle Auto., swing back unit. 

“C" Intertype, £12835. 

C3SM Intertype +7867 

£8 Linotype, 3 magazines. 

£14 Linotypes, Single Keyboard 

Kelly Presses: ¢1 22” x 28”— = 
B-17" x 4. eet 


22” x 28” Miehle Horizontal 

27” x 41” Miller Major No. 5967 

27” x 41” Twe-Color Miller 

LSS Harris Offset Press, 35” x 45”. 

LSG Harris, 2-color, 46/2" x 681". 
Christensen Stitcher, 5 stations, 2 heads 
12” x 18” C.&P. Rice Unit 

Monotype Giant Caster, molds and mats. 


NORTHERN MACHINE WORKS 


(Tel. Market 7-3800) 
323-29 N. Fourth St., Philadelphia 6, Pa. 








REBUILT .. 


trustworthy standards 
4 Miehle Verticals 


3 Cleveland automatic 
folders, W, O and B 


1 Dexter Model 389, 26x40 
1 Miller Two Color, 23x36 


5 Kluge and Little Giant 
automatic presses 


TYPE & PRESS OF ILLINOIS, Inc. 


3312 North Ravenswood 
Chicago 13 














Insist on Megill’s 


Gauge Pins 
for use on all Job Presses 


PATENT 


Spring Tongue ® 
GAUGE PINS $1.80 doz. with extra Tongues 


MEGILL'S PATENT Original Steel @ 
Samana GAUGE PINS 


HEAD 12, 15 OF 18 PT HIGH - 75¢ DOZEN 
Remember. ontY MEGILL MAKES 
SPRING TONGUE GAUGE PINS. 

THE 


EDWARD L. MEGILL COMPANY 


The Pioneer in 1870 
763 ATLANTIC AV., BROOKLYN 17, N. Y. 
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Classified Buyers’ Guide (continued) 
FOR SALE (continued) 





EQUIPMENT WORTHY 
OF YOUR ATTENTION 


2 28x42 two-color sheet-fed Rotary Clay- 
bournes and one 28x42 five-color sheet- 
fed Rotary Claybourne. All 3 presses 
have stream feeders, ball bearing jour- 
nals and AC motor equipment, in top 
mechanical condition, available now 

48x71 two-color Claybourne, 3 years old 

46 Miehle two-color Unit, 3 years old 

56” Miehle two-color Unit, 1 year old 

4/0 Miehle Unit with Dexter Suction Pile 
Feeder, rebuilt, guaranteed as new 

LSG Harris Offset Press (4612x6812 two- 
color) 

GT Harris Offset Press (41x54 two-color) 

LB Harris Offset Press (41x54 single- 
color) 

4 Seybold Paper Cutters, 70”, 64”, 50”, 
44” 


We can fill your needs for good 
modern productive equipment 





Individual Units 

We Need Complete Plants 
We especially need large sin- 
gle and two-color Miehle 

Units at premium prices 


PRINTERS EXCHANGE 


**Producers of the Speedisealer” 


624 S. Dearborn Chicago 5, Illinois 
Wabash 2-5344 




















No. 2 Miehle with Cross feeder, 
extension delivery 


No. 7 Babcock, hand fed 

Model 8—42 pica Linotype 

Model ESM Intertype, mixer 

54” Seybold Cutter, power back gauge 


Complete List on Request 


ERNEST PAYNE CORP. 


82 BEEKMAN STREET NEW YORK 7, N.Y 


TELE HONE BEEKMAN 








KANSAS CITY 6, MO. 





@ MULTILITHS-DAVIDSONS. Rebuilt, Guar- 

anteed 1 year. We deliver and install. (Model 
1227—$750.00) (Model 1250—$1150.00) (Model 
2066—$1850.00). Mailing Machines, Inc., Dept. 
D, 1911 Pine, St. Louis 3, Mo. 





FOR SALE (continued) 


SYVTROWV 








“Vibrating” 


PAPER JOGGERS 









HELP TO REDUCE COSTS 


— by eliminating time consuming 
patting, turning and riffling. 
Investigate their potential 
in your shop — write to — 


SYNTRON CO. 


575 Lexington, Homer City, Pa. 











mY wih U 
TOUGH TEMPER DIES 2% 





RICHARDS’ EXPERIENCE PAYS OFF 
Let us help you sell Die-Cut Printing 
Ask for Goose Book full of ideas 
J. A. RICHARDS CO., Kalamazoo, Mich. 











e@ FOR SALE—Tubular casting box and tubu- 

lar plate finishing machine. Also Model 5 
Linotype in good condition. All these are now 
in use at Riverside Daily Press, 3779 8th Street, 
Riverside, California. 





e@ SALES & ORDER BOOKS — BUSINESS 

FORMS, One-Time Carbon Forms, Envelopes 
and Tags. Free Illustrated Price Lists. ERSCO. 
Cor. Compton Avenue, Bronx 61, N. Y. 





@ AN EXTENSIVE LINE of new and rebuilt 

printing equipment on easy terms. Write 
for free list. Missouri Central Type Foundry, 
Wichita, Kans. 





HELP WANTED 


@ GOOD OPPORTUNITY for top-notch execu- 
tive with well rounded experience to manage 
private printing plant using both offset and let- 





HELP WANTED (continued) 


@ SALARIED POSITIONS, $3600 to $30,000. 

This confidential service for outstanding men 
who desire a new connection, will develop and 
conduct preliminary negotiations without risk 
to present position. Send name and address for 
details. Tomsett Associates, 336 Frick Bldg., 
Pittsburgh 19, Pa. 





@ PRINTING SALESMAN. Experienced sell- 

ing printing and capable of using assistants 
to help him in his sales efforts. Unusually good 
salary paid to man qualified to fill position. 
Other opportunities for higher salary explained 
in interview. Printing Products Corporation, 
Letterpress and Offset Lithography Printers, 
124 W. Polk Street, Chicago 5, Ill. Wabash 

0. 





@ SUPERINTENDENT for modern, well es- 

tablished letter press plant specializing in 
publication, book and newspaper work. Non 
union. Located in the Middle West. Excellent 
opportunity for advancement to the qualified 
man. Prefer man with composing room Back- 
ground. Base salary commensurate with ability, 
plus attractive profit sharing bonus plan. Appli- 
cants will be thoroughly investigated. Write in 
detail. Box L-15. The Inland Printer, 309 W. 
Jackson Blvd., Chicago 6, IIl. 





INSTRUCTIONS 


LINOTYPE-INTERTYPE INSTRUCTION 
Ohio Linotype School 
Logan, Ohio 





MOTOR CONTROL AND EQUIPMENT 


e@ CLINE ELECTRIC MFG. CO., Cline-West- 

inghouse Motor and control equipment for 
printing machinery, 3405 W. 47th Street, Chi- 
cago 32, Illinois. 





STATIONERY 


@ WEDDING INVITATIONS and other en- 

graved stationery of fine quality. Siegrist 
Engraving Co., 924 Oak St., Kansas City 18, 
Mo. 





SITUATION WANTED 


@ 20 YEARS EXPERIENCE—Age 43. All 

phases letterpress, offset. Layout, estimating, 
sales, production. Commercial art background. 
Excellent account servicing qualities. Box h-42, 
The Inland Printer, 309 W. Jackson Blvd., Chi- 
cago 6, Illinois. 





STITCHING WIRE 


@ SPECIFY PRENTISS Stitching Wire. Over 

ninety-three years of wire drawing experi- 
ence. Supplied in coils or on spools. Sold by 
leading dealers everywhere. 





TYPE FOUNDERS 
Be ready...write for ACME’S 


new 128-page Specimen and Price List 


=» All the types you want are there. Write: 


633 Plymouth Court, Chicago 5, Illinois 
ACME TYPE FOUNDRY 








AAA LA 














terpress. Plant has more than 80 ployees. 
Applicant must be between 35 and 45 years 
with good record of achievement. Plant located 


in beautiful New England city. Very pleasant, 


surroundings and working conditions. Give de- 
tails of past experience and salary expected. 
All correspondence treated with strictest con- 
fidence. Address Box L-41, The Inland Printer, 
309 W. Jackson Blvd., Chicago 6, Il. 





@ SALESMAN for Ohio and Grand Rapids, 

Michigan, to sell Kluge Automatic Printing 
Presses and Feeders. Substantial commission ; 
traveling expenses paid; old line established 
products ; good proposition under pleasant trav- 
eling conditions. Experience in printing field 
required, also must have car and be bondable. 
Give full details by letter for appointment to 
Brandtjen & Kluge, Inc., 7441 Grand River, 
Detroit, Michigan. 








LYDIAN BOLD 


You will want this exclusive imported design 
east by Perfection in Foundry Metal. Prices 
and specimens sent FREE. Fonts or sorts— 
14 to 36 point. Write Today! 


PERFECTION TYPE - INC. 


ST. PAUL 1, MINNESOTA 









@ DURABLE FOUNDRY TYPE: Attractive 
faces, always dependable. Write for circular. 
Northwest Type Foundry, Minneapolis 15, Minn. 





@ FOUNDRY TYPE & PRINTERS EQUIP- 
MENT. Catalogs sent free on request. Write 
Perfection Type Inc., St. Paul 1, Minn. 
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IN 
PRINTED 
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There are no better Gummed 


Label papers tha 


PERFECTION 


FLAT THE YEAR ROUND 
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Mergenthaler Linotype Co. 


Miehle Printing Press & Mfg. Co 





15, Inside Front Cover 
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PERFECTION Distributors have 
all the details and samples. 


If your Fine Pape 
doesn't stock PER 





r Merchant 
FECTION, 






write direct for complete 


Tabdelduilelikoli moe 







PAPER MANUFACTURERS CO. PHILADELPHIA 23, PA, 


Bronches. Atlanta * Chicago * New York 


Pacific Coast Warehouses: Los Angeles * San Francisco 






* Cleveland * Los Angeles * San Francisco 















Amsco 
Chases 


*® Electric-Welded 
*% Square and True 








*® Absolutely Guaranteed 


SOLD BY ALL DEALERS 


AMERICAN STEEL 
CHASE COMPANY 


31-31 Forty-Elghth Ave., Long Island City, WN. Y. 














FINE PERFORMERS 





AMERICAN 
ROLLERS 


ARE CONSISTENTLY 


meen 


SEE FOR YOURSELF, ORDER A _ SET 


AMERICAN 
ROLLER 
COMPANY 


1342 N. HALSTED ST. CHICAGO 22, ILL. 
225 N. New Jersey St., Indianapolis 4, Ind. 











hatists! 


LEARN YouR AB C’s 
Alphabet Tracing 
Card SUCCESSORS TO = > 











% 







Compare —_ alphabets sizes 12 
to 72-pt., decide which face best suits 
any job, and accurately trace on lay- 
out. Get this set of 86 cards of 47 
most popular ATF faces; showing 
sheukiens, alphabet lengths, pica 
counts to 36-pt. New cards sent as 
made. Closely figure space, end costly 
alterations. Round corners help insert 
cards under tissue. Durable bristol 
10% x 7%”. Sold in complete set only, 
enclosed in walnut-finish box, for $5 
ostpaid, cash with order. Big help, 
bis argain. Order today! 
AMERICAN TYPE FOUNDERS 
Type Merchandising Department 


210 Elmora Ave., Elizabeth B, New Jersey 













































THE LAST WORD 


BY WAYNE V. HARSHA, EDITOR 


























% We love conventions! We have just returned from the 
annual convention of the Printing Industry of America in 
Boston where for four days we listened to speeches and panel 
discussions on the problems of management that would have 
astounded Johann Gutenberg, William Caslon, Theodore 
Lowe DeVinne, and even the beloved Frederick W. Goudy. 

The problems facing management today are indeed com- 
plex—some of them even defy solutions, or so it seemed 
to some convention speakers. The defense efforts are pro- 
viding more and more puzzles for equipment manufacturers, 
for instance. What that situation will be six months from 
now, only the U. S. government can tell—and we have a 
feeling, quite often these days, that even the government’s 
so-called experts are guessing. 


% We read with some dismay a few days ago that the 
John Sexton Company is calling its new detergent con- 
centrate, “Professor Foster’s Discovery,” as advertised in 
the October 1 Life and October 6 Saturday Evening Post. 
The ad copy says that the “professor” is a Sexton chemical 
division employee who discovered the detergent, and it is 
named after him because “‘we were tired of cute, trick names 
for detergents.” What a natural for a “cute, trick name” — 
SEX! Sexton would have had both men and women buying it. 


¥% Those 15 British printers who took a six-weeks’ tour of 
the United States this past summer reported when they got 
back to Britain last month that they saw more four-color 
presses in two American plants than can be found in all 
Britain. It appears, then, that Britain is short of more things 
than its bully beef. 

The printers said there are on!y four four-color machines 
in British plants, though several more are under construction. 
In the United States, the report added, the four-color press 
is accepted as normal equipment and “there are many in- 
stances of firms describing themselves as ‘small’ but possess- 
ing one or more of these large four-color presses.” 

As a team representing management and workers in the 
British lithographic printing industry, the visitors toured 
27 American plants and research centers under the auspices 
of the Anglo-American Council on Productivity. Unlike 
the Swiss printers we told you about last month, all of the 
dollar expenses were paid out of Marshall plan aid. 

A recurring theme throughout the report is the con- 
fidence and mutual trust which the British printers said 
they found existing between American employers and 
workers. An American worker, the Britons discovered, is 
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conscious that his own prosperity depends upon the success 
of his employers, and consequently he can be relied upon to 
do his best. In Britain, by contrast, many of the obstacles 
to increased production arise from past antagonisms. 

The British team was impressed by the “imagination and 
ingenuity brought into play by American manufacturers 
to assure their survival and achieve their ambitions.” Maxi- 
mum production, the report said, is the target throughout 
all levels of the industry. Machinery is operated at top 
speed and more efficiently than in Britain. 

The main lesson which the British lithographic industry 
can learn from its American counterpart, the report em- 
phasized, is “the attitude of mind in which each side of 
the industry should be prepared to co-operate with the 
other to the ultimate benefit of both.” 


¥% We note with some concern that a judge in Brisbane, 
Australia, has ruled that men’s neckties with nude figures 
painted thereon are “obscene publications.” The first store 
displaying them was fined $45. 

Silk screen printers or offset lithographers who print de- 
signs on fabrics might find themselves embarrassed (or per- 
haps their retail outlets) for transferring such indelicate 
allusions to the female human form to potential necktie 
fabrics. Let’s keep this business clean, boys, and the offset 
blanket is no help either in covering up nudity. 


% One of the most beloved personalities in graphic arts 
retired earlier this month. Fred J. Hartman, for many years 
active in the work of the old United Typothetae of America 
(now Printing Industry of America) and in graphic arts 
education, is not by any means going to the sidelines but, as 
he himself says, “is going to come a bit less active” in his 
work as secretary of the International Graphic Arts Edu- 
cation Association in Washington. 

Mr. Hartman was signally honored, not once but several 
times, at the recent Printing Industry of America con- 
vention in Boston. He received a five-volume edition of the 
Bible, printed in 1925 by the Dial Press and now considered 
quite valuable, from the alumni of the department of print- 
ing of the Carnegie Institute of Technology at a breakfast. 
Later, at the PIA annual banquet, he was presented with 
a Citation of achievement from PIA, and then was co- 
honored as PIA Man of the Year along with William C. 
Huebner. 

We wish you much happiness, Mr. Hartman, and may 
you enjoy a well-earned rest. 
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dont aay Tympan: 
oay CROMWELL” 


With Cromwell Special Prepared 
Tympan, your make-ready troubles 
are over. It’s extra hard. Every sheet 
is uniform throughout. Cromwell 
Tympan has amazingly high tensile 
strength and absolute resistance 
to oil, moisture and atmospheric 
changes. With Cromwell you get 
clean, sharp impressions every time. 
) And it’s UNCONDITIONALLY 
“ GUARANTEED! 


Cromwell Paper Company 
4801 South Whipple Street 


Try Cromwell Yourself! 
Chicago 32, Illinois 


Fill Out This Coupon For a 


FREE Working Sample— I'd like to try Cromwell Tympan. Please send me c somple sheet. 
No obligation, of course. 


Name... 


CROMWELL — COMPANY a 


4801-39 South Whipple Street, Chicago 32, Illinois —— 


City : : Zone Stote 


Press Make. . Top Sheet Size 
(check) —Square cut G Clipped, scored 0 





THINGS BEGIN TO HAPPEN 


when an operator touches the fingertip controls 
of an Intertype Mixer line composing machine. 
For these “‘touch-and-go” features were specially 
designed to speed production, save waste motion 
and...make typesetting easier and better. 


(1) What does it take to mix several type faces 
in the same line?...Simply a flip of the finger 
on the feather-touch Mixer Shift. 


(2) How about cranking to change magazine 
positions?...That’s gone for good on Intertype 
Mixers equipped with the No-turn Autoshift. 
Power does what push used to do. 


TEXT IN WAVERLEY 


(3) Is there a quick way to quad leftyright or 
center?.... The Intertype Autospacer does the job 
automatically, even justifies full lines and quads 
out short ones with the samme quadder setting. 


And talking about touch... operators call the 
uniform, effortless “feel” of an Intertype® key- 
board one of the features they like best. To set 
more type...in less time...may we suggest you 


Look to Progressive Intertype 


Intertype Corporation, 360 Furman Street, Brooklyn 2. Chicago 5 San Franciscoll Los Angeles15 New Orleans10 Boston 10 








